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Dear CONNECT Readers,

This month I am pleased to feature Lighthouse Title Group. 
President Bob Wuerfel and his team have been providing 
title services and real estate closings to customers since they 
opened in 2001. Many might not know that Lighthouse is the 
only Holland-based title company. You’ll learn this—and much 
more—in their feature on pg. 4.
Our Expert Contributors this month are Farm 
Bureau Insurance, Gill Staffing, Troxel Custom 
Homes and Smith Haughey Rice & Roegge. 
They each bring to you an informative article in 
their area of expertise. Interested in becoming 
an Expert Contributor? Reach out to me via my 
contact information to the left of this letter!
In addition to a fresh Calendar of Events with 
hand-selected happenings in the areas of business, networking 
and charitable causes, we'll also hear from Lakeshore Nonprofit 
Alliance, whose article this month shines a spotlight on the 
Community Action House’s Food Club & Opportunity Hub in 
Holland. Lastly, our regular contributor D.C. Beattie has a great 
read for us about Tulip Time and how they are coming back this 
May. I for one can’t think of anything more wonderful right now 
than tip-toeing through the tulips…especially as I gaze out my 
window at the two feet of snow in my backyard. 
Spring will be here before you know it!  

Patrick Avery
Publisher

www.PhotoOpStudio.com(616) 836-5217

WEST MICHIGAN PHOTOGRAPHY STUDIO

PHOTO OP STUDIO

430 West 17th Street, Suite 18, Holland, MI 49423 
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How it Began

Lighthouse Title Group opened its doors in 
2001 in Holland, Michigan, and celebrated 
its 20th anniversary in April of 2021. This 
group consists locally of Lighthouse Title, 
Inc. as well as 15 additional title-managed 
venture agencies. 
Lighthouse Title Group has grown to 
over 35 locations throughout Michigan 
and Eastern Wisconsin. With a focus 
on personalized service and attention to 
customers, Lighthouse is able to provide 
remarkable title services and real estate 
closings to residential and commercial 
customers. All customers have a choice 
when it comes to the closing provider they 
prefer to work with. As the only Holland-
based and community-involved title 
agency, Lighthouse Title Group is a smart 
choice, whether you are buying, selling or 
refinancing.
Many Hollanders might remember that 
Lighthouse Title was affiliated with 
Lighthouse Insurance for many years. “In 
the fall of 2019, Lighthouse Title took the 
opportunity to become independent to 
focus on growing our title and settlement 
footprint,” explained President Bob 
Wuerfel. “While we still wish the best for 
Lighthouse Insurance—which became part 
of the Alera Group in 2020—Lighthouse 
Title Group and our talented team remain 
independent and focused on providing 
remarkable title services and real estate 
closings to our customers in our 35+ 
locations throughout Michigan and Eastern 
Wisconsin.”
Offerings

Clients who choose Lighthouse Title 
Group for their title and closing needs 
get experienced, innovative thinkers, 
and established best practices that have 
been combined to provide them with 
the highest level of service. “Our family 
of offices have an abundance of great 
personalities which makes the complex 
nature of real estate transactions more 
enjoyable!” said Marketing & Social Media 

Manager, Morgan Overweg. “We also work 
with seven of the top underwriters in the 
nation.” 
Notable commercial title projects the 
group has been involved with around 
Holland include the transfer from the 
City of Holland to Hope College of the 
football stadium several years ago, several 
downtown developments (including 
hotels), the land purchase transactions 
by the City of Holland for the new power 
plant, Holland Energy Park, and New 
Holland Brewing Company’s commercial 
building/warehouse expansions, just to 
name a few. 
Goal of the Business

The team at Lighthouse Title Group 
strives to provide excellent title products, 
customer service and an all-around better 
experience for those who walk through 
their doors. This is accomplished through 
their mission statement:

To Lead: Our team strives to be a 
leader in providing real estate services 
in a professional and friendly manner. 
To Engage: We keep the human 
element at the center of all our title 
services and community involvement. 
To Protect: Peace of mind through 
our title products, best practices, and 
technology.
Community Involvement 

Another goal of the business is to make 
local communities a better place to work 
and play in. In 2020, the company quickly 
recognized that COVID had a large 
impact on many communities, so they 
donated over $75,000 to help provide 
assistance to local nonprofits. As a way to 
both celebrate and give back on their 20th 
anniversary in 2021, all Lighthouse Title 
Group offices took a day to volunteer in 
their local communities. “Each year our 
offices make local donations to nonprofits 
in their community for National Nonprofit 
Day on August 17th. They hand-deliver 
these checks to a nonprofit of their office’s 

choice,” Overweg explained. “In 2021 we 
also made over $125,000 in donations to 
local organizations, one being $50,000 
to Lakeshore Habitat for Humanity.” In 
addition, Lighthouse Title Group is a proud 
Red Level sponsor of Holland’s Tulip Time 
Festival.
Being in the business of researching titles 
and handling closings for thousands of 
sellers and buyers each year, the Lighthouse 
Title Group team gets to see a lot of 
smiling faces in their closing rooms that 
these transactions generate. Yet, for first-
time home buyers, many are facing an 
unprecedented lack of affordable housing 
due to scarce housing stock, options too 
distant from jobs and childcare and home 
prices that are too high. On September 
29, 2021, Lakeshore Habitat for Humanity 
announced plans for the Vista Green 
neighborhood. This is a joint development 
with Jubilee Ministries that will provide 
42 affordable homes for homeownership 
in the City of Holland. “Lighthouse Title 
Group donated $50,000 to this amazing 
first-time homebuyer development. The 
funds will be used to build a pavilion 
in the neighborhood park that will be 
used for many years for picnics and 
social gatherings by the families of the 
development,” Wuerfel said. This aligns 
with our mission statement of engaging 
and giving back, and it feels awesome to 
give to a cause that will be allowing 40+ 
families to enter homeownership.”
As Hope College looks to renovate the 
DeWitt Center in 2022, Lighthouse Title 
has also contributed a gift to “The Future 
of Work” Campaign. Upon the completion 
of the renovations, one of the conference 
rooms will bear the Lighthouse Title Group 
name. “Just as I interviewed on the Hope 
Campus in DeWitt in a conference room in 
the spring of 1988 to start my title career, 
this room will pave opportunities for future 
students to meet prospective employers,” 
Wuerfel said. 

COVER STORY

Lighthouse Title Group:
To Lead, To Engage, To Protect
By Chelsea Scott  |  Photos courtesy of Lighthouse Title Group

>> Continued on page 6
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Sitting Down With Bob Wuerfel

After graduating from Hope College 
with his business degree, Bob Wuerfel 
immediately took a manager trainee 
position at a title agency based in 
Holland. He quickly moved up the ladder, 
earning his own location to oversee at 
just 25 years old and was overseeing 
multiple locations just a few years later. 
After 13 years of working for a couple 
of good title companies, Wuerfel sought 
entrepreneurship and started Lighthouse 
Title, Inc. on April 2, 2001. CONNECT sat 
down with Wuerfel to learn more about his 
journey with Lighthouse Title Group. 
CONNECT: What has been your biggest 
inspiration?
Wuerfel: For me, every day can be 
different and challenging and I like this 
diversity. I can be involved with a merger, 
or dealing with an office metric/budget 
matter, handling calls/visits from other 
managers in various regions and still 
working hard to keep a local connection 
with the various offices. I enjoy leading a 
title group that has evolved over 20 years 
and not only strives to provide great title 
and closing services but also continues to 
give back to our communities. 
CONNECT: What do you find rewarding 
about the organization?
Wuerfel: First, I would have to say it 
would be working with my leadership 
team. Jeff Beyer and Renee’ Rycenga have 
been along this 20-year journey with me, 
and the rest of this team is aligned with our 
goals and directives.  Having such a great 
team to work with allows me to search 
for growth opportunities which is indeed 
rewarding. Secondly, I have to say that I 
am very proud of our entire 130+ member 
team and how they have pulled together 
and supported each other since COVID-19 
impacted all of us. I have seen ingenuity in 
how we handle closings (which solutions 
ranged from “drive-up” with documents 
being signed in vehicles, to remote 
notarization); to remotely supporting 
other offices when a need arose so that we 
could take care of the customers. It has 
been stressful but I look back at the 2020 
and 2021 efforts by our team and it is very 
rewarding to see how we responded.

CONNECT: Do you have any interesting 
stories or special memories to share 
regarding the organization?
Wuerfel: As mentioned, I took a job right 
out of Hope College for a title agency in 
Holland. That title agency just so happened 
to be located at the current address that we 
relocated to in 2019…321 Settlers Road! 
In fact, my personal office was the office 
in 1988 that I had my second interview in 
to start in the industry over 33 years ago. I 
have literally come full circle.
Another special memory…for our 20th 
anniversary in April, my administrative 
team surprised me by having all 35 
locations on a video call to recognize the 
occasion. I’m still not sure how they pulled 
it off, but it was great!
CONNECT:  What have you learned 
over the years? 
Wuerfel: About half of our locations 
have come through acquisitions. Being 
able to grow into new communities via 
title ventures or mergers & acquisitions 
is both exciting and challenging. Vetting 

the agencies is pivotal to successful 
onboarding. Over the years our vetting 
process has become more intensive, and 
we learn and add to the next prospective 
agency checklist.   
CONNECT: Tell us about your family. 
Wuerfel: My wife, Shayne, and I have 
been married over 30 years and together 
have three children in their 20s: Corinne, 
Alex and Anna. Shayne was an elementary 
teacher for West Ottawa Public Schools 
for 30 years and retired in June of 
2020. Shayne volunteers at our church 
(Fellowship Reformed) and other local 
non-profits. Corinne is a Speech Language 
Pathologist for West Ottawa Public Schools 
and is married to Matt Smyk, a Physical 
Therapist at Armor Physical Therapy. Upon 
graduating from Central Michigan in the 
2020 pandemic year with an actuarial 
sciences degree, Alex took the opportunity 
to join me at Lighthouse Title. Anna is in 
her senior year at Central Michigan and 
plans to attend grad school to pursue a 
career in Occupational Therapy. We also 
have a fun five-year-old Cavapoo dog 
named Hewie. 
CONNECT: Favorite way to spend time 
when not working? 
Wuerfel: Weekends up at Chippewa 
Lake are a great way to wind down for the 
weekend after a busy work week. Doing 
everything from fishing, boating, skiing, 
tubing to relaxing around campfires or on 
the screened-in porch reading. We also 
enjoy spending time with our friends and 
extended family.
CONNECT: What do you enjoy about 
working in the community you serve?   
Wuerfel: Seeing clients and community 
members outside of work at downtown 
shops or community events. We are also 
committed to all of the communities in 
which we have locations. Here in the 
Holland area, we support and sponsor 
many non-profits and events such as Tulip 
Time, Community Action House, Boys & 
Girls Club, and the Holland Chorale. We 
also have our signage in local school gyms, 
pools, fields and programs. The community 
appreciates our commitment as well.

Lighthouse Title Group 
President Bob Wuerfel

Photo courtesy of Lighthouse Title Group.
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Continued from page 4

Teambuilding

While Lighthouse Title Group has not 
been able to gather their entire team due 
to distance, logistics and the current health 
fluctuations, many regions (four to six 
offices) have gotten together over lunch, 
bowling or scavenger hunts to connect with 
peers they typically interact with remotely. 
The Leadership team was able to connect 
during a weekend in the fall of 2021 as well.
Fun office competitions are held 
throughout the year during college 
basketball season, Halloween, college 
football and Christmas (gingerbread house 
building!).
Wuerfel added, “When we are not busy 
conducting closings or researching 
land records, you will find us in our 
communities participating in local 
events ranging from non-profits, schools, 
churches, parades, and more. As a title 
company, our focus is title services, but we 
don’t forget that our communities and team 
members are at the foundation of what 
makes us shine!”
Lighthouse Title Group views the holiday 
season as yet another way to connect with 
and express gratitude to the team. “Turkeys 
and hams are sent every Thanksgiving 
to our team members to enjoy for their 
upcoming Thanksgiving and holiday 
gatherings,” Overweg shared. “This past 
November, nearly 150 of these were sent to 
the homes of our amazing team members!”
Successes

Lighthouse Title Group is proud of the 
following awards and accomplishments:
• Ranked in the top 500 of Entrepreneur 

Magazine’s fastest-growing companies 
in America

• Awarded Affiliate of the Year by various 
Realtor Associations

• Recognized by the Grand Rapids 
Business Journal as a top-ranked title 
agency

• Earned the “Circle of Excellence” 
honors from Fidelity National Financial 
Group

• First American Title’s recognition as a 
Top 10 agent

• Recipient of Stewart Title’s Pacesetter 
Award

• Lighthouse Title and affiliates have 
completed nearly 400,000 transactions!

Customers and clients of Lighthouse 
Title Group have shared their positive 
experiences as well:
The Lighthouse closer was professional, very 
knowledgeable and funny. Would definitely 

use this company again for closing on a 
home.  —Dawn K., Consumer

Lighthouse Title made the process quick and 
easy explaining each paper we signed   
—Rick H., Consumer

I have been in the real estate industry 
now full time for 21+ years. Working with 
Lighthouse I must say has been a refreshing 
delight. Our business is conducted in a 
prompt and efficient manner with great 
attention to detail. There is a distinct 
emphasis on customer service both to me 
and our mutual clients. Also, the folks from 
Lighthouse are quite fun to work with; it helps 
to make the days go by with ease.   
—Michael K., Realtor

Our bank has worked with Lighthouse Title 
since 2017 and in that time, Lighthouse has 
been terrific. The industry knowledge and 
experience of Lighthouse is second to none 
and they have the back-end staff to ensure 
timely service and accurate commitments. If 
I have ever had an issue, I make a call and 
within minutes typically we have worked out 
a solution that fits all involved and we move 
forward.  —Jason H., Lender

The Future

Looking forward, the goal for Lighthouse 
Title Group is to continue evolving and 
leading in the title industry sector. “We 
recently launched LTG Continuing 

Education (Learning, Training, Growing 
and a play on the Lighthouse Title Group 
initials),” Wuerfel shared. “This is CE 
accreditation in Michigan, led by our Chief 
Title Officer, to serve the con-ed needs of 
Realtors, lenders, and other segments and 
to further promote the important values of 
title insurance in a transaction.”
Also on the list of future objectives is 
growing the branding relevancy via 
social media avenues (texting, Facebook, 
LinkedIn, Instagram, etc.). In fact, in the 
spring of 2022, the group’s marketing team 
is rolling out some fun new technology 
that will allow clients to text and receive 
updates on their files or closings. 
Since opening the doors in 2001, 
Lighthouse Title Group has been on a 
trajectory of growth—while remaining 
Holland-based and community-involved—
which has been exciting to witness. Wuerfel 
couldn’t agree more. “I enjoy leading a title 
group that has evolved over 20 years that 
not only strives to provide great title and 
closing services but also continues to give 
back to our communities,” he said. 

Lighthouse Title Group is headquartered 
in Holland, MI at 321 Settlers Road. 
Hours are 8am-5pm Monday-Friday. 
Visit www.LighthouseTitle.net for more 
information.

Lighthouse Title Group leadership team on the first yearly leadership retreat for 2021.  
Photo courtesy of Lighthouse Title Group.
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Bob Wuerfel and family.
Photo courtesy of Bob Wuerfel.

Staff Listing
Local Team – Holland Office 

•Jennifer Folkert – Branch Manager
•Roxanne Schans – Settlement Officer
•Nancy Lappley – Title Examiner
•Elaine Van Maastricht – Customer Service

Local Venture – Black Lake Title Agency

•Crystal Bowyer – Agency Manager
•Linda Ebels – Customer Service

Leadership Team – Corporate Office  
    also at 321 Settlers Road location in Holland
•Bob Wuerfel – President
•Jennifer Thomas – Financial Controller
•Jeff Beyer – Vice President of Commercial Division
•Renee’ Rycenga – Vice President of Settlement
    Compliance
•Sandy Verspoor – Director of Administration
•Alex Wuerfel – Director of Business Operations
•James Veldt – Director of Information Technology
•Kevin Lounds – Chief Title Officer 
•Morgan Overweg – Marketing & Social Media Manager

Interested in becoming an Expert Contributor?
Contact the Publisher of this magazine for more information.
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M ichigan is famous for 
its lakes. According 

to Michigan’s Dept. of 
Environmental Quality (DEQ), 
we have more than 11,000 lakes 
and ponds throughout the state. 
Because so many residents 
own lakefront property, it’s 
important that it’s insured 
properly. Lakefront property 
owners may want to insure 
their property with a product 
designed just for them!  
Created in 2011, Farm Bureau 
Insurance’s Lake Estate® product 
is designed for those owning 
property on natural or man-
made inland lakes, on the Great 
Lakes, or along one of the three 
connecting rivers between two 
of the Great Lakes (St. Clair, St. 
Mary’s and Detroit rivers).
So, what are the advantages or 
differences in a Lake Estate® 
policy vs. Homeowners?
Lake Other Structures

Lakefront property owners 
often have structures that need 
to be protected such as docks, 
piers, wharves, boathouses/
hoists and seawalls. On Lake 
Estate® policies, coverage is 
offered for Lake Other Struc-
tures on a specified basis, with 
the option to select a deductible 
specific to just those structures. 
Coverage can be provided for 
the insured’s seawall that in-
cludes coverage for wind-driven 
ice, something that is unique to 
this product. Coverage is also 
provided for loss to Lake Other 
Structures caused by the weight 
of contents, equipment, animals 
or people as well as the weight 
of rain which collects on a roof.  
Shoreline Personal Property 

Many lakefront owners have 
personal property located along 
the shoreline or in the water 
(water trampolines/slides, an-
chored rafts, removable docks/

boat hoists). These items can 
be specifically listed along with 
an option to select a distinct 
deductible for that property. 
Newly acquired property is also 
covered.
Watercraft  

If you’re on the lake, you 
likely own watercraft of some 
type. Watercraft can present 
additional exposures. Lake 
Estate® offers $5,000 of Fuel 
Spill Liability that is not covered 
on a Homeowners policy.  
In addition, the policy includes 
$5,000 of blanket physical dam-
age coverage vs. the $1,500 cov-
ered on a Homeowners policy.
Other Coverages/Options

There is also $3,000 of blanket 
coverage for snowmobiles and 
recreational vehicles that is not 
provided on a Homeowners 
policy. Liability for the use of a 
golf cart within the boundaries 
of an association is also covered 
on Lake Estate®. This is not pro-
vided on a Homeowners policy.
A number of “additional cover-
ages” that are included in both 
Lake Estate® and Homeowners 
have a higher limit under the 
Lake Estate® policy. These are: 
Debris Removal, Ordinance or 
Law and Loss Assessment. 
Also, some coverages (Collapse 
due to hydrostatic pressure, 

EXPERT CONTRIBUTOR   FARM BUREAU INSURANCE

locksmith services, and others) 
are included in the Lake 
Estate® policy for no additional 
charge but may require an 
additional endorsement (and 
extra cost) if included on your 

Homeowners policy. Owners 
of higher valued dwellings also 
have more options for their 
(Coverage A) deductibles than 
available via a Homeowners. 
As you can see, the Lake Estate® 
offers a number of potential 
advantages over a typical 
Homeowners policy to meet 
the needs of the thousands of 
lakefront property owners here 
in our amazing state! 

Andy Spears is a respected 
agent for Farm Bureau 
Insurance of Michigan serving 
the Holland area. You may 
contact Andy at 616-396-3333 
or aspears@fbinsmi.com.

Lake Estate® vs. Homeowners 
Policies  By Andy Spears
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Interested in sharing? Go to 
www.BVMSports.com and click “Submit A Story”.

LIKE | COMMENT | SHARE | FOLLOW

FREE, EASY, & FAST • NO ACCOUNT NEEDED!

 ● Tell your kid’s story with BVM Sports – the #1 place for 
the latest in local, college and pro sports coverage.

 ● Share your story with one of the most trusted names 
in local sports news.

 ● See your story published across all BVM Sports     
media platforms!

WE WANT TO HEAR YOUR STORY!

LEGACIES START HERE.

Follow the latest in sports news with our podcast, 
CHALK TALK – streaming on YouTube.
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EXPERT CONTRIBUTOR  GILL STAFFING

If your employees are feeling the 
burn after nearly two years of 

pandemic living and working, 
they’re not alone. Professionals 
across all industries are reporting 
higher levels of stress in their 
lives. Add to that the worker 
shortage—and that your team is 
doing more with less—and it’s a 
recipe for disaster. 
How can you maintain your 
company’s competitive edge, 
while meeting the work-life 
balance needs of your staff? It 
takes the right approach. Here 
are some tips for managing your 
way through it and keeping your 
team intact: 
Recognize burnout. 

Simply discussing mental health 
issues openly with your team 
can go a long way in alleviating 
stress and burnout at work. 
When your employees know 
they’re not alone and you 
understand the stress they’re 
under, you’ll open the door to 
communicating about it and 
dealing with it effectively.  
It also creates an environment 
where your people feel safe and 
supported in discussing the 
struggles they’re facing. This 
enables you to better understand 
and help them, so they can 
maintain a healthy balance in 
their lives and continue to meet 
work goals. 
Keep in mind, it’s never the 
perfect time to talk about or deal 
with burnout. However, if you 
don’t tackle it head-on, it can 
cause high rates of absenteeism, 
turnover, critical errors, and 
other negative consequences.  
Talk to each employee 
independently. 

Once you’re more open about 
discussing burnout, meet 
with each of your employees 

independently. A 
15-minute conversation 
can help you gauge 
what’s really going 
on with them. Some 
ways to have this 
conversation include 
through questions such 
as: 
• How was your week?  
• What were some of the 
high points?

• What about struggles? 
• How can I help? 
Everyone has different levels 
of stress at work, unique situa-
tions at home, and a wide range 
of coping skills. So, while one 
worker might be managing well, 
another might be ready to throw 
in the towel. Once you know who 
needs some extra support, you’ll 
be able to take steps to give it. 
Provide help and resources. 

Now, more than ever, 
your employees need help 
maintaining a healthy work-life 
balance and avoiding burnout. 
Support them in the ways 
you can. For instance, if one 
employee is feeling overworked, 
try to re-assign some of their 
projects to others, or put them 
on pause for the time being. 
Other ideas include: 
• Revisit any workplace policies 
around scheduling, so you 
can offer as much flexibility as 
possible.  

• Research Employee Assistance 
Programs to see if you’re able 
to offer employees additional 
mental health benefits.  

• Encourage employees to take 
breaks and vacation so they can 
recharge.  

• Host a yoga retreat or time for 
meditation during the day to 
help employees relax and focus.  

Employee Burnout: How to Recognize 
the Signs and Provide Relief to Your 
Employees By Jennifer Reeves

Most important is creating a 
two-way conversation to ensure 
your employees are comfortable 
opening up to you. This way, 
you’re aware of the challenges 
they are facing—and you can 
help them regain control and 
overcome their struggles. 

Need more staff, so your 
people aren’t stretched thin?  

Get help from Gill Staffing, 
one of West Michigan’s top 
staffing agencies. Whether 
you’re interested in temporary 
workers or a full-time addition 
to your team, we are your 
source for talented and skilled 
professionals. Simply contact 
us today to learn more.
Jennifer Reeves is the Market 
Manager for Gill Staffing’s 
Holland location. Gill Staffing has 
two locations in West Michigan, 
with 2 more offices opening in 
2020. For more about employee 
engagement, follow their blog at 
www.gillstaffing.com/blog.
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BUILDING AND RENOVATING HOMES AT THE 
INTERSECTION OF STRONG RELATIONSHIPS AND 

METICULOUS QUALITY FOR OVER 20 YEARS.

WWW.TROXELCUSTOMHOMES.COM   616.355.2600

Wow, 2022 is already in full swing. 
Over the past couple of years, 

we have seen lots of changes in the 
homebuilding industry. I am sure you have 
seen many changes in whichever industry 
you find yourself in. I would have thought 
that some of the changes that we saw in the 
last 24 months would have started to level 
off—but wow have I been wrong. I am not 
a spring chicken, so I have lots of memories 
to pull from, but I find more than ever 
before that I need to be more nimble in 
my business, and I am relying so much 
more on constant communication with my 
extended team.
For my industry, last year was headlined 
by the rapid and drastic price changes in 
the cost of lumber. We also had significant 
increases in the cost of most of the other 
components of a home. But probably the 
biggest changes to our industry have been 
the supply chain issues and the scheduling 
nightmares for the needed labor once those 
products become available. 
Here at Troxel Custom Homes, we are 
embracing these challenges, we continue 
to build new homes and work with new 

clients. Demand for new homes continues 
to be strong—and remodels, additions, and 
renovations are even more so.
So…how to keep moving forward, and 
thrive, in our new world. Here are some of 
the highlights of what we have learned at 
Troxel Custom Homes:

Stay informed
Be in constant communication with both 
internal and external team members.  The 
more informed you can be, the more you 
can communicate to those that are relying 
on you. Of course, none of us want to give 
bad news, so start from a position of being 
informed and you should have less bad 
news to give.

Stay nimble
Keep brainstorming, keep learning, 
and keep exploring options. Just doing 
something the way you always have most 
likely isn’t working very well right now—
look at this as a time of discovery for new 
ways and ideas.

Work from a position of integrity
Be honest with whatever the reality might 
be. We have products that we use that are 

now taking four to eight months to acquire. 
It does no good to promise that I can build 
your home in seven months, just to get 
a contract, when I know I can’t get the 
necessary components.

Value relationships
Work to build and reinforce relationships 
with your clients, your team, and your 
vendors. Moving forward, the goodwill 
and trust that you can be establishing 
now will give you more flexibility to meet 
expectations.
It may be a new world out there, with 
new challenges around every corner, 
but that doesn’t mean that the sky is 
falling. Stay informed, stay nimble, work 
from a position of integrity, and value 
your relationships. Want to know more 
about building a new home or starting a 
renovation project where you call home? 
Our team at Troxel Custom Homes is here 
to be your guide and show you what is 
possible! 

www.troxelcustomhomes.com

EXPERT CONTRIBUTOR  TROXEL CUSTOM HOMES

Thriving in a New World
By Drew DeMeester
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HUNGRY?
The FOOD you want. 
WHERE you want it.

Check out 40+ of your favorite 
restaurants on hollandeats.com, 
order online or in-app! 

Delivering to your home or work 
in Holland, Zeeland, Saugatuck, 
Douglas and West Olive. 10AM-9PM

HUNGRY? Now with new vendors!

616.399.6861   4275 136th Ave., Holland, MI 49424
www.boschslandscape.com

Planting for the Future

AW
ARD WINNING COMPANY

IN BUSINESS

36 YEARS 

Paver brick patios 
and walkways

Full Service 
Landscape Company

Kathy DeVries, MBA 
Managing Broker

Certified Business Intermediary
REALTOR®

Independently Owned and Operated

560 Fifth St NW #205 Grand Rapids MI 49504
616-422-5874  ✦  info@ThriveAcquisition.com

ThriveAcquisition.com

Thinking 
about selling 
a business?
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EXPERT CONTRIBUTOR  SMITH HAUGHEY RICE & ROEGGE

With the new year comes 
our new year’s resolutions, 

hope for health and wellbeing, 
and the excitement of better 
things to come. It’s a time for 
us to reflect on the year in our 
rearview mirror and lessons 
learned while eagerly anticipating 
what lies down the road. In 2021, 
many of us anticipated changes 
to tax law which would have 
drastically changed how, when, 
and in what amounts we pay 
federal income, gift, and estate 
taxes. Fortunately, the expected 
sharp increases in taxes on gifts 
and inheritances did not come to 
fruition in 2021. 
These tax law changes seem to 
have subsided for the moment, 
but even within existing tax law, 
changes loom for how taxpayers 
pass on hard-earned wealth and 
businesses to future generations. 
At the end of 2025, taxes are 
scheduled to increase severely 
on gifts and inheritances. For 
the sake of your family and your 
business, it is important that you 
remain keenly attuned to these 
developing changes. Two of the 
lessons learned in 2021 are: 
1. Do not wait until the last 

minute to begin planning
2. Do not leap blindly into 

estate or business succession 
planning, much of which 
is permanent, solely for tax 
reasons 

In addition to the lessons learned, 
new opportunities have arisen. 
The IRS has updated numerous 
tax code sections to account for 
inflation, publishing inflation 
adjustments to the Internal 
Revenue Code for the 2022 tax 
year. Many of these changes 
impact estate plans, business and 
wealth planning, and charitable 
planning. Most notably for your 

estate planning and business 
planning:
1. The lifetime estate and gift tax 

exclusion amount has been 
raised to $12.06 million per 
person

2. The annual gift tax exclusion is 
raised from $15,000 to $16,000

3. The annual gift tax exclusion 
to a non-US citizen spouse has 
been raised to $164,000

The new year and changes in 
the law also present important 
reasons to review your existing 
plans. Changes to the law, your 
family, your circumstances, 
and your objectives may 
change how well your current 
plans suit your needs. We have 
developed a helpful tool for 
taking an inventory of events 
and circumstances which may 
change how your plan should 
be designed and structured. 
Download Smith Haughey’s 
Annual Estate Plan Health 
Checklist at www.shrr.com/
news_events/a-new-year-is-
here/.
Nick Reister is a business and 
estate planning lawyer. He is 
the Managing Partner of Smith 
Haughey’s Holland office and 
Chair of the firm’s Private Client 
Services (Trusts & Estates) 

A New Year is Here. 
Are Your Plans Ready?
By Nick Reister, Esq. and Christian Leeka, Esq.,  
Smith Haughey Trusts & Estates Department

Practice Group. His practice 
focuses on closely-held business 
law, estate planning, and 
business succession planning 
to help his clients protect, 

grow and smoothly transition 
their wealth and businesses to 
future generations. He serves 
individuals, families, and 
businesses throughout Michigan 
and beyond. 
Christian Leeka is an associate 
attorney at Smith Haughey who 
practices in both of the firm’s 
Grand Rapids and Holland 
offices. He focuses his practice 
on commercial litigation, real 
estate law, and estate planning.
This article is general in nature and should 
not be construed as legal advice or as 
creating an attorney-client relationship. 
Consultation with legal counsel is 
recommended for specific situations.
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CALENDAR OF EVENTSFebruary

1866 OTTAWA BEACH RD. HOLLAND, MI  49424
(616) 786-2205   •  YACHTBASINMARINA.COM

Slips up to 70’  •  Transient Slips 
In/Out Service  •  Storage  •  Service

Boat Service & Outfitters  •  Conference Center
The Staterooms Vacation Rentals

 Mon., February 21
Advocacy in Action
@Boatwerks Waterfront Restaurant, 216 Van 
Raalte Ave
The West Coast Chamber serves as the region's 
advocate for business at the local, state 
and federal levels. Join us at our monthly 
Advocacy in Action program to stay in the 
know about current issues that affect you 
and your business. Each month will feature a 
guest speaker on a timely topic followed by 
updates from our State legislators. The program 
provides a great avenue for dialogue between 
our State legislators and Chamber members.
Time: 7:45 am Coffee and Pre-Program 
Networking, 8-9am Breakfast and Program
Cost: Member $35, Non Member $50
www.westcoastchamber.org
 
Thurs., February 24
Power Lunch
@CityFlats Hotel, 61 E 7th St
Grab your business cards and expand 
your network! At this fun and structured 
networking program, attendees will have the 
opportunity to make new connections during 
3 rounds of table networking and have the 
chance to win a door prize while enjoying 
lunch.
Time: 11:30am-1pm
Cost: Member $35, Non Member $50
www.westcoastchamber.org

At the time CONNECT went to print, all event 
dates and times were accurate. Please be sure 
to confirm event details before attending.

Thurs., February 10
ACEH Heart 2 Heart
@Midtown Center, 96 West 15th Street
You are cordially invited to the return of the 
Alliance for Cultural and Ethnic Harmony’s 
Heart 2 Heart Community Gathering—an 
always popular event featuring food, 
fellowship, and a silent auction. Proceeds 
from the Heart 2 Heart auction support our 
scholarship programs for local high school 
graduates.
Time: 5:30-9pm
Cost: $10
www.eventbrite.com
 
Thurs., February 10
The Chamber BASH (Business After 
Standard Hours)
@Ted’s of Spring Lake, 14977 Cleveland St, 
Spring Lake
The monthly BASH (Business After Standard 
Hours) is an opportunity for Chamber 
Members to socialize and network with 
business contacts in a relaxed setting with 
beverages and hors d’oeuvres.
Time: 5-7pm
Cost: Free for Grand Haven/Spring Lake/
Ferrysburg Chamber members and their guests
www.grandhavenchamber.org
 
Tues., February 15
Create Great Inclusion: Virtual 
Diversity & Talent Series
@virtual event
The Diversity & Talent Series will address 
various talent needs of the West Michigan 
business community. The series will also 

focus on the different ways to attract and 
retain top talent and include best practices 
in Diversity, Equity, and Inclusion.
Time: 9-10am
Cost: Members: $35, Non-Members: $50
www.grandrapids.org
 
Wed., February 16 
Becoming a Culturally Intelligent 
Leader
@Grand Rapids Chamber, 250 Monroe NW  
Ste 150, Grand Rapids
Becoming a Culturally Intelligent Leader 
is a three-part cohort that goes beyond 
cultural awareness by utilizing peer-
reviewed research and recognized methods 
to build an individual’s cultural intelligence, 
learn how to use CQ to counter and 
mitigate unintentional bias, and how to 
implement CQ into your work as a leader of 
multicultural teams and customers.
Time: All sessions occur on Wednesdays 
from 8am-12pm
Cost: Chamber Member: $1,000,  
Non-Member: $1,500
www.grandrapids.org
emily@grandrapids.org
 
Fri., February 18
February Early Bird at Grand Haven 
Community Center
@Grand Haven Community Center,  
421 Columbus Ave, Grand Haven
Time: 7:30-8:45am
Cost: Member w/ RSVP $18, Non-Member 
$25, Member Walk-In $20
www.grandhavenchamber.org
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What is the one thing that so many 
of us miss most about the past 
couple of years in Holland and 

the West Michigan community? In spite 
of the latest concerns about the ever-
evolving state of a certain virus which 
shall go unnamed (and a variant known 
as Omicron), life as we know it has been 
fighting to get back to normal. As of 
this writing, we’re back to work, back to 
shopping, back to school (off and on) and 
back to playing because that’s what we do 
well here in West Michigan.
What we really want and need most to 
fend off all these “learning to live with it” 
discussions and concerns is to get back to 
the joy of celebrating. Here, in early May, 
when all those very special flowers start 
popping their promising heads out of the 
ground, we know it’s time to welcome 
back the most enduring (since 1929) of all 
Holland celebrations: Tulip Time.  
Seeking the Light  

Yes, we missed it all in 2020 when we all 
were hunkered down in those domestic 
bunkers we call home. The year 2021 
ushered in a new hope that Tulip Time 
would colorfully arise to paint away the 
grey of winter and the hues of a virus that 
would not go away. For those of us who 
don’t understand the impact on the spirit 
and vitality that Tulip Time brings to this 
community, the Frost Center for Research 
has calculated the economic impact of Tulip 
Time pre-pandemic at $48 million of new 
money in just nine festival days. That “new 
money” revitalizes local retailers, hotels, 
attractions, and restaurants out of the quiet 
of winter and launches the  playground of 
the summer months that we all cherish here 
on the shores of our “water wonderland.” 
While Tulip Time 2021 did offer a glimmer 
of light in the tunnel, much of its promise 
was dimmed by appropriate governmental 
and health department restrictions.  

So here we are, looking down the “lane” 
and around the bend at Tulip Time 2022. 
Through the lens of the near future, we 
may not be able to match the glory and 
impact of the last full 2019 festival, but we 
are encouraged that the Tulip Time staff 
and its corps of volunteers, led by Executive 
Director Gwen Auwerda, have some pretty 
exciting events lined up this May 7-15.  
Working Our Way Back  

While Tulip Time is not back to full strength 
due to the losses suffered in revenue and 
staff over the last two years, many of the 
“old standards” are back, including walking 
tours, bus tours, the Tulip Time Run, 
Artisan Market, Floral Arranging, the Quilt 
Show, Dutch Organ Concert, First Bloem 
Festival Artwork Exhibit, and Dazzle: A 
Tulip Time Talent Showcase.  
The Festival also welcomes back top-flight 
entertainment every night of the 8-day 
celebration with Country music singer 
and songwriter, Chase Bryant, the musical 
Guys on Ice, Elton Rohn (Elton John tribute 
entertainer), Fiddlefire, and the Texas 
Tenors.
Of course, the Festival would not be 
complete without the world-famous and 
omnipresent  Klompen Dancers, as well as 

the Carnival and Food Booths sprinkled 
around the events and activities, which 
mostly take place within a 4-mile radius 
of Downtown. As a volunteer, this author 
is happy to note that the Parades are back 
with Kinderparade on Thursday, May 12 and  
Volksparade, now on Saturday, May 14.  
According to Gwen, “There is great 
anticipation regarding some very unique 
additions to the Festival this year. Our ‘Tulip 
Immersion Garden’ is a first time, new to the 
U.S. event, offering an eye-level, tulip maze 
experience created by world-renowned 
Dutch horticulturist, Ibo Gülsen.”
The other featured first-time U.S. premier 
Festival event is the “Zeeland Girl” Exhibit. 
A can’t miss three-part photographic tour de 
force of traditional Dutch fashion featuring 
25 hand-sewn dresses. 

Rounding the Corner…
Growing Back Tulip 
Time in May  By D.C. Beattie

Photos courtesy of Tulip Time
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Did You Know? 
CONNECT 
has a website!

You can...
•Read the latest issue
•Browse past issues
•Share the magazine with 

colleagues and clients
•Connect with us
•Become a sponsor

www.connectlakeshore.com

D.C. Beattie is a marketing consultant and 
integrated communications specialist who has 
extensively served the identity and branding 
needs of Fortune 500s, start-ups, government 
entities, non-profits and faith-based 
organizations over the past thirty years. He is a 
recovering Cub fan seeking support groups.

A Celebration of Cultural Heritage  

Many here in West Michigan (and Holland especially) tend to 
brace themselves for the annual influx of traffic from the carloads 
and busloads of curious out-of-town Festival goers wandering 
around town by the tens of thousands. But the best part of this 
minor inconvenience of what Reader’s Digest calls “America’s 
Best Small Town Festival,” along with coinciding Il Tuli panes, 
is the celebration of cultural heritage in itself. The simple, yet 
graceful flower that brings us together at Tulip Time is a colorful 
expression of the uniqueness and diversity that knits together—
out of whole cloth—a patchwork quilt of the best in all our 
cultures.  
Welcome back, people. Your tulips are just around the corner!  

Next month continues: The Art of Tulip Time and the 
Winning Poster

Courtesy of Tulip Time

World-renowned Dutch 
horticulturist, Ibo Gülsen, 
creates a week-long 
immersion experience, 
taking travelers through 
the history of the tulip, 
from its origins in Turkey, 
to the Netherlands, and finally to the small-town community 
of Holland, Michigan. With 50,000 tulips of all varieties 
and colors to give you an experience that  brings the 
tulips up to eye-level and creates Instagrammable photo 
opportunities for friends and family alike. 
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FROM THE NONPROFIT WORLD

Community Action House Food Club
By Lakeshore Nonprofit Alliance  |  Photos courtesy of Lakeshore Nonprofit Alliance

“To strengthen the ability of nonprofit organizations to successfully accomplish 
their missions by working together.” – Lakeshore Nonprofit Alliance Mission

Community Action House was one of the organizations that propelled Lakeshore Nonprofit Alliance into existence. This 
innovative approach to addressing hunger in our local community is part of what keeps propelling us forward. We know 
that our members are forward-thinking, collaborative and creative in their drive to help solve complex issues. We are so 
proud of their work and of the impact that our 177+ members all along the lakeshore are having.

Late last year on October 25th, 
Community Action House (CAH) 
opened its new “Food Club & 

Opportunity Hub” at 739 Paw Paw 
Drive in Holland. Opening Food Club 
reimagined CAH’s core programming 
and expanded services to better meet 
community needs. Located at the former 
Yff ’s neighborhood grocery location, 
Food Club will be a centerpiece of our 
community support infrastructure for 
years to come. 

The innovative Food Club model provides 
a dignified, efficient approach to increasing 
healthy food access at scale. At Food 
Club, qualifying low-income “members” 
participate through a small monthly fee 
($11-17) determined by income level, and 
are able to come throughout the month 
to redeem their allotment of points for 
as much as $100-150 or more worth of 
healthy food of their choosing in an 

inviting, efficient, grocery-store style 
experience. Along with nutritious and 
culturally relevant food selections for 
members to choose from, the Food Club 
& Opportunity Hub features convenient 
hours of operation including evening 
and weekend hours, a demonstration 
kitchen, and an Opportunity Hub provides 
a welcoming space to meet with staff 
for support with finances, housing, or 
connections to other resources.

CAH has long prioritized the perspective 
and experience of its program guests. 
Dignity, participation, and choice are 
key drivers of the Food Club model, and 
guests have responded positively to the 
change. When the doors of Food Club 
first opened, guests hugged volunteers, 
cried tears of disbelief and joy that such a 
service was “for them,” and even brought 
flowers to celebrate this big step forward. 

This initiative represents a big, systemic 
response designed to provide better, more 
efficient service, moving beyond the 
fragmented, “one size fits all” emergency 
food assistance model that had existed for 
years around hunger and food insecurity 
in our community. Years of planning with 
peers and partners, including Ottawa 
Food at the Ottawa County Department 
of Public Health, ensured that this big step 
was fully aligned with our community’s 
trends and needs. Even with a thriving 
local economy, many of our neighbors at 
the low end of the income distribution 
have seen the cost of essentials increase 
faster than their incomes. Recent data 
presented by the United Way has shown 
that these ALICE neighbors (Asset 
Limited, Income Constrained, but 
Employed) have increasingly struggled to 
keep up, with the annual cost increases 
among ‘ALICE essentials’ such as housing, 
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childcare, healthcare, and food doubling 
the rate of inflation experienced elsewhere 
in our economy. 

Responding to the reality that more and 
more of our neighbors in need of food 
assistance had a full-time income, yet 
not enough to meet their needs, CAH 
and their partners looked elsewhere for 
inspiration. In 2015, the first-of-its-kind 
Community Food Club launched in Grand 
Rapids. In their January 2015 opening 
week, a CAH team visited to learn more. 
This partnership has grown, and data 
shared from Grand Rapids has been 
invaluable in the planning and launch 
of this new resource on the lakeshore. 
Adding to the proven, stand-alone Food 
Club model, CAH has added an adjacent 
“Opportunity Hub” to streamline access 
to other on-site services designed to help 
achieve greater financial stability and 
progress over time. 

Hundreds of individuals, businesses, 
foundations, and churches generously 
joined a two-year, community-wide capital 
campaign that raised the $4.4M needed 
to build and launch this new program 
expansion. Many corporate partners 
joined with significant in-kind support 
and volunteer efforts, getting behind a 
vision for a more welcoming, high-dignity 
service for our neighbors in need as they 
helped design, furnish, and outfit the 
new building with the excellence our 
community is known for. 

By the end of December, nearly 800 
low-income families had joined as Food 
Club members—meaning over 2,000 
neighbors in need received healthy food 
from Food Club over the first two months 
of operation. Community Action House 
reports being on track to expand services 
to over 1,200 families in need during 2022, 
to help close the nutrition gap in our 
community. Food Club is also showing 
early indications of success in reducing 
barriers to healthy food consumption. The 
top two product categories received by 
guests are, by far, fresh vegetables, and then 
fresh fruit (the third being frozen meat, 
and the fourth being bread). This is exactly 
what the model sets out to achieve—reduce 
barriers to healthy eating at home, in line 
with our community’s goals to increase 
healthy food consumption, which can 
be especially challenging for our lowest-
income neighbors. 

One Food Club guest recently shared,  
“I was living on hot dogs and meatballs 
for the last three months, and then this 
place opened up and now I can have real 
food again! I only receive social security, 
so this is a real blessing. I can’t believe a 
place like this exists.”

CAH Executive Director Scott Rumpsa 
recently reflected on what Food Club’s 
launch means for our community: “The 
Food Club and Opportunity Hub is 
a community-built, volunteer-driven 
expansion of Community Action House’s 
services,” said Rumpsa. “We’ve long 
been a critical resource for many of our 
neighbors, and we’re so excited to launch 
this expansion, featuring an innovative 
model that offers dramatically expanded 
service, wider impact, greater efficiency, 
and a more welcoming experience for our 
guests in their time of need. Our Food 
Club is designed to support over 1,200 
low-income families every month, helping 
bridge the gap for the one in nine families 
in Ottawa County who struggle to meet 
basic needs.”

CAH is a locally founded 501(c)3 
nonprofit and likes to refer to all it does 
as ‘community-powered’. Their services - 
including Food Club - are only possible 
through the generosity of our entire 
community. Thousands of financial 
partners choose to support high-impact, 
high-dignity services. Schools, churches, 
and corporate partners donate food to 
keep shelves stocked. And hundreds 
of volunteers commit their time to 
welcoming and serving our neighbors 
at various CAH program sites. By the 

end of 2021, over 371 volunteers were 
newly trained and committed to working 
monthly service shifts at the Food Club. 
Churches and corporate teams have 
‘adopted’ entire shifts to sustain this 
work going forward, playing a critical 
part in our community’s expression of 
compassion and commitment to our 
neighbors in their time of need. With this 
growing team of volunteers to welcome, 
sort food, stock shelves, and serve guests, 
Community Action House is preparing to 
further expand Food Club service hours 
early in the new year. 

Food Club is a 2021 expansion of 
Community Action House’s service 
offerings. More on the Food Club model 
can be found at www.hzfoodclub.org.

Community Action House is a 
locally founded, locally-funded nonprofit 
with a mission to provide families and 
individuals with food, clothing, shelter and 
the opportunity to build necessary skills 
to achieve a stable and prosperous life. 
Founded in 1969, the 501(c)3 nonprofit 
serves the Ottawa and Allegan County 
community from a base in Holland, 
offering several programs, including 
their Food Club, Community Kitchen, 
Resource Navigation, Financial Wellness & 
Homeownership, and Homeless Outreach 
efforts. Learn more and get involved at 
www.communityactionhouse.org.

For more information about the 
Lakeshore Nonprofit Alliance, please 
visit www.lakeshorenonprofits.org.
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