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Dear CONNECT Readers,
Thank you for taking the time to read this month’s issue.
As always, we appreciate your readership, support and
engagement in CONNECT. Our goal is always to bring
you fresh and interesting stories that interest you from right
here in our community. Do you have an idea for an article
you’d like to see? Maybe you or your company has an
event coming up that you want us to publish in the Calendar
of Events. Or maybe you just have some feedback to pass
along. Whatever it is, we love hearing from you! Please
email me or Chelsea Scott, via our contact information to
the left of this letter. We hope you’ll flood our inboxes!
This month’s feature was particularly fun to put together.
Kristine of Kristine Kay Interiors was kind enough to share
the story behind how she started her business, what services
they offer and how they plan to continue to bring the best of
the best design services to every project they work on. The
photos of the team’s work that they shared with us clearly
depict not only Kristine’s passion for design but also the
level of talent at the firm. Flip to pg.4 to see for yourself!
Don’t forget that Father’s Day is this month. CONNECT
wants to wish all men who are fathers or filling the father
role a very happy Father’s Day. Some of us are lucky
enough to have our dads still with us to celebrate, while
some must celebrate this day with only thoughts and
memories. Some, unfortunately, have never had a dad who
has been there for them. The men who step up to be there
for our youth are the true difference makers. You are truly
special.
Patrick Avery
Publisher
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COVER STORY

Kristine Kay Interiors: Anything Is Possible
By Chelsea Scott | Photos by David Sparks Photography

The Start
Kristine Kay Interiors (KKI) began
in 2006 with the build of owner and
Principal Designer Kristine Kay’s own
custom home, which was her first largescale design project. “The dreaming,
the designing, the gazillion decisions
to be made, and ultimately the finished
product...I loved every step along the way,”
Kristine said. “Best of all, I won a Parade
of Homes Award for my work (woohoo!).
I immediately knew that I wanted to help
others with their own projects and have fun
doing it.”
After that first project, the phone kept
ringing. “Since then, I’ve partnered with
various builders and contractors while
learning new things every day. I’ve had the
pleasure of helping many others turn their
dreams into reality,” said Kristine. “Over
the past few years, we have expanded our
scope to be able to fully furnish and even
outfit every nook of a home so that you
can move in and start living on day one,
without lifting a finger.”
The Offerings
KKI offers clients:
• Luxury residential and boutique
commercial design
• Interior architecture
• Full service interior design specializing

4

in new construction, extensive remodels
and discerning decor with life and work
in mind

capture life’s greatest moments. Has been
itching to design a killer nursery. Soooo
many ideas. Give her a call!

Kristine was intentional when choosing
downtown Holland as the location for her
office and partnering with local vendors
and artisans, but no idea is too big and no
project is too far for KKI. “We service the
Michigan shoreline and virtually anywhere
your dreams can take us,” she explained.

Monica VanHarn, Business Manager

To show their appreciation for clients and
vendors, The KKI team hosts an annual
event. “In 2020, we held a mixer at Butch’s
Ondergrond with a signature cocktail to
celebrate all the people,” Kristine shared.
“We were shocked (in a good way) and
thrilled with the number of past clientele
who joined us to celebrate. In 2021, we
mailed heart-shaped sparklers directly to our
‘peeps’ to send sparkle and shine their way!”

Magically tackles furniture deliveries and
all the product samples while keeping the
team going with a well-stocked snack bin.

The Team
Meet the KKI team who makes it all
happen:
Kristine Kay, Principal Designer

Passionate about making your home and
workspace amazing so you can be your
best. Lover of construction sites. Finder of
the FUN in the design process.
Brooklyn Nyeholt, Designer

Lover of all things design that helps to

Creative and techie in many mediums.
Loves a challenge and the energy derived
from the process. Believes that good days
start with good design.

Dawn Grossman, self-declared Gal
Friday

The O.G.
Kristine, who believes good design is
essential for life, is inspired by listening
to a client’s hopes, wants and dreams and
the process of crafting a plan to make it all
come to life. “Right down to the personal
touches that make a house a home,” she
added. One need look no further than a
project that Kristine has designed to know
that she is a creative, for whom her work
is also her passion. “I love the interaction
of making clients’ hopes and dreams come
to life and be more than they could have
ever expected,” she said. “Sharing in their
excitement is so cool.”

>> Continued on page 6
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<< Continued from page 5
Kristine is not one to miss an opportunity
for growth or find ways to improve her
business. On the contrary, in fact: “What I
enjoy most about owning my own business
is learning from the speed bumps and life’s
pop quizzes that allow me to practice new
skills every day,” she said. “Over the years
I have learned that anything is possible.
From custom furnishings to large-scale
projects with clients from afar. We’ve got
you covered.”
Mad Props (Awards/
Testimonials)
KKI has been honored to receive many
Parade of Homes awards including People’s
Choice, Best Kitchen, Best Master Suite
and more. And her clients rave about their
experience:
“You do it every time! You create
spaces that are both amazing and
welcoming. I can’t believe I get to live
in this house!”
“Kristine’s positive energy and vision
helped to give our house the feeling
of home, specifically suited to us.”
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“This girl hustles! I always feel like I’m
getting a lot of value for my design
dollar with Kristine Kay Interiors.”
Quick to acknowledge the small but mighty
KKI team, Kristine took a moment to
celebrate a cool moment one of her staff
got to have just a few days earlier. “I got to
see the joy on Brooklyn’s face when, after
two years, she got to go back and visit her
first project,” Kristine effused. “Brooke’s
immediate reaction when opening the front
door was, ‘Woah, this home is beautiful!’
This is extra special since she just graduated
with her Interior Design degree and is now
a full-time Designer with Kristine Kay
Interiors. We are super proud and thrilled
to have her on the team!”
Onward & Upward
The future of KKI is a swirl of big ideas,
hard work and dreams, and surely Kristine
will lead the way with the same moxie
she had on the first day of her own home
project. “We will continue to push the
boundaries of design, including our
capabilities,” she promised. “In my dream
world, I see us designing more commercial

spaces including restaurants and boutique
hotels.” Additionally, Kristine shared that
the KKI team will continue to build on
the values they bring to their projects,
including the creative use of space,
focusing on good design with function
that’s right for the long term, and making
clients’ spaces even better than they could
have imagined.
It goes without saying that Kristine will do
all of this while having fun and staying true
to her original inspiration: “Design comes
from the heart,” she said. “The reward
comes from sharing that with others.”
For more information, visit
kristinekayinteriors.com or on
Instagram @kristinekayinteriors.
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EXPERT CONTRIBUTOR HOSPICE OF HOLLAND, INC.

Hospice Is Family Recommended
By Denise Stancill, Director of Business Development, Hospice of Holland, Inc.

W

hy do families
recommend hospice?
Many families recommend
hospice based on personal
experience. Often they called
hospice for a parent, spouse
or friend and have already
experienced, first-hand, the
loving care delivered by the
hospice care team.
When individuals elect
hospice they gain access to an
interdisciplinary team, all of
whom are fluent in the physical,
emotional and spiritual needs
of the terminally ill. The
hospice care team of physicians,
nurses, social workers, hospice
aides, chaplains, dieticians
and volunteers seek to ensure
everyone receives a “holistic”
approach toward care delivered
with dignity and compassion.
The hospice team are medical
experts in the medical specialty
of hospice. They are fluent in
having frank discussions about
prognosis and understanding
disease processes. They
are familiar with available
medications and treatment
options best suited for the
body as it begins to decline
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God’s will and wish to have
guidance as they make
decisions related to their care.
The hospice team understands
the sacredness of human life.
They help provide important
personal care such as bathing,
toileting, and assistance
with dressing patients when
wanted or they no longer can
perform them on their own.
Family members who are
or in anticipation of decline.
Members of the hospice care
inexperienced as caregivers
The hospice care team works
team assist in making referrals
can learn to support and
to ensure patients remain as
to local community resources if
care for their loved one with
physically, emotionally and
that becomes a need. The entire
the assistance of the hospice
spiritually comfortable as
team walks alongside patients
team. During their time spent
they desire to be so they may
and their loved ones as they
caring for people, hospice team
experience the best possible
near their final days so they
members often gain a unique
days and nights given their
do not have to face it alone.
perspective of the individual
condition. Dieticians are helpful The team is especially helpful
care needs of each person
members of the team when
during those days following the
and use that as a guide when
there are dietary needs or if
loss of a loved one as the family
delivering care.
nutrition is an issue.
moves through their grief and
For more information about
begins to find hope.
Members of the hospice
Hospice of Holland programs
care team help patients and
Spiritual care is often an
and services, to make a
their loved ones maneuver
important aspect for many in
referral, or for answers
challenging family dynamics.
West Michigan. The hospice
to your questions about
They provide assistance with
team is equipped to help
hospice care, please call
616-396-2972. View www.
establishing end-of-life wishes
patients as they come to terms
and bring understanding
with their mortality. Chaplains hollandhospice.org and hear
from others why care from
to those who may need
may be especially useful to
Hospice of Holland made a
to interpret those wishes.
those who are questioning
difference for their loved one.
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EXPERT CONTRIBUTOR OTTAWA AREA ISD

Thompson M-TEC is Your Reliable Business
Training Resource for Over 20 Years
By Tonia Castillo, Director of Adult Training and Career Services for Thompson M-TEC

T

hompson M-TEC in Holland, a service
of Ottawa Area ISD, has been a local
resource and training partner for lakeshore
businesses for over 20 years. With fast
and up-to-date training in fields such as
health sciences, manufacturing, office
and technology, and residential skilled
trades along with over 200 professional
certifications, M-TEC is the first choice
along the lakeshore for West Michigan
employers and residents looking to improve
job skills for a more successful future.
“We are dedicated to meeting the needs of
community partners with education and
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training that is relevant to what the local
workforce needs,” Assistant Superintendent
of Career & Technical Education Val
Putnam said. “In a typical year, M-TEC
provides corporate training to as many as 50
companies and more than 800 employees.”
OAISD as a whole has a history of working
with regional employers for more than 45
years. Careerline Tech Center opened its
doors in 1976 training students from all
local sending schools to enter the workforce.
Adult classes started at CTC in the ’80s to
address the needs of adult learners and local
employers. As time went by, OAISD teaching
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facilities needed to expand to
accommodate the demand for
training. Thompson M-TEC
was built in 2000 to meet that
demand and support local
businesses through training
their employees and the local
community along the lakeshore.
M-TEC has established
partnerships with businesses
large and small. From
developing specific courses
for international companies to
training up employees at local
machine shops to meet the
ever-changing demands of their
business. With personalized
training programs available at
your place of business or our
state-of-the-art training facility,
our goal is to listen to your
business's needs and find the
right training for you.
One such example is an over
10-year relationship resulting

in 100’s of trained employees
M-TEC maintains with a
large-scale international
manufacturer. Due to the
high retirement rate over the
next five years, the company
wanted to find a way to retain
employees and advance them
internally. M-TEC worked
in tandem with the company
to develop a specific training
program that can be the starting
point for any employee looking
for advancement and leading to
a long career benefitting both
the employee and the employer.
With over 20 years of educating
and training industries along
the lakeshore, M-TEC has
proven to be a reliable training
resource for businesses. We
invite you to call us today to
see how we can work with you
to take your business to the
next level.

Thompson M-TEC, a service of Ottawa Area ISD, provides
customizable and flexible education and business training,
career coaching and development, certification testing, and
assessments to meet the needs of adult students and the
business community. To learn more about Thompson M-TEC
visit www.mtec.org.
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Full Service
Landscape Company

USIN ESS

Paver brick patios
and walkways

616.399.6861

4275 136th Ave., Holland, MI 49424

www.boschslandscape.com
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EXPERT CONTRIBUTOR SCHREUR PRINTING

Making Customer
Engagement a Top Priority
By Mary Jane Schreur, Schreur Printing & Mailing

W

ant to know your
company’s biggest asset?
Engaged customers.
Statistics show that up to twothirds of a company’s profit
relies on effective customer
engagement. The more you
interact with your customers,
the stronger your business
will be. While high customer
satisfaction can lead to loyalty,
customers who are more
intimately involved with a
brand are the most valuable
clients. They return with greater
frequency, spend more on each
transaction, and recommend
others to your business.
Customer engagement involves
more than just “good customer
service.”
Clients want you to value them
for more than their money. They
want you to value a relationship
with them. They want to know
you care about their cause, their
business, their project.
While there is no formula for
developing connections, here
are several principles you can
use to shape your engagement
strategy:
1. Personalize Products and
Client Interactions
Due to the daily blitz of digital
noise, we’ve all become experts
at ignoring messages that aren’t
specifically for us. Adopting a
friendly, conversational tone
can make all the difference
in improving your customer
relationships and cutting
through this racket. Whenever
possible, address customers
by name. In your print and
digital communications, add
12

photographs of real individuals,
and use fonts or print materials
that make your messages feel
handcrafted and personal.
2. Customize Content
What sets engagement
marketing apart from other
strategies is the relevancy of
content. With every targeted
newsletter, social media post, or
blog piece talking to customers
offer something of value beyond
your products or services.
When you want customers
to feel like you see and know
them, be specific with your
messaging. Create content based
on customers’ history, interests,
and life events.

Communicating across a
variety of different channels
can help keep your customers
happy. And whether you use
printed surveys, social media
chats, or personal phone calls,
one of the most profound ways
to engage people is to show
them you’re listening.
Want to grow responsiveness?
Ask for feedback! Send a short
survey with a discount card
attached, or feature several
“you asked, we answered”
testimonies in newsletters and
displays.

Take time to pick one action
to engage your client today.
With each new step, you
draw them closer. Whatever
your approach and tools you
use—high tech, low tech, or no
tech—customer engagement
works.
Schreur Printing is located
at 10861 Paw Paw Drive
in Holland. Reach them by
calling (616) 392-4405 or by
visiting their website, www.
schreurprinting.com.

3. Incentivize Each
Touchpoint
Customer engagement comes
from an act of commitment
toward your company, so
you want to make it as easy
as possible for people to say
one yes (followed by another
and another!). Every time you
communicate with customers,
seek to add incentive or
value. Are you sending a
brochure? Add a coupon for a
complimentary consultation.
Offer people a discount for
upgrading their order. Whether
you use coupon codes, free
downloads, or referral bonuses,
continually motivate people,
and keep them moving closer
connecting to your business.
4. Solicit Feedback
In an era of instant
communication, your business
needs to respond quickly
and efficiently to requests,
complaints, and questions.
CONNECT | JUNE 2021

▶ HEY, SPORTS FANS!

DOWNLOAD THE
BVM SPORTS APP AND:
• ENJOY local and national sports
content all from the palm of your hand!
• CREATE an account to keep up with
all your favorite local and national teams.
• SHARE your favorite sports content via
social media, text or email with just a
few clicks.

Have everything sports right at your fingertips.
▶ ▶ Download the BVM Sports App today! ◀ ◀
BVM Sports: One Place. All Sports.
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June

CALENDAR OF EVENTS

Tues., June 1
Create Great Business: EOS Quarterly
Meet-Up Hosted by the Grand Rapids
Chamber
@virtual event
Each quarter, the Chamber will host
a meet-up to dive deeper into one of
the components of the Entrepreneurial
Operating System. Businesses utilizing EOS
and those looking to implement will be
provided with an opportunity to connect
with peers while gathering a deeper
understanding of best EOS practices.
Time: 7:45-9:30am
Cost: Members: $45 / Non-Members: $65
www.grandrapids.org
Tues., June 8 & 22
Paratus Network Holland Team
Meeting
@Lanser Broadcasting, Inc., 425 Centerstone
Court, Zeeland
Our mission at the Paratus Network is to
educate each other and grow into the bold,
confident women that God has called us to
be. We give back to our community, lead
by example and grow through mentoring.
Guests must register and may visit twice.
Time: 12-1pm
Cost: Free
www.paratusnetwork.net
Mon., June 11
West Michigan Minority Contractors
Golf Outing
@The Meadows Golf Course at Grand Valley State
University, 4645 W Campus Dr, Allendale
The Grand Rapids Chamber is thrilled to
introduce the West Michigan Minority
Contractors Golf Outing! This event will
bring together minority contractors,
general contractors and end-users for a fun
afternoon of golf.
Time: 11am-5pm
Cost: $175
www.grandrapids.org

269.459.8888

Sat., June 19th
Juneteenth Celebration
@Joe Taylor Park, 1038 Bemis St SE, Grand
Rapids
Join us for our first annual Juneteenth
celebration. There will be food, games and
so much more!
Time: 2-7pm
Cost: Free
thevoicesoftherevolution@gmail.com

Have an event to submit?
Email cscott@bestversionmedia.com.
combined strength of our diverse industry
sectors. Join us for a virtual opportunity
to hear updates from each of our state
legislators.
Time: 9-9:45am
Cost: Members: Free / Non-Members $20
www.westcoastchamber.org

Wed., June 23
Instagram for Business Workshop
@virtual event
Are you still trying to grow your brand
Sat., June 19
Black Business Expo
and are not getting anywhere? Then this
@VanDyk Mortgage Convention Center, 460 West FREE workshop is perfect for you. Learn all
Western Avenue, Muskegon
about Instagram business, such as what
The 2021 Muskegon Black Business Expo is Instagram for business is, and why is it
the first of its kind for the city of Muskegon. important for your brand or business, how
Part I of this two part event is the sympoto go about creating or having a professionsium (open to sponsors and paid vendors.
al and personal page on Instagram, when
The symposium includes the “Million Dollar to post, how to engage and how to get the
Round Table.” Breakout sessions centered
insights on your page. We will be giving you
around available resources and funding,
the basic tools you need, to improve your
how to legally structure your business and
personal brand or your business.
Marketing. With guest speakers Jemesha
Time: 5-6am
Smith (CEO: Peachy Pure), William Roberson Cost: Free
(CEO: Shoreline Staffing) Michael Buxton
https://forms.gle/Zj3o5GJzn2KHMRQz5
(CEO: Load a Spud), Te Dan Smith (Business
Tues., July 6
Attorney) and Ed Garner (Director: Small
Givers Leads Group
Business Development Center.) Part II is
@Heights Yoga Project, 744 Leonard Street
the Vendor Showcase. The Vendor ShowNorthwest #Suite A, Grand Rapids
case is from 1:00pm-5:30pm. The Vendor
Join other local business owners/
Showcase will provide an opportunity for
entrepreneurs/commission-based sales
startups, well established small businesses, associates for an organized, weekly
business professionals, as well as non-profit networking event. Come grow your
organizations to network, introduce prodbusinsss, your leads and your income
ucts and form partnerships.
with other like-minded individuals. Only
Time: 9:30am-5:30pm
one person per profession allowed in the
Cost: $50-$75
group. Join us to lock out your competition
www.blackwallstreet231.org
and become your profession's exclusive
www.eventbrite.com
representative to the group. Meetings are
every Tuesday morning from 9am-10:30am.
Mon., June 21
Email Lindsay Vipond at lindsayvipond@
Capitol Connections Virtual Meeting
inlanta.com for questions or to RSVP for a
with State Legislators
meeting.
@virtual event
The West Coast Chamber serves as the
Time: 9-10:30am
region's advocate for business at the local,
Cost: Free
state and federal levels, representing the
lindsayvipond@inlanta.com

GET A FREE ESTIMATE broncoasphalt.com

We Got it Covered

Extend the life of your asphalt with us!

Patching ◄
Sealcoating ◄
Drain Repair ◄
Striping / Stenciling ◄
Hot Rubber Crack Filling ◄
Commercial and Residential ◄
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Zeeland Rotary Club Gifts Hand Sanitizing
Stations to City
Submitted by Abby deRoo, City Marketing Director

T

he Rotary Club of Zeeland Michigan
has presented the City of Zeeland with
two custom-designed, outdoor hand
sanitizing stations. The local club offered
this gift as a public health initiative
and a way to show their support of the
community. The sanitizing stations are
extremely relevant during this time of
combating the Covid-19 virus, but the
value of the stations will also be realized
for years to come, as interest in improved
hygiene is here to stay.
The Rotary Club worked with the City’s
Shopping Area Redevelopment Board
to design and select placement for the
new stations. Currently, the stations are
located at high-traffic locations along the
sidewalks of Main Street, in the center
block of downtown between Elm and
Church Streets. However, the stations are
portable and can be moved, as needed to

accommodate demand or special events.
The Rotary Club provided the gift of the
stations and initial supply of sanitizer.
The City will maintain the stations and
will take responsibility for refill supplies.
The City of Zeeland is grateful for the
generosity of the Zeeland Rotary Club.
“It is a privilege when local service
organizations, such as Rotary approach
the City with partnership ideas. Together
we can accomplish so much more.
These sanitizing stations will be a great
addition to downtown Zeeland and the
timing couldn’t be more perfect as more
and more people are returning to their
regular routines and visiting downtown,”
said City Marketing Director, Abby
deRoo.
www.cityofzeeland.com.

HUNGRY?

Holland
Eats

The FOOD you want.
WHERE you want it.
Check out 40+ of your favorite
restaurants on hollandeats.com,

order online or in-app!

Delivering to your home or work
in both Holland and Zeeland.
616.255.4932

10AM-10 PM

WWW.TROXELCUSTOMHOMES.COM 616.355.2600

BUILDING AND RENOVATING HOMES AT THE
INTERSECTION OF STRONG RELATIONSHIPS AND
METICULOUS QUALITY FOR OVER 20 YEARS.
CONNECT | JUNE 2021
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FROM THE NONPROFIT WORLD

Celebrate, Educate and Appreciate:
Lakeshore Nonprofit Alliance Members
Embrace Diversity
By Lakeshore Nonprofit Alliance

“To strengthen the ability of nonprofit organizations to successfully accomplish
their missions by working together.” – Lakeshore Nonprofit Alliance Mission

C

ore to our Mission, we believe
that nonprofits can accomplish
more together than they can
separately. Fortunately, the Greater
Ottawa County Area has long been
a hub for collaborative efforts and
nonprofits continue to build on this
spirit. Ottawa County also benefits
from having a racially and ethnically
diverse population. Take a look at
how multiple Lakeshore Nonprofit
Alliance (LNA) members have
collaborated—both pre-and postCOVID—to celebrate, educate, and
appreciate the diverse cultures within our community.
Celebrate
Pre-COVID, Empowering Youth Global Connection (EYGC)
met with the elementary students at the Boys & Girls Club
of Holland once a week for a Cultural Celebration Class to
provide a safe and fun place to learn, celebrate, and explore
different countries, cultures, and traditions that are represented
in the Boys & Girls Club membership. In the first two weeks,
they partnered with Latin Americans United for Progress
(LAUP), covering everything from speaking Spanish to different

types of Mexican dances and music.
They sampled Mexican food and
played a popular Mexican game.
Each subsequent week covered other
countries and cultures, including
Kenya, Laos, Honduras, and India.
Additionally, EYGC has partnered
with the Holland Museum on several
projects, including a Diversity and
Culture Celebration book club. Each
week, participants are able to check
out books through the Museum to
learn about different countries and
cultures, people of color, civil rights,
and other cultural topics. EYGC is also currently in the process
of collecting recipes and family stories from around the world to
create a cookbook, The Diversity of Holland: Recipes and Stories
from Holland, MI, celebrating the culinary delights of our diverse
community.
Educate
Collaborations across sectors but centered around common
priorities and values (such as diversity and inclusion) can be
incredibly powerful. As a cultural institution, the Holland
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Museum has been central to hosting, coordinating, and
participating in cross-cultural exhibits, conversations, and
learning opportunities that enhance the meaning behind an
inclusive community.
The Museum has collaborated with numerous LNA Members,
including the Alliance for Cultural and Ethnic Harmony,
Lakeshore Ethnic Diversity Alliance, Latin Americans
United for Progress, Herrick District Library, Community
Action House, Lighthouse Immigrant Advocates, Children’s
Advocacy Center, Resilience, Head Start, Ready for School,
and Out on the Lakeshore to provide programming in the form
of exhibits, panel discussions, lectures, and family events. All
of these nonprofits work together to educate the public about
how diversity affects everything from business, to education, to
healthcare, to housing.

protection
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for where you’re going.
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provide insurance coverage to best
protect what’s most important to you.

Appreciate
Offering culturally relevant, transformative art and design
experiences to youth from all backgrounds, CultureWorks
created several paths forward in bringing the community
together during the difficult events of 2020 by partnering with
other LNA Members 3sixty (a neighborhood community
builder) and TRiO Upward Bound (a pre-college prep
program designed to work with high school students from
first-generation college and low-income families). Community
conversations through art allowed participants to appreciate
diverse perspectives and experiences.
• CultureWorks’ Program Coordinator, Erin Drews, taught
a 5-week intensive multimedia elective entitled “Creative
Introspection,” in which TRiO Upward Bound students
discussed current national and global events and dialogued
about how to meaningfully engage in a messy world.
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• Throughout summer 2020, CultureWorks’ students and
3sixty Eastcore Neighbors worked together on a variety of art
installations, including a collaborative flag project that was
displayed at Prospect Park and Rosa Parks Green, an alleyway
restoration project, and a neighborhood celebration.
• CultureWorks’ Student Advisory Council partnered with
3sixty and Jamari Taylor of Jaylei Art to create a mural to
communicate themes of unity, justice, hope, equality, and
diversity.
“Our new mission is to cultivate creativity, build
community, and empower students, and we love
partnering with amazing organizations in the pursuit of
this!”
—Emily Christensen – Executive Director, CultureWorks

Make your business a priority.
Contact the Publisher of this magazine
for more information.

Ottawa County thrives thanks to diverse perspectives and
experiences. The Lakeshore Nonprofit Alliance is extremely
fortunate to support these member nonprofit organizations
(and many others) and the impact they are making by working
together to create a more welcoming, diverse community.
For more information about the Lakeshore Nonprofit
Alliance, please visit www.lakeshorenonprofits.org.
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First Voice Generation: Stories of Hope,
Resilience and Persistence
By Cynthia Martinez

M

y name is Cynthia Martinez. I was
born and raised in Holland and I
am a first-generation college graduate and
filmmaker. Like many students, I graduated
from university with an enormous amount
of debt, which I have spent years paying
off. I want to change the narrative and the
stereotypes that surround low-income,
first-generation students, many of whom are
unable to pursue higher education simply
because of finances. The film First Voice
Generation follows the journeys of six local
high school students. These students are
overcoming significantly more challenges,
especially during the COVID-19 pandemic
of the past year. These are the students
who are often ignored or overlooked.
They are the stories of hope, resilience
and persistence in overcoming hardships,
particularly during a pandemic year.
Western Michigan is home to a large
minority, low-income community. The
farming and manufacturing industries
require cheap labor. The historical
backdrop is that much of this cheap labor
has come from minority labor pools.
This has benefited both the migrants to
this community, as well as the businesses
that employ them. However, educational
opportunities beyond high school are not
within reach for many students in this
population. Roughly 40% of the residents
in Holland and Holland Township identify
themselves as non-white, while 11% of the
population live in poverty. This population
is significantly under-represented in higher
education. Multi-generational poverty
is a problem in many communities, and
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received federal funding through the U.S.
Department of Education for its entire 54
years. Unfortunately, in this population,
both parents must work and left to their
own devices, students become discouraged
leading to poor attendance. Thus, these
students are failing at a much higher rate.
Education is the key that unlocks the future
and breaks the generational poverty cycle of
this population.
Our film, First Voice Generation, highlights
the plight of this under-served population.
Organizations like Upward Bound and
Holland is not immune. Many uneducated
parents do not have the means to send their the Boys and Girls Club of Holland have
children to college, nor do they understand been instrumental in supporting those
students who aspire to be first-generation
the importance of higher education. This
self-fulfilling prophecy has been exacerbated college students. It truly “takes a village”
and by documenting the journeys of several
during this pandemic year. The pandemic
students, we hope to bring life to these issues
has highlighted the fragility of education
through the medium of film, to those people
among those that are less fortunate.
who are unconsciously ignorant about
According to USA Today, statistics show
the obstacles under-served students face.
that Common App data through February
They are our neighbors, whose issues are
15 showed applications were down 1.6%
oftentimes hidden behind closed doors. It is
among first-generation students and flat
among low-income students. The pandemic not enough to hear and read the anecdotal
stories of these struggles. The best way to
has widened the gap in areas like housing,
health, unemployment and education. Area expose these inequities is to illuminate these
schools have stated that students engaged in stories through the medium of film.
online learning, especially the population
Cynthia Martinez is a filmmaker, writer
that Holland’s Hope College TRIO Upward
and producer. After 15 years, she
Bound program serves, have fallen behind
has relocated back to Holland due to
their higher-income peers because they do
the global pandemic and is currently
not have access to support from home.
working on a documentary called First
Voice Generation. The film features firstTRIO Upward Bound began as part of
generation college students overcoming
President Lyndon B. Johnson’s War on
the challenges of the global pandemic.
Poverty with the Educational Opportunity
Act of 1964. Hope Colleges’ program has
CONNECT | JUNE 2021

Local Restaurants Survive
Pandemic with Creativity,
Community Support

By Jeremy Gonsior

hen the COVID-19 pandemic hit
W
last year, The Curragh of Holland
was busy preparing for its biggest day of the
year: St. Patrick’s Day.

They usually host a huge party with a tent,
music, and plenty of food to complement
the annual parade in downtown Holland.
But as restaurants were forced to close
in-person dining across the country, The
Curragh pivoted and showcased their
creativity.

Healthy food, healthy culture
Alex Fink, owner and founder of Simpatico
Coffee in Holland, said his business shifted
solely to drive-thru for months. When
indoor dining returned, Fink noticed
renewed interest in nutritional food after
people emerged from quarantined life. He
has focused on fruit-based coolers, a new
protein powder, real-fruit smoothies, and
baked-from-scratch goods.

“People want to be healthier now,” he
They posted a Facebook ad and encouraged said. “People are looking to get a cleaner
product, less calories, nice tasting food.”
their customers to celebrate the holiday at
home, with their food of course.
Fink also has prioritized a healthy work
culture at Simpatico because employee
“We basically took all the food we had
prepped and had to sell it to go,” said Dave shortages and turnover in the industry
are especially high now. He has increased
Jurgensen, spokesman for the restaurant.
“We sold it all at half price. We were able to the pay and been flexible with employees
juggling a lot in their personal lives.
salvage a lot of work we had done prior to
St. Patrick’s Day.”
Patio presence
Then the restaurant expanded their
outdoor patio onto the street when the city
of Holland permitted that activity to help
businesses, a move that sustained them
through the summer, Jurgensen said.
But perhaps the most surprising change
was keeping their outdoor patio open
for most of the winter, too. When indoor
dining shut down again, loyal customers
dined outside next to propane heaters to
survive the 30-degree temperatures.
“We were totally amazed and totally
unprepared for the support from the
community,” Jurgensen said. “I don’t have
the words to describe it. We had no idea
that people would be willing to do that and
excited to do that.”
The Curragh’s story highlights an
undercurrent of innovation among
restaurants, coffee shops, and even local
governments that kept the food and drink
service industry alive in the Holland area
despite relentless uncertainty.
“You have got to be willing to try stuff,
no matter how outrageous it might look,”
Jurgensen said. “You don’t really know until
you try it.”
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“We don’t have a lot of turnover,” he said.
“It’s helped us build more culture in our
company.”
Updating the rules

downtown in a safe manner. It also reduces
pressure for people to finish a drink
quickly. Customers can grab their drink,
stroll down the sidewalks, and eventually
visit other shops downtown.
Permits from the state and some final
details are all that’s left before the district
goes live this summer, deRoo said.
Community generosity
After reflecting on the last year, Jurgensen
said The Curragh survived because
everyone around them stepped up during a
time of distress.
“It’s not just us. It’s the community. It’s the
vendors. It’s our friends. All of those people
are responsible for us still being around,”
Jurgensen said. “Everyone came together.
We are truly thankful and grateful for that.”
A few loyal Simpatico customers even
donated their stimulus check to the staff,
which they split evenly among everyone,
Fink said.

“People have been really generous for the
most part,” he said. “...Holland is a great
The city of Zeeland recently approved a
place to do business. It’s a lot more generous
social district in its downtown, a defined
and forgiving than it gets credit for.”
area that permits to-go alcoholic drinks
outdoors. The economic development
tool created by the state last summer was
designed to help restaurants survive the
reduced indoor dining capacity regulations.
“They can sell beverages that can be
brought outside and consumed within
the district,” said Abby deRoo, marketing
director for the city. “That’s a win for those
restaurants and their business plan.”
She said Zeeland’s social district will
provide confidence for people to return
Jeremy Gonsior is
a communication
specialist for a K-12
school district. He
also is a freelance
writer, marketing
specialist for small
businesses, blogger,
and podcaster. Reach
out to him at jeremy.
gonsior@gmail.com.
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