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Dear CONNECT Readers,
Welcome to the January 2022 issue of
CONNECT magazine. We are thrilled to be
at the beginning of another year of bringing
you business stories and news from the West
Michigan area.
In this issue, we are getting to know Next
Creative Co., a creative agency and one of
our very own Expert Contributor voices. Rich Evenhouse, Tim
Hackney and newest partner Tom Crimp have over 60 years
of combined experience in the areas of copywriting, design,
videography, web development and strategy. This enables them
to tell their clients' stories in a way that is not only creative but
that betters the clients' businesses as well. Their team continues
to grow and both the company and staff have won many Addy
awards. Not bad for a business that started out just over four
short years ago in 2017. Turn to page 4 to find out where in
Holland the team convened for their first day of work.
Also in this issue, Jeremy Gonsior breaks down the United Way
2021 Community Assessment for us and we hear from Expert
Contributors Thrive Acquisition and Spectrum Health Zeeland
Community Hospital. As always, we've done our best to put
together a helpful Calendar of Events as well.
Stay safe, stay healthy, and we'll see you in February!
Patrick Avery
Publisher

PHOTO OP STUDIO

WEST MICHIGAN PHOTOGRAPHY STUDIO
430 West 17th Street, Suite 18, Holland, MI 49423

(616) 836-5217
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COVER STORY

Next Creative Co.:
Be creative. Be hungry. Be a team.
By Chelsea Scott

I

t was April of 2017 and Next Creative
Co.’s first day as a company took place
in the lobby of the City Flats Hotel in
downtown Holland. As a startup with
no permanent office space just yet, the
team was working out of coffee shops and
restaurants all over downtown Holland.
Partner/President Rich Evenhouse reflected
on those early days and another favorite
work spot: the Courtyard by Marriott
lobby bistro. “We had a lot of fun doing
Monday morning company meetings and
lunches there—even a few client meetings
happened on TV screens in that space,”
he recalled. “At one point, one of the
Courtyard bistro team members came to
us and asked, ‘Are you guys a company or
something?’ When we finally moved into
our office over Our Brewing Company, we
sent the Courtyard bistro staff a nice thank
you basket for being so good to us over
those two months.”
What started as a team of four people
working out of a hotel lobby in downtown
Holland grew to seven employees, a
permanent downtown office space, and
clients in the Holland area, across the state
of Michigan, as well as a few clients across
the country and Mexico. In December
2020, Next Creative merged with a Grand
Rapids agency, Auxiliary, adding a new
partner, Tom Crimp, and growing to 18
employees. The agency works with clients
like Gordon Food Service, Amway, Holland
Hospital, Wolverine Worldwide, Steelcase,
Trans-Matic, Saginaw Valley State
University, and many more.
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Next Creative Co. Partners Tom Crimp, Rich Evenhouse and Tim Hackney
Photo courtesy of Next Creative Co.

Evenhouse started in this business as a
web designer and worked for an agency
for 18 years before starting Next with
business partner and Next Creative
Co. Executive Creative Director Tim
Hackney. Between them, and new partner,
Tom Crimp, they have over 60 years of
experience in the areas of copywriting,
design, videography, web development
and strategy. “Throughout [our careers]
we have had the opportunity to work with
many great people and experience a lot of
different facets of the business,” Evenhouse
explained. “We’re here to help tell a
client’s story in a way that not only makes
impressions but betters their business, too.”
By providing outstanding creative services
for clients in BTOB, BDC, healthcare,
higher education, manufacturing, and
product development, Next helps clients
to build brands and provides the tools
necessary for in-house teams of the clients
they serve.
Helping to carry out Next’s mission of Let’s
make it creative, successful, and fun. For
ourselves, and for our clients is a team of
designers, writers, video producers, project
and account managers, as well as creative,
strategic and business leadership roles:

•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Amber Genzink, Account Manager
Taylor Beukema, Copywriter
Scott Tanis, Video Production
Amanda Mercer, Art Director
Ryan Greaves, Art Director
Cody Lon Christoffersen, Account
Director
Mark Miotto, Account Manager
Mindy Tolsma, Account Manager
Tom Crimp, Partner/Business
Development
Tim Hackney, Partner/Executive
Creative Director
Ben Petersen, Art Director
Rich Evenhouse, Partner/President
Ericka Long, Operations Manager
Kevin Deane, Business Development
Ali Obermayer, Copywriter
Katy Stafford, Creative Director

Every month, the team gets together for an
event called Final Fridays, where everyone
on the team comes together to review all of
the creative work and to celebrate the great
things that are happening that month. “We
also take time to celebrate the wins with
our clients and have regular team lunches
and happy hours,” Evenhouse shared. “Our

>> Continued on page 6
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Next Creative Co.
Grand Rapids office.

Photo courtesy of
Next Creative Co.

Photo by Jill DeVries Photography

Photo by Photo Op Studio

Photo by Photo Op Studio
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Continued from page 5

Next Creative Co.
Holland office.

Photo courtesy of Next Creative Co.

Photo by The Mattesons Photography
Photo by The Mattesons Photography

Photo by The Mattesons Photography
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annual boat outing is always
something the team looks
forward to, as well as outdoor
activities during the summer.
These events have been
important, especially during
the past two years.”
Throughout his 22 years in
the industry, Evenhouse said
he has learned a lot of what
to do and what not to do,
but wouldn’t do anything
differently. “Some would say we
took a pretty big risk merging
two companies together during
the pandemic, however, that
turned out to be the opposite,”
he explained. “Everything in
our business this year has been
great—we have had a really
awesome year and continue to
work to grow and improve our
client offering.”
Speaking of learning,
Evenhouse will tell you that
the thing he enjoys most
about owning a business is the
ability to put into practice the
things that he and Hackney
have learned over the years. “I
also enjoy the flexibility that
business ownership provides,
however, we also try to do a
good job of providing a lot of
flexibility for all of our team
members,” he said. Owning
Next alongside Hackney has
made a positive impact on
Evenhouse. “For me, being

able to work with a team to
make real positive change for
our clients, to see successes
and growth, has had a huge
impact on how I feel about
our business and industry,” he
said. “Also, having the freedom
to determine the direction
of the company and make
decisions that keep us on track
with our long-term goals.” His
favorite part about owning
his own business? “Watching
and directing the company
over the course of time, the
impact we make for businesses
throughout West Michigan but
also seeing how good work and
a flexible work environment
can have a positive impact on
the lives of our team.”
Pouring into people, whether
it’s the Next team or those
who live in the community,
is important to the company,
which still has a presence in
Holland. “We love working
in West Michigan; we are
big fans of Holland and even
after our merger, we kept our
downtown Holland office as
a way to stay plugged into
the community and to give
back,” he said. Over the years,
Next has contributed to the
community by supporting
organizations like Tulip Time,
in whatever way is needed.
“We are also contributing

time and resources to local
Grand Rapids nonprofits like
Artists Creating Together
(ACT), AIGA West Michigan
and have recently joined
the Hispanic Chamber of
Commerce,” Evenhouse said.
“Our company leadership are
also on boards and other local
community organizations
as a way to give back our
time and talents.” Of course,
there’s always time for fun,
too. Company activities
include things like going
to Grand Rapids Griffins
games, having virtual holiday
parties, enjoying happy hours
together, team lunches, a boat
outing during the summer,
bike riding, hiking and other
outdoor activities.
In just a few short years,
Next has made its mark in
the West Michigan area by

putting its clients’ brands first
and delivering the very best
experience. The company
and team have won many
Addy awards here in West
Michigan as well as regionally
in other parts of the state and
they’re poised to keep that
momentum going. “Goals for
the future are to keep striving
to provide excellent brand,
strategic and creative services,
as well as building more
in-house video capability,
writing and storytelling,”
Evenhouse shared. “While
the company has no plans to
become exceedingly large in its
footprint, it is poised to grow
its service offering outside of
the Midwest, and we’re excited
to do that with a great team
that has fun together.”

Next Creative Co. has two locations:
Grand Rapids - Goei Center, Suite 5, 818
Butterworth St SW, Grand Rapids, MI
Holland - 76 E. 8th St., Second Floor, Holland, MI
Business Hours: 9am to 5pm but the team is
almost always working earlier or later, depending
on project needs or deadlines.

For more information,
visit www.welcometonext.com.
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EXPERT CONTRIBUTOR THRIVE ACQUISITION

Your 192
Submitted by Kathy DeVries, MBA, Managing Broker, Thrive Acquisition

N

the business
seller, not for
you unless you
hire them, too.
You may want
to interview
several brokers
before selecting
the one that’s
right for you.

orman A. Hood of
ExitPlanShow.TV says
there are 192 of these:
Business Owner Pain Points.
Business owners sometimes
carry the pain of problems that
affect them personally, such as
burnout or partner disputes.
Sometimes people want to
acquire their first business
because their current opportunities are underwhelming and
they know they are capable of
greater things.
Sometimes it’s the business
that’s in pain. Perhaps the
business is growing too fast,
or not at all. Maybe the world
changed quickly, putting your
business in a world of hurt.
Other times the pain affects
your customer on their journey
with your product or service.
If you’re in business, you
already know that along with
tremendous opportunity you
are constantly exposed to rocks
and hard places. Most business
owners run their business for
a very long time; inevitably
they will face challenging
circumstances at some point in
their career.
You may be interested to know
how business brokers help
clients deal with pain points.
People call a business broker
when they’ve identified their
preferred future and they want
to know if their business can
take them in that direction and
also fund it. As an advisor, a
business broker can offer an
objective review of the situation
and help the client chart a
personalized course toward a
specific goal.
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Although there are many
reasons why someone may
want to transition in or out of
business ownership, retirement
is one common goal. Most
business owners would
benefit from knowing how
the transition process works,
what their business is worth
in today’s market, who should
help them transition, and what
elements are necessary. Because
proceeds from the sale of the
business are critical to funding
retirement, engaging a qualified
broker is an essential step.
Brokers work alongside their
client’s accountant, attorney,
wealth advisor, lender, and
other professionals. Before a
transaction, they help their
clients problem-solve and make
recommendations that will
hopefully lessen some of the
pain. As transition experts, they
align with either the seller’s or
buyer’s interests, whichever side
of the table their client is on.
Some brokers act in a fiduciary
capacity. Brokers position the
client for success and open doors
to opportunities, resources,
and professional networks. If
you want a business broker to
work for you, you have to hire
them. If you see broker contact
information on a business
listing, that broker works for

According to
the SBA and the US Census
Bureau, small business makes
up 99.7% of the economy
(www.sba.gov/advocacy), half
of which are owned by people
over the age of 60. There’s a
lot riding on businesses to

transition successfully, whether
that happens generationally,
internally, or with new owners.
Thrive Acquisition is a Business
Brokerage/M&A firm
specializing in helping people
transition in or out of business
ownership. Thrive Acquisition
is also a commercial real estate
brokerage. Whether the goal
is to grow through acquisition,
find new real estate, pass a
business down to the next
generation, or work with
inside or outside buyers for a
business, Thrive Acquisition is
here to help owners thrive in
business and in life.

Thinking
about selling
a business?

Kathy DeVries, MBA
Managing Broker
Certified Business Intermediary
REALTOR®

560 Fifth St NW #205 Grand Rapids MI 49504
616-422-5874 ✦ info@ThriveAcquisition.com
ThriveAcquisition.com
Independently Owned and Operated
CONNECT | JANUARY 2022
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EXPERT CONTRIBUTOR SPECTRUM HEALTH ZEELAND COMMUNITY HOSPITAL

A Dietitian’s Guide to
Improved Health in 2022
By Heidi Lynema, Community Health Program Specialist,
Spectrum Health Zeeland Community Hospital

T

he holidays are over, now
what?

When it comes to healthy
eating, we’ve been trained to
refresh old habits as part of a
New Year’s resolution. However,
according to experts, that’s
not necessarily the solution
to developing sustainable
behaviors that produce healthy
minds and bodies.
“There is no bad time to change
your health habits,” shared
Heidi Lynema, registered
dietitian, Spectrum Health
Zeeland Community Hospital.
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“Meeting health goals should
be an intentional year-round
commitment.”
Instead of focusing on changing
every bad habit all at once
at the beginning of the year,
Lynema recommends focusing
on smaller daily behaviors
that can build lifelong patterns
of healthy eating and routine
movement. Starting with bitesized goals helps people avoid
the frustration of setbacks and
the feeling of failure that often
result from unsuccessful New
Year resolutions.

Lynema’s top list of healthy
behaviors for the entire year:
1. Make a pro and con list.
To help you recognize the
reasons you want to eat
healthier, make a pro and
con list. Determine the WHY
behind the WHAT. Write
down your advantage list.
Maybe it includes feeling
better, having more energy,
moving easier, keeping
the weight off, fitting into
clothes comfortably, reducing
inflammation, or preventing
or controlling diabetes,

heart disease, etc. Once you
make this list, keep it visible
on your refrigerator, phone
screen or desk at work and
read it often. The constant
visible reminder will help
keep you on track.
2. Plan ahead. In most areas
of life, a plan is what leads to
success. It’s important to not
only plan meals and snacks,
but to also prepare for times
you may struggle to stay on
track. An ideal plan would
allow grace when you falter,
but also help you reinforce

CONNECT | JANUARY 2022

4. Select an accountability
partner. Accountability
fosters responsibility. Have
at least one place where you
are checking in to update
progress on your goals. This
works best if it is a person,
such as a good friend, sibling,
fitness professional, doctor
or psychologist, but it could
your WHY and refocus on
be your journal or an online
your goals.
fitness/food tracker. Check
3. Use peer pressure for
in at least every week, and be
good. Everyone loves a group
honest.
challenge or a little friendly
Ottawa County has identified
competition, so get your
family or colleagues involved! access to care, mental health
Whether it’s a pedometer step and healthy behaviors as
areas of health need for our
challenge, practicing lunch
community. Lynema and the
hour calisthenics or playing
community programs team at
Healthy Habits Bingo (a
Zeeland Community Hospital
game Lynema created for the
use these priorities as a guide
walking support group she
to select impactful ways to
leads), encouraging others to
educate, engage and support the
participate with you creates
community through outreach
a fun, active and supportive
environment for you to thrive. and classes.

For a complete list of community programs, visit
spectrumhealth.org/classes-events.

LEGACIES START HERE.
WE WANT TO HEAR YOUR STORY!
● Tell your kid’s story with BVM Sports – the #1 place for
the latest in local, college and pro sports coverage.
● Share your story with one of the most trusted names
in local sports news.
● See your story published across all BVM Sports
media platforms!
Follow the latest in sports news with our podcast,
CHALK TALK – streaming on YouTube.

Interested in sharing? Go to
www.BVMSports.com and click “Submit A Story”.

FREE, EASY, & FAST • NO ACCOUNT NEEDED!
LIKE | COMMENT | SHARE | FOLLOW
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January
Tues., January 11
West Coast Chamber: Economic
Forecast 2022
@Haworth Hotel, 225 College Ave, Holland
Join us as we welcome economist Dr.
Paul Isely of Grand Valley State University
who will explain the analysis of data and
share the forecast for our local and state
economy.
Time: 8-9am
Cost: In Person: Member $40 / Non Member
$55, Livestream Access: Member $15 / Non
Member $25
www.westcoastchamber.org
Wed., January 12
Midweek Morning BrewHa by
Holland/Zeeland Young Professionals
@Ferris Coffee & Nut Co., 57 East 8th Street,
Holland
Join HYP for a midweek pick me up at Ferris
Coffee, downtown Holland! 10% off your
order for HYP members. Just walk up to the
counter and say, "I'm with HYP with a Y."
Time: 7:30-9am
Cost: Free
www.eventbrite.com
Thurs., January 13
The Chamber of Commerce Grand
Haven, Spring Lake, Ferrysburg:
January BASH at TriCities Artist
Incubator
@TriCities Artist Incubator, 214 4th St,
Ferrysburg
Enjoy a cold beverage and appetizers as you
meet other Chamber members and guests.
TCAI is an eclectic community of makers,
teachers, and thinkers. Bring your business
cards to network and win prizes.
Time: 5-7pm
Cost: See website for registration
information
https://grandhavenchamber.org/
Sat., January 15th
TEDxHopeCollege: "Every Single Day"
@DeWitt Center, 141 East 12th Street, Holland
It's time to explore what happens every
single day! Join TEDxHopeCollege as we
discuss innovation and phenomena that
can change the world. TEDxHopeCollege
is a student-led initiative, focused on
challenging the status quo, starting
conversations, and spreading new ideas
with unique, thought-provoking student
speakers. It will cultivate an environment
for open, ideological discourse, and
establish a culture of listening.
Time: 6-9:30pm
Cost: $5-$20
www.eventbrite.com
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CALENDAR OF EVENTS

Sat., January 15
New Year Tax Seminar
@New Holland Brewing - The Knickerbocker,
417 Bridge Street Northwest, Grand Rapids
Darryl Matthews is a local realtor who
studied finance at Grand Valley State
University. He has built several income
streams and learned the ins and outs of
taxes! If you want to turn the dreaded tax
filing into a fun night out, join us at New
Holland Brewing Co for a seminar on how to
file your taxes!
Time: 6-9pm
Cost: Free
www.eventbrite.com

Wed., February 2
134th Annual Meeting: The State of
Grand Rapids Business
@DeVos Place: Steelcase Ballroom, 303 Monroe
Ave NW, Grand Rapids
The team at the Seidman College of Business
will present an update on where the West
Michigan economy currently stands, and an
economic forecast for 2022. The team led
by Dr. Paul Isely will provide insights on the
economy as a whole and indicators related to
business growth, talent, inflation, housing,
innovation, and more. After the presentation,
a panel of business leaders from across
West Michigan will provide their reaction
on the economic forecast as well as top
issues including inflation, office space usage,
Wed., January 19
manufacturing, talent, and the supply chain
Networking Luncheon - State of
issue.
Women in the Workplace
Time: 7-10am
@Luna, 64 Ionia Avenue Southwest, #100,
Member: $65 / Non-Member: $85
Grand Rapids
Join CREW WM for informal networking and Member Corporate Table $800 / Non-Member
Corporate Table: $1,000
provided lunch catered by Luna.
www.grandrapids.org
We are pleased to welcome this discussion
by Sonia Dalma, Ph. D., Interim Assistant
At the time CONNECT went to print, all event
Vice President of Academic Affairs & Chair,
dates and times were accurate. Please be sure
Department of Economics and Director of
Assessment at Seidman College of Business, to confirm event details before attending.
Grand Valley State University to discuss this
highly relevant topic facing us today and in
the future.
This event is open to both members and
non-members.
Time: 11:30am-1:30pm
Coat: $45-$55
www.eventbrite.com
Fri., January 21
GRABB Breakfast Series: Elevating
Your Brand
@West Michigan Arts & Technology, 614 First St
NW #300, Grand Rapids
As we (Grand Rapids Area Black Businesses)
continue to build up Black businesses and
Black entrepreneurial culture in Grand
Rapids and beyond. We are excited to
announce our next development series the
GRABB Breakfast with presenter Brandon
Williamson, CEO & Designer of PRSVR.
GRABB Breakfasts is a morning Chalk Talk
and Development series for dreamers,
makers, innovators, and current/aspiring
business owners. This series not only brings
together our city’s Black talent but also
creates an open space to connect and build
relationships.
Time: 8-9:30pm
Cost: Free
www.eventbrite.com

Slips up to 70’ • Transient Slips
In/Out Service • Storage • Service
Boat Service & Outﬁtters • Conference Center
The Staterooms Vacation Rentals
1866 OTTAWA BEACH RD. HOLLAND, MI 49424
(616) 786-2205 • YACHTBASINMARINA.COM
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Gratitude
Practicing Gratitude

Gratitude changes everything. It changes the way we see
the world around us. It transforms seeing or experiencing
something beautiful into receiving it as a gift. We live in a time
and place where there is much to be grateful for (though we
don’t always have the eyes to see).

The word gratitude stems from gratia, which (depending on
the context), can mean grace, graciousness, or gratefulness.
Cultivating gratitude transforms the lens through which we see
life. Recognizing what’s around us (people, natural world, etc.)
as gifts changes the way we experience and interact with the
world. And it generally brightens our days.
For many, seeing life with eyes of gratitude comes naturally.
Still, for many others, this takes practice. While there are many
ways to make gratitude a habit, here are a few ideas:
1. Write thank-you notes often. Did you enjoy your coffee
date with a friend? Did someone drop off dinner when you
were having a rough week? Did a phone call come right
when you needed it? Did your pastor say just the words
you needed to hear on Sunday? Write a short note and get
it into the mail! Your gratitude will impact someone
else’s day, and the ripples will go from there.

By Elizabeth Grusenski

Chances are there will be more than one. That being
said, committing to writing only one may be just what you
need to turn this into a habit. It can also eliminate the
pressure to “get it all down”.

3. Involve the entire family. Each night at dinner, share one
thing you’re thankful for. Ask everyone around the table to
share. This doesn’t need to only happen at Thanksgiving!
4. Create something visual. Hang a piece of paper on
the refrigerator. At the top, write “Gratitude”. Welcome
everyone in your household (and those who visit) to write
their gratitude whenever they feel moved. Offer to help
those who don’t write yet. You could also create a tree
trunk shape with branches. Then, add “leaves of gratitude”
with whatever you’re thankful for written on them.

5. Say “thank you” more often. No one minds being thanked
for their efforts. Thank people frequently, particularly those
in thankless jobs. Open your eyes to see those you wouldn’t
normally think of: “Thank you for helping keep this place
clean. I really appreciate it!”

2. Start a gratitude notebook. Every evening,
after you brush your teeth, write down at least
one thing that you were grateful for that day.

“Gratitude for the seemingly insignificant—a seed—
this plants the giant miracle.” ― Ann Voskamp, One Thousand Gifts
HUNGRY?

Now with new vendors!

The FOOD you want.
WHERE you want it.
Check out 40+ of your favorite
restaurants on hollandeats.com,

order online or in-app!

Delivering to your home or work
in Holland, Zeeland, Saugatuck,
Douglas and West Olive.
10AM-9PM
CONNECT | JANUARY 2022
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United Way 2021
Community Assessment
By Jeremy Gonsior

O

ttawa County health and human
services leaders said ensuring the
area is “a welcoming community” should
be a priority locally, according to the
2021 Community Assessment for Ottawa
County.
As the fastest growing county in Michigan
from 2010 to 2020, Ottawa County has
gained 32,399 residents since 2010—a 12.3
percent increase—for a total population
of 296,200 residents, the new report from
the Greater Ottawa County United Way
states. The county has increased to the
seventh most populous county in the state
as a result.
That surge of new faces has influenced
local leaders.

“For the first time in the 12-year history of
the Key Stakeholder’s Survey, ‘a welcoming
community’ was identified as a top 5
issue, and a separate think tank was
created to help identify new questions for
the Household Survey,” Moran and Liz
DeLaLuz, vice president of community
impact for the Greater Ottawa County
United Way, wrote in the foreword of the
assessment.
The Household Survey found 68 percent
of respondents agreed or strongly
agreed their community was inclusive or
welcoming of all people. Furthermore, 86
percent of respondents agreed or strongly
agreed they feel welcomed/included in the
community.

To create the Community Assessment,
which is conducted every three years,
the Greater Ottawa County United Way
develops a Key Stakeholder’s Survey. Then
think tanks are created based on the top
5 issues identified in the survey. Finally,
a Household Survey is sent out to the
community, said Patrick Moran, president
of the Greater Ottawa County United Way.

Regarding people who don’t feel
welcomed/included in the community, 41
percent of respondents said minorities,
37 percent said African American, and 34
percent said LGBTQ+.

This year the traditional core focus areas
of education, financial stability, health,
and basic needs remained, but the topic of
inclusion entered the discussion.

“It’s on people’s minds as we open back
up,” he said.

Moran said the inclusion topic likely
resulted from people in the community
having more time to reflect on deeper
issues due to COVID-19 shutdowns.

Competition for affordable housing
Ottawa County’s growth has also created
challenges for affordable housing. The
report states that the county’s issues are
similar to other fast-growing regions
across the country.
“We just can’t build fast enough to keep
pace,” Moran said.
Many previous rental homes have been
converted to owner-occupied homes and
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the rental homes that remain are more
expensive, according to the report.
“The growing gap in rental housing stock
is due to a shortage of new construction
(both for-sale and for-rent products)
AND due to the
steady growth in
population earning
higher wages,” the
assessment states.
“Ottawa County
has a much smaller
share of single-family rental stock (27.8%)
than the State of Michigan (39.1%) to
begin with. Increasingly, more affluent
households are moving into Ottawa
County and outcompeting lower-income
households for a limited available supply
of homes.”
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Pandemic increases health concerns
Ottawa County remains among the
healthiest counties in the state, according
to the assessment. There are plenty of
outdoor spaces for physical activity,
healthy food for those who can afford it,
and many residents have health insurance
and a personal health care provider.
“These indicators help to provide a picture
of health for our residents that we can be
proud of,” the report states.
Yet the data also shows an increase in
some health-related challenges in the
county since 2017:
• the number of sexually transmitted
diseases
• those reporting poor mental health
• obesity numbers
• levels of binge and heavy drinking
The assessment said Census data shows
that the share of households in the county
earning $50,000 or more rose from 54%
in 2010 to 67% in 2019. The share of
households earning $100,000 or more rose
from 17% in 2010 to 32% in 2019.
In other words, there is not a fast-growing
population of low-income households
that created the gap in housing stock,
according to the report. Rather there is an
increase in high-income households who
can outbid low-income families for the
limited housing supply.

“All these have been compounded by the
COVID-19 pandemic which has had a
broad and deep impact on the well-being
of Ottawa County residents, especially the

underserved,” the assessment states. “The
impact of COVID is both complex and
multifaceted, leading residents to report
that their lives became worse due to the
COVID-19 pandemic.”
Moran said it’s still too early to tell the full
impact of the pandemic because enough
data hasn’t been collected.
“We are going to have to wait another year
to see that data come in,” he said.
The 2021 Community Assessment for
Ottawa County has been distributed
online and Moran has started to make
presentations about it in the community.
He stressed the data is there not to
depress people, but to inspire them to find
solutions.
“The reason we have all of this data is so
we can do amazing things for and with the
community,” Moran said.
Visit ottawaunitedway.org and click
the banner on top to review the report
yourself.

Jeremy Gonsior is
a communication
specialist for a K-12
school district. He
also is a freelance
writer, marketing
specialist for small
businesses, blogger,
and podcaster. Reach
out to him at jeremy.
gonsior@gmail.com.
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NEW YEAR,
The most common New Year’s resolutions involve joining
a gym, eating healthier and losing weight. While these are
great goals, some people find them too intimidating. Are you
looking to create better habits this year? One great thing to
add to your “new year, new you” resolution is intentionally
getting out of your comfort zone. Not sure how to do this?
Try one of these ideas:

1.

TRAVEL - Do some research and plan a trip to that
bucket list destination.

2. DISCONNECT - Commit to using social media

less. Instead, write a letter or make a phone call to connect
with family and friends.

3. LEARN SOMETHING NEW - Whether you
pick up an instrument or try your hand at calligraphy,
finding a hobby can reduce stress and increase
confidence.

4. VOLUNTEER - Find an organization that calls to
you. Spend your time helping the less fortunate.

5. SLEEP -

Do you get enough sleep each night? This
is one of the best ways to increase your energy and stay
healthy and happy.
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By Rachel Koepke

6. READ - Instead of turning on the TV after work, find
an intriguing book series and get lost in the adventure.
If you feel ambitious, why not write your own book
while you’re at it?

7. COOK - If you want to make healthier choices this

year, start by making your food from scratch. There are
many great resources to get you started.

8. JOURNAL - Counting your blessings every day can

help you feel happier and more fulfilled. Each night before
you go to bed, make a list of 10 things you’re thankful for.

9. GO OUTSIDE - As winter drags on, we might find

ourselves spending all our time inside. Go for a quick walk
a few times a week to get some fresh air.

10. MAKE MEMORIES - While you’re living your dayto-day life, remember to find little moments each day that
make you happy. Share these moments with friends and
family and become the best version of yourself.

Happy New Year! Cheers to a great year!
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4275 136th Ave., Holland, MI 49424
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Tips for Putting the
Good in

By Inga Berghav
Whether you’re a night owl or an all-out morning person,
you’ve likely experienced the alarm ringing well before
you’d like. Sometimes, we all wish we had more motivation
to spring out of bed. Fret not, and read on for some ideas
on how to get up and get moving!

Pets love routines

If you have kids, you probably already get up early with
them. If not, don’t worry! There are other dependents
who’d be happy to help you lift your head off the pillow.
If you own a dog or a cat, use it to your advantage. After
all, who can say no to a loveable, furry-faced alarm clock?
Just gradually move their scheduled feeding time to when
you’d like to wake up. Pets understand (and love) routines.
You’ll have a sweet four-legged wake-up call in no time.
Taking your pet for a walk at the same time each morning
can have the same effect. In both scenarios, you get the
satisfaction of your pet being well fed (or exercised). In
turn, they’ll hold you accountable for your schedule.

Morning aroma

purchase a special type of alarm clock that won’t turn off
until it senses the weight of your feet on a pad on the
floor. Once your feet are firmly planted, you’re already
one step closer to standing up and moving away from
the bed. Also, simply buying this special alarm clock with
a floor pad provides you with a great visual reminder of
your intention whenever you see it.

Engage your mind

There are plenty of alarm clock apps for your phone.
Rather than using an app with a simple alarm, download
one that requires a little more engagement on your part.
For example, with one app, you’ll need to complete some
mental puzzles before the alarm will turn off. Once your
brain is engaged – thinking something other than “I’d
rather stay in bed” – it’s free to help you with your goal of
getting up!
Getting up in the morning can definitely be a “mind over
matter” ordeal. Hopefully, though, these tips will make it
more of a pleasure!

Do you love waking up to the fresh aroma of your favorite
coffee brewing or tea steeping? Wouldn’t it be nice if
someone brought it to you in bed – so that your olfactory
senses would say, in the most pleasant way, “Time to get
up”? While it might not be practical to hire a butler or cook
solely for this purpose, there is another way. Purchase a
coffee or tea maker with a timer. Grind your coffee beans
or scoop your loose tea the night before (making sure
to add enough water). Set the maker’s timer for shortly
before your desired wake time, and place it where the
aroma can waft into your bedroom. Ah, what a lovely way
to awake…

Plant your feet

Many people use the straightforward method of placing
the alarm clock (or phone) across the room, which forces
them to get up to turn it off. Another alternative is to
18
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Did You Know?

CONNECT
has a website!

You can...
•Read the latest issue
•Browse past issues
•Share the magazine with
colleagues and clients
•Connect with us
•Become a sponsor

www.connectlakeshore.com
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Cheers—to
all the best in
the new year!

WWW.TROXELCUSTOMHOMES.COM 616.355.2600

BUILDING AND RENOVATING HOMES AT THE
INTERSECTION OF STRONG RELATIONSHIPS AND
METICULOUS QUALITY FOR OVER 20 YEARS.

