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It’s not every day that you tell the story of a
business leader who spends just as much time
and energy on their company as they do on
their nonprofit work. But then again, it’s not
every day that you tell the story of Helen Zeerip.
Her company, Teddy’s Transport, has been around since 1982
when her mother and father founded it in Hamilton. In 1997, the
torch was passed to Helen and Craig Zeerip who are running it
today. Flip to page 4 to read about the growth, challenges and
triumphs Teddy’s Transport has faced over the years and see
what they’re up to now. Don’t miss out on the second special
feature we did, which is all about Helen’s work
with Grant Me Hope. It’s hard to believe one
woman has mobilized so many others and done
so much for foster kids (and those aging out of
foster care) not only in Holland but across the
country!
Also in this issue, D.C. Beattie is back with part two
in his article series on Tulip Time, and we hear from Expert
Contributors Next Creative Co., Hospice of Holland, Schreur
Printing and Ottawa Area ISD.
We’re excited to offer regular articles from our local Rotary in
the From the Nonprofit World section as well as a brand new
Calendar of Events. We hope you enjoy reading these stories
as much as we enjoy bringing them to you.
Spring is springing!
Patrick Avery
Publisher

PHOTO OP STUDIO

WEST MICHIGAN PHOTOGRAPHY STUDIO
430 West 17th Street, Suite 18, Holland, MI 49423

(616) 836-5217
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COVER STORY

Teddy’s Transport:
Outstanding Logistics, Impacting the World
Submitted by Helen Zeerip | Edited by Chelsea Scott | Photos courtesy of Teddy’s Transport

T

eddy’s Transport is a Holland-based
trucking company that does local
pick up and delivery, nationwide
expediting, Full Truck Load and LTL (lessthan-truckload shipping) between West
Michigan and the greater Chicago area, as
well as dedicated fleets and warehousing.
Founders Ted “Teddy” and Mary Gibbs
started the company in 1982 with one
little pick-up truck doing local pick ups
and deliveries, expedites and specialty
transportation services for trade shows.
“My sister Carolyn and I would drive and
soon our spouses, Jack and Craig, would
as well,” recalled Helen Zeerip, President
of Teddy’s Transport. “As time went on,
they added 24’ straight trucks and hired
non-family members to work. The business
operated out of my parents' home and we
had trucks parked at Ryder in Holland until
they purchased their first business property
at 4201 M-40 in Holland in 1994.”

door for incredible growth. Said Helen,
“We got a volunteer board together to help
us completely turn the business around
and, to be honest, if it wasn’t for them (and
the grace of God) we wouldn’t have been
able to do it. Our Board at the time was
Jack Schrotenboer, Jerry Broekhuis, John
Teerman and Richard Stolcenberg.”
Sadly, Teddy succumbed to cancer on
December 5, 2002. “We were so close; his
loss was very hard on our family and we
still miss him terribly,” Helen said. “We
lost him when we were just getting things
turned around. I sure wish he could see the
business now!”
Teddy’s Transport’s Mission Statement is
Glorifying our Heavenly Father
by providing outstanding logistic
services while positively impacting our
community and the world and Helen
said they are proud to have 92 employees
who help them work toward that mission
every day. “They work hard, go above
and beyond and have helped to build the
reputation we have today of being reliable
and dependable,” Helen said. “Our Brand
Promise is, ‘One Call, Worry-Free, Every
Time!’ and they make that happen.”

In 1997, Teddy was ready to retire and
sold the business to Helen and Craig. “At
the time, our children were little so Ted
and Mary would babysit all day and we
would go to their house at 5:30pm to pick
them up and talk about business and what
happened that day,” Helen remembered. “At In 2014, the business purchased almost
least two nights a week, we would be there 17 acres on the corner of M-40 and
for supper. It was such a blessing.”
Interchange Dr. in Holland, in January
1998 saw the addition of semis, Full
2015, they broke ground on their current
Truck Load Services and Dedicated Fleet
terminal and moved in that August. “It felt
Services to the Teddy’s Transport fleet.
like the Taj Mahal!” Helen said, comparing
But fast growth came with its fair share
it to their previous space. “The differences
of challenges. “We grew too big too fast
were so vast. Our office area is now is as
and almost lost the business because we
big as our old building!” The new terminal
didn’t have the proper cost accounting
is complete with a wash bay to clean their
in place and basically did everything the
equipment, four mechanics bays (one
wrong way,” Helen said. “I could write a
with a pit for doing oil changes), six docks
book on what not to do! We learned by
to swing freight, space for warehousing
the school of ‘hard knocks’ all while Teddy and a workout room with weights and
was fighting prostate cancer. It was the
exercise equipment with a shower for
hardest time of my life.” But incredible
employees. “The best part is that we put
adversity, along with humility, opened the
in a nursery for the grandchildren we
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hoped we’d have someday!” Helen said.
“That finally happened in 2021 and we get
to see our little granddaughter and foster
grandchildren every day!”

Teddy’s Transport has received quite a
few accolades, but Helen will tell you,
“They really belong to my team!” Here is
a roundup of some of the ways Teddy’s
Transport and Helen have been recognized
over the years:
• Helen was recognized by Grand
Rapids Business Journal as one of the
Top Woman-Owned Businesses for
2011 and 2013
• The Grand Rapids Business Journal
announced Helen as one of the Fifty
Most Influential Women in West
Michigan in 2012
• Teddy’s Transport was on Inc.
magazine’s Inc. 500 list for being
one of the fastest-growing companies
in America
• The Michigan Division of the United
States Small Business Administration
announced Teddy’s Transport as the
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•
•
•

•

“Family Owned Business of the Year”
in 2013
Helen is a triple-time “Athena”
nominee and “Athena” award winner
Teddy’s Transport was nominated for
Michigan 50 Companies to Watch in
2013 2018, 2020 and 2021.
Teddy’s Transport won the Impact
Award from the Michigan West Coast
Chamber for the creation of “Grant
Me Hope” in 2015
Helen won West Michigan Woman’s
“Brilliance Award for Inspiration” in
2017

Zeerip Family Picture, fall 2021.
of Christ) and has been a full-time foster
parent for 15 years. Helen was active on the
Holland/Zeeland Labor Day Truck Parade
Board and Davenport University’s Maine
College of Business Board of Advisors for
many years, but has stepped away from
those commitments to focus on being a
grandmother, which is now a top priority!
As a company, Teddy’s Transport strives
to bring awareness to the problem of
human trafficking. “Before COVID, my
drivers participated in “Truckers Against
Trafficking” training when we would all
Angel in Adoption Congressional Honor get together, so they know what to look for
2017 with Senator Gary Peters and
and what to report to the police,” Helen
Becky Weichhand.
shared. “Recently, we have had several
trafficking awareness meetings on our lawn
Helen is also incredibly involved in her
for the community. We try to teach the
community and gives back in a number
community what trafficking looks like and
of ways. She is a Leadership Holland
how to prevent it and report it. We have
graduate and has served on the Curriculum worked a lot with Rebecca MacDonald
Committee for four years as well as the
from Women At Risk International
Executive Committee. She has served on
(WAR).”
the Michigan West Coast Chamber Board,
Additionally, Teddy’s Transport budgets
Pathways MI Board and the Wings Home
a set amount each month to sponsor
(Hospice) Board. She is actively involved
numerous children from various countries
in the community currently serving on
and help put them in school, where they
the West Michigan Policy Forum Board of
get a hot meal, uniform and potentially
Directors as well as serving as President of
get spared from dangers such as child
Teddy’s Transport Board and President of
trafficking. “We sponsor children primarily
Grant Me Hope’s Board of Directors. Helen
from Ghana, India, Uganda, Kenya and
volunteers for Love INC (In the Name
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Columbia, through International Needs
Network,” Helen explained. Out of all these
initiatives, Helen is most passionate about
her work with foster children through her
nonprofit organization Grant Me Hope.
Read all about that journey in her own
words on pg. 6.
While they’re second to none when it
comes to moving freight from point A to
point B, Helen and the team at Teddy’s
Transport do so much more than logistics.
From giving back to the community to
selflessly serving others and taking care of
her team, Helen is leading the company to
be the best it can be—not just in business
but in having a positive impact on others.
“When I talk to my drivers or employees,
I tell them that they are doing so much
more than driving a truck and transporting
freight!” she said. “Helping provide
excellent service to our customers is just
the beginning, they are really changing the
world!”
Teddy’s Transport is located at 930
Interchange Dr. in Holland. For more
information, give them a call at 269-7518050 or visit www.teddystransport.com.
The Teddy’s Transport Team is on call
24/7 and their office hours are 8:30am5pm, Monday-Friday.
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Helen Zeerip’s Journey with Grant Me Hope:
In Her Own Words
Submitted by Helen Zeerip | Edited by Chelsea Scott | Photos courtesy of Helen Zeerip

H

elen Zeerip of Teddy’s
Transport has been active in
the local community for years,
putting effort, passion and spend
behind numerous worthy causes,
but perhaps none are as close to
her heart as those which concern
children. Read on for Helen’s story,
as only she can tell it:

I used to pray every day that the Lord
would show me if there was someone
He needed me to help. September 11,
2014, was no different—I said my usual
prayer in the morning. That afternoon, I
was watching a training video to renew
our foster license that was talking about
how hard it is to get older foster children
adopted. A young boy who was maybe
15 years old said, “My older siblings told
me once I reach a certain age, I’ll be
unadoptable.” Then he paused, looked
really sad and said, “No one should steal
your hope.” That statement touched me
very deeply. In fact, it changed my life. No
child should feel that way! The video went
on to say we had 600,000 children in the
foster care system in America and over
125,000 were available for adoption. Once
the children reached the age of 18 they
were kicked out of the foster care system
and 25% were homeless. Homelessness was
the magic word! I hate homelessness! It
keeps me awake at night.
My husband Craig and I were foster
parents, we are adoptive parents, and we
had no clue these kids were ending up
homeless. I thought, “If I am in the thick of
it and don’t realize this, how is the average
American going to know this?” That is how
Grant Me Hope was started. It is a 501c3 I
founded with the help of Barb Aalderink
and Jeanette Hoyer to get foster children
adopted before they age out of the system.
We have three goals:
1. Educate America about the plight of
foster children
2. Recruit more loving foster families
3. Get foster children adopted
We produce TV newsworthy videos of the
child/children and air them on partnering
TV news stations such as WZZM Channel
6

Helen speaking at Harlem Reformed Church.
13 locally, WXYZ in Detroit, WWUP in
Cadillac, Traverse City, Sault Saint Marie
and WLNS in Lansing.

of fun at the park and see a semi truck, car
and motorcycle show at the Holland Town
Center.

This is not just a problem in Michigan;
children aging out of the foster care system
and facing homelessness is a national
problem. Grant Me Hope has been so
blessed that in 2016 we were able to launch
in Ohio and now have Ohio children airing
on TV stations there. In 2020, we launched
in Mississippi and went on to launch in
Georgia and Indiana in 2021. We market
the children’s videos on social media
sites like Facebook, LinkedIn, Twitter,
Instagram, etc. We also post them on our
website www.grantmehope.org and set up
our website to access all adoptable foster
children nationwide, by state.

To fund our nationwide expansion, we
opened the Grant Me Hope Thrift Store
in Hudsonville (across from Mr. Burger
and Vitales). We are currently looking for
volunteers to help sort, price, clean, and
put out gently used items. If you would
be interested in volunteering or donating
items we would love to talk to you!

We fund our video productions and
marketing with two main fundraisers. One
is an annual dinner/auction, which will
be held this year at The Pinnacle Center
on Wednesday, April 20th. Our biggest
fundraiser is the Fall Family Funfest and is
always generously hosted by Nelis’ Dutch
Village. This year’s event will be held on
Saturday, September 24th and the whole
community, as well as all the foster and
adopted children, are invited to enjoy a day

There are eight young people who aged out
of foster care (and are 18 years old + now)
and are homeless living in Holland. Those
are the ones I know about but I am sure
there are probably more. Again, I had to do

Producing videos for Grant Me Hope.
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Grant Me Hope Thrift Store Ribbon Cutting with the Hudsonville Chamber.
something. I asked some people who are
bothered by this to help me with a capital
campaign to raise funds to buy a couple of
houses, minivans and furnishings, along
with a live-in “mom and dad.” The goal? To
help take in homeless foster kids, help them
get a drivers license, social security card,
teach them how to fill out a job application,
interview, get a job, set a budget, save
money, learn how to do household jobs,
maintain a car, etc. so they can save to get an
apartment or home of their own; Give them
a place they can always “come home” to!

help us remodel this site, are able to offer
supplies or feel called to be a house “mom”
or “dad,” please reach out to me.

• Put a 2’ x 2’ decal on the back of your
semi trailer/truck to help us educate
all over America

Not everyone can do foster care or adopt
BUT everyone can do something! Here are
a few things you can do:

• If you have connections with TV
stations or connections that might help
Grant Me Hope expand into other
states, please let us know

Ed Rietman, who is on my capital
campaign, approached me a few weeks
ago and said he had a wild idea. I said, “I
love wild ideas, let’s hear it!” He explained
that he had the opportunity to buy the old
Rock Island Restaurant in Holland and had
purchased it. It will require a lot of work
but it is big and has a huge commercial
kitchen. What if we remodeled it and used
that space to house the homeless aged-out
foster kids? I was giddy and told him that
would be fantastic for so many reasons! It
is so close to me (right around the corner
from Teddy’s) meaning I can check on
them daily if I need to, plus there are so
many local businesses nearby, meaning
the kids could literally walk to a job. We
spent some time scouring the building and
realized that yes, it will be a project, but it
has huge potential! We’ve already begun
the process for zoning and are looking for
the community’s help. If you would like to

• Help Helen educate people about the
plight of these kids
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• Like Grant Me Hope on Facebook or
other social media sites and share the
children’s videos
• Invite Helen into your church,
organization or business to speak
about Grant Me Hope

• Pray that we find these kids loving,
adoptive homes
• Volunteer at the thrift store or for
Grant Me Hope
• Bring your gently used items to the
thrift store in Hudsonville
• Come to one of our fundraisers
• Donate your time or resources
• Start a “Wrap Around” program at
your church to support current foster
families by bringing them a meal once
a week, babysitting on a Friday night
so the parents can have a muchneeded date night, bringing a child
to baseball practice or piano lessons,
praying for the family and helping in
any way they need

• Help us with the remodeling of the old
Rock Island Restaurant
I am forever grateful that God spoke to
me through that child in the video back in
2014. Grant Me Hope has done so much
good work in the community and we’re
thrilled that our reach and mission are
expanding into other states as well. My
husband Craig and I were foster parents
for 14 years and were blessed to have five
children. We adopted twice from the foster
care system and invite you to join us in
helping foster kids and those aging out of
the foster care system.
Grant Me Hope is located at 930
Interchange Dr. in Holland. Their
hours are 9am-5pm. Reach them by
calling 616-836-7949 or visiting www.
grantmehope.org.
Grant Me Hope Thrift Store is located at
5800 Balsam Dr. in Hudsonville. Hours
of operation are 10am-6pm MondayFriday, 10am-4pm Saturday. Reach
them by calling 616-379-4054.
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EXPERT CONTRIBUTOR NEXT CREATIVE CO.

Money Talks
By Tom Crimp, Next Creative Co. Partner/Business Development

A

t Next, we often get asked
by prospective clients what
something, from a marketing
standpoint, should cost. It’s a
fair question. Just not always
an easy one to answer—at
least in a preliminary meeting.
But over the years, we’ve
developed a couple ways to help
potential clients (and existing
ones) determine how much
they should invest into their
marketing communications.
The conversation often starts
something like this: “How
much would it cost for Next
to do_______?” And our
response usually includes a
line of questioning to help
us understand more about
the project parameters,
organizational goals, and
expectations. An accurate
diagnosis of the need,
combined with the experience
we’ve accumulated over 30
years, often gives us enough
information to go on to provide
an estimate. But we still almost
always ask if you have a budget
in mind. Here’s why.
Meeting—and Managing—
Expectations
Projects can vary greatly. Take,
for example, a video. You could
want to shoot in Tahiti. But
your budget may only allow
for traveling to Hudsonville.
Because we work with everyone
from Fortune 500 companies to
mid-to small-size and startups,
we are used to working with
budgets of all sizes. By knowing
what your budget expectations
are upfront, firms like Next
are able to outline approaches
that will fit with what you’ve
earmarked and can then work
to meet your expectations
(sometimes having to forego
Tahiti, sometimes not).

8

Getting a Range
If we encounter someone
who doesn’t have a
budget in mind,
we can help
with that, too.
We usually
ask, “If you
had a budget
would it be
$5k, $10k, $25k
or $50k?” It’s
intentionally a big
range, but the responses
are always, after a bit of a
pause, something like “we’re
probably more in the $___k
range.” And—BAM—just like
that, everyone in the room is
in the same stratosphere. This
also helps avoid a lot of back
and forth based on misguided
assumptions in the proposal
process.

can solve problems for your
team before they happen: is
the number the company
is comfortable with
enough? Or do you
need to ask for more?
Start by making a
list and assigning
amounts to each
line item. If you’re
not sure how much
to budget per item, see
below.

But we also recommend doing
a little digging in your own
backyard, finding companies
that you admire from a marketing standpoint, and asking
them who they are working
with and why. After a few
conversations (including about
budget expectations), you’ll be
well on your way to finding a
resource who can further your
goals while also fitting your
financial parameters.

Finding a Partner to Help

www.welcometonext.com

When it comes to investing in
a marketing partner, you can
always do a Google search—
and at some point doing a little
research online would be good.

The Hardest Way (and Time)
to Determine a Budget
While budget conversations
can be tough to have, nothing
is harder than getting down
the road on a project only
to realize that the parties
involved aren’t on the same
page. This usually results in
disappointment, wasted time
and energy (and sometimes
money), and sometimes
even a threat to the working
relationship. Talking about
money ensures expectations
get met and strategic choices
can be made–by you AND your
agency. In the end, that’s better
for everyone.
Think Yearly
If your organization has clearly
established goals, annual
budget planning ensures you
have organizational alignment
around priorities. Budgeting
for the year is a little trickier
than a project or two. But it also
CONNECT | MARCH 2022
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Full Service
Landscape Company

USIN ESS

Paver brick patios
and walkways

616.399.6861

4275 136th Ave., Holland, MI 49424

www.boschslandscape.com
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EXPERT CONTRIBUTOR HOSPICE OF HOLLAND

The Role of Caregiver:
a Burden or a Blessing?
By Denise Stancill, Director of Business Development, Hospice of Holland, Inc.

S

• Hospice caregivers are equipped to
oversee all aspects of a loved one's Plan
of Care and are able to step in as needed
when caregiving feels like a burden.

ome view the role of being a caregiver
as a blessing, an opportunity to nurture
and care for a loved one during their time
of need. To them it is more than just the act
of caregiving; it is an act of love.
Hospice providers see many family
members who share this perspective. They
assume the role of caregiver for a dying
loved one and feel blessed to be a part of
the experience. As they sit at the bedside
and participate in many aspects of their
loved one's care, they often are part of
very sacred moments that occur during
their loved one's final days. They view it
as a privilege, a way to honor their loved
one and an important part of the hospice
experience all around.
Hospice providers also walk alongside
many family members who view the role of
caregiving as a burden. When they assume
the role, they feel challenged about how
to facilitate or perform personal care and
assist with the daily needs their loved one
requires. For them, it feels foreign and
awkward. They fear the unknown, what to
expect in the final days. Being a caregiver
can be a time commitment amidst already
busy schedules that some cannot easily
fulfill. When difficulties of challenging
family dynamics exist, it all can make
caregiving feel like a heavy load to bear.
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• Hospice knows that not all relationships
are whole, not every person has family
or a support structure in place and not
everyone is comfortable in the role of
caregiver.

Families recommend hospice because they
know:
• The hospice care team will meet them
where they are and whatever their role:
spouse, sibling, child, good friend and/or
caregiver.
• Hospice professionals teach loved ones
important aspects of care so they may
experience more confidence when in the
role of caregiver for a loved one.

• Hospice respects the patient-to-caregiver
relationship and seeks to honor the endof-life wishes of each patient and their
loved ones.
Families benefit from hospice care. In
addition to the care of their loved one, they
know their need for support as a caregiver
will be met. This is why family members
recommend hospice.

For more information about Hospice
of Holland programs and services,
to make a referral, or for answers to
your questions about hospice care,
• The assigned hospice team is always just a please call 616.396.2972. View www.
phone call away and willing to support the hollandhospice.org and hear from others
caregiver when questions arise, even at
why care from Hospice of Holland made a
2:15 in the morning.
difference for their loved one.
• Hospice allows individuals who want to
have a primary role in the care of their
loved one to do so and supports those
who prefer more support from the assigned care team.
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March
Tues., March 8
Wake Up West Coast
@hybrid in person and virtual event
Haworth Hotel, 225 College Ave
Join us as we welcome Ana L.
Ramírez-Sáenz, who will share
how the conversation around
DEI must change! We know we
are a diverse society made up of
ALL people continually learning
how to understand and live with
each other. It's that simple. So
why do we make it so difficult
for ourselves in the workplace?
It's simple—CULTURE and
INCLUSION. We will address how
to counter the great resignation,
adopt an Inclusive mindset, drop
labels, and dare you to see the
individual. You will walk away
with tips and strategies to move
your organization forward! Are
you ready to participate in this
interactive session to explore
how you can build a corporate
CULTURE of INCLUSION?
Time: 8-9am, 7:30am Coffee and
Morning Mingle Networking
Cost: In Person: Member $35/
Non Member $50
Livestream Access: Member $10/
Non Member $20
www.westcoastchamber.org

CALENDAR OF EVENTS

Fri., March 11
March Coffee Hour
@City Flats Hotel Grand Rapids, 83
Monroe Center St NW, Grand Rapids
Join us for a morning beverage
at CityFlatsHotel Grand Rapids'
Events Room to network with
your fellow Local First member
businesses. The Local First
Coffee Hour events are a casual
opportunity to connect with
member businesses, hear about
our upcoming programs, and
learn how to build an economy
that puts people first. We host
them monthly with the support
of Bloom Credit Union.
Time: 9:30-10:30am
Cost: Free
www.eventbrite.com

Tues., March 15
Create Great Business:
West Michigan Minority
Contractors After Hours
@Center for Community
Transformation, 1530 Madison Ave
SE, Grand Rapids
West Michigan Minority
Contractors After Hours
events provide attendees the
opportunity to connect with
peers and gain potential business
referrals. These social hour events
provide a platform for buyers
Thurs., March 10
to connect with local minorityCreate Great Connections:
owned business construction
Business Exchange
professionals, as well as remove
Luncheon
@DeVos Center for Interprofessional barriers for smaller construction
Health, 333 Michigan St NE, Grand companies to enter the market.
This month, we’re excited to
Rapids
hear from Drew Sorenson,
The Chamber’s most popular
Project Manager at Wolverine
networking event provides
Building Group. Drew will be
members and future members
speaking about an upcoming
with facilitated networking as
expansion project at the United
well as an opportunity to leave
Methodist Community House,
the event with at least 14 new,
Inc. This expansion will include
quality leads. Facilitators walk
attendees through conversations an older adult activity center,
early childhood education center,
at one table during lunch, and
and a 92-unit affordable senior
another after lunch. Expo tables
rental apartment community.
and open networking are also
The entire apartment community
offered.
will include a community room,
Time: 11:30am-1:30pm
office space that will include
Cost: Members: $35 / NonMembers: $50 / Expo Tables: $100 the leasing office, and resident
services activities and shared
www.grandrapids.org
laundry facilities. We will also
be joined by Carla Moore, CoChief Executive Officer of United
Methodist Community House to
CONNECT | MARCH 2022

features health care and human
resources leaders discussing the
key issues and data that your
business needs to consider to
thrive in these uncertain times.
Join fellow members to explore
the latest trends in health care,
talent attraction & retention
Fri., March 18
March Early Bird Breakfast at through benefits, changes in the
workplace due to the pandemic,
Spring Lake Country Club
and health care cost savings.
@Spring Lake Country Club, 17496
Connect with experts as you learn
N Fruitport Rd, Spring Lake
The Chamber Early Bird Breakfast to navigate the ever-changing
health care environment at this
offers the latest in business and
annual event.
community updates, legislative
Time: 7:30-11am
updates from local and state
Cost: Members: $125 / Nonlawmakers and the opportunity
Members: $150 / Corporate Table:
to meet new Chamber members
$1,500
and potential clients.
www.grandrapids.org
Bring plenty of business cards to
network and win prizes.
Thurs., April 7
Time: 7:30-8:45am
Holland Young Professionals
Cost: Member w/ RSVP $18, Non- (HYP) Trivia @ Tulip City
Member $25, Member Walk-In $20 Brewstillery
@Tulip City Brewstillery, 480 West
www.grandhavenchamber.org
17th Street
Mon., March 21
Join us for an hour of networking
Advocacy in Action
followed by team Trivia at Tulip
@hybrid in person and virtual event City Brewstillery! Tulip City
Boatwerks Waterfront Restaurant, Brewstillery is a come-as-you-are
216 Van Raalte Ave
craft brew house with one thing
The West Coast Chamber serves as no other pub has... a taco truck.
the region's advocate for business Seriously. Beer and Tacos. Come
at the local, state and federal
join HYP for monthly Trivia. Hang
levels. Join us at our monthly
with some good friends, have
Advocacy in Action program to
fun and get to know new people
stay in the know about current
(and then compete with them
issues that affect you and your
in trivia). First drink is on HYP so
business. Each month will
make sure to check in at TCD and
feature a guest speaker on a
collect your drink voucher! Spice
timely topic followed by updates Boys Food Truck will be onsite 5-9
from our State legislators.
with the best tacos in Holland.
The program provides a great
Trivia starts at 7.
avenue for dialogue between our Time: 6-9pm
State legislators and Chamber
Cost: Free
members.
www.eventbrite.com
Time: 8-9am, 7:45am Coffee and
Pre-Program Networking
At the time CONNECT went to
Cost: In Person: Member $35/
print, all event dates and times
Non Member $50
Livestream Access: Member $10/ were accurate. Please be sure
to confirm event details before
Non Member $20
attending.
www.westcoastchamber.org

hear about the organization’s
mission and impact in our
community.
Time: 3:30-5pm
Cost: Members: $0 / NonMembers: $25
www.grandrapids.org

Tues., March 22
Create Great Policy: Health
Care and Human Resources
Summit
@Prince Conference Center, 1800 E
Beltline Ave SE, Grand Rapids
This popular half-day event
11

EXPERT CONTRIBUTOR SCHREUR PRINTING

Marketing, It's the Real Thing
By Mary Jane Schreur, Schreur Printing & Mailing

"I

can hardly make ends
meet, why should I spend
money on marketing?” This is a
common question.

multiple streams within
your plan. Chart out your
social media post, schedule
newsletters and thank you
cards. Send out surveys.

My answer is always unequivocal, “Well, that’s exactly why
you should be marketing.”
Marketing is not an expense,
it’s an investment. It’s the
foundation for growth. But,
don’t just believe me, I will ask
you a question you need to
answer in under two seconds.
Ready?
Name any soft drink you can
think of right now.
Did you answer Coca-Cola?
Fun fact: “Coca-Cola” is
actually the second most
recognized word in the world
after the word “Ok.”
Well, being the biggest soft
drink advertiser globally, it’s
really no wonder.
*Coca-Cola earns close to 40
billion dollars each year

Taking time to know your
audience will make your
marketing plan the real thing.

If Coca-Cola is never too big
or too well known to stop
marketing, why should we stop?

audience to identify the most
effective way to share your
message.

Let’s look a little deeper at
Coca-Cola’s marketing, CocaCola has a plan; they define
their target customers.

Next, write down your target
audience and map out your
marketing plan. Include

Schreur Printing is located
at 10861 Paw Paw Drive
in Holland. Reach them by
calling 616-392-4405 or
by visiting their website,
www.schreurprinting.com.

The Coca-Cola Company uses
a customer-based approach to
market research, not a productbased approach. Because of
Coca-Cola’s close relationship
with its customers, it can create
products that are focused on its
market segments.

*They spend about 4 billion of it We can all learn from this
strategy. Research shows that
on advertising, that’s 10%!
highly targeted marketing
But, if they really are a
campaigns that speak directly
household name by now, why
to customers' wants, needs, and
advertise?
beliefs can increase conversion
Fellow entrepreneurs, anyone
rates by up to 40 percent.
with business experience can
If this is true, an essential part
tell you:
of marketing is to know your
IN ORDER TO BE IN A
audience. What moves your
CLIENT'S MIND, YOU NEED clients to buy? A solution to a
TO BE IN FRONT OF THEM. problem? An easier way to get
It simply has been proven time something done? Reliability
or peace of mind? Audience
and again.
orientation starts with realizing
Coca-Cola invests all that
what matters to your client or
money to strategically ensure
prospect, the audience.
they remain at the forefront,
2022 is underway, it’s time to
promoting that feeling of
refine your marketing plan.
familiarity and trust for over
Take time to define your
136 years.
12
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Thinking
about selling
a business?

Kathy DeVries, MBA
Managing Broker
Certified Business Intermediary
REALTOR®

560 Fifth St NW #205 Grand Rapids MI 49504
616-422-5874 ✦ info@ThriveAcquisition.com
ThriveAcquisition.com
Independently Owned and Operated

HUNGRY?

Now with new vendors!

The FOOD you want.
WHERE you want it.
Check out 40+ of your favorite
restaurants on hollandeats.com,

order online or in-app!

Delivering to your home or work
in Holland, Zeeland, Saugatuck,
Douglas and West Olive.
10AM-9PM
CONNECT | MARCH 2022
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EXPERT CONTRIBUTOR OTTAWA AREA ISD

M-TEC Launches New Training
Programs to Meet Needs of
West Michigan Businesses
Written by Tonia Castillo, Director of Adult Training and Career Services for Thompson M-TEC

T

hompson M-TEC in Holland,
a service of Ottawa Area ISD,
has been a local education and
training resource for lakeshore
residents and businesses for
over 20 years. Named for
Patrick A. Thompson, founder
of Trans-Matic Manufacturing
Co., M-TEC is dedicated to
providing up-to-date training
for local businesses in health
sciences, manufacturing, office
and technology, and residential
skilled trades.
According to recent data from
the Association for Career and
Technical Education®, 54% of
jobs in Michigan require skills
training while only 48% of
Michigan’s workers are trained
at this level.
To help bridge that gap,
Thompson M-TEC is adding
a wide assortment of new
manufacturing classes this
spring including electrical
soldering, FANUC Robotics
programming, mechanical build
and electrical diagnosis and
Allen-Bradley programmable
logic controller training.

This improves safety as well as
learning for the students.
One recent student said he
enjoyed the smaller class size.
“I could work at my own pace,”
Colton Meyers from Hil-Man
Automation said. “This allowed
me to ask more in-depth questions. I would recommend this
course to anyone interested in
robotic training.”

M-TEC is proud of its
partnership with FANUC
America that allows it to be the
“We are excited to offer these
only West Michigan location for
classes affordably and close to
FANUC Certification training.
home for our businesses and
Companies have passed along
students,” Corporate Training
keeping their students local saves
Supervisor for Thompson
them both time and money
M-TEC, Doug Bagley, said.
versus sending employees to the
“What sets M-TEC apart from
east side of the state for training.
others is we can train at our
We also watch out for our local
location or at your company
businesses and try to offer classes
to allow students to be trained
in the evening or short-term
on their specific machines and
day courses to prevent too
eliminate time off the floor.”
much downtime when many
Thompson M-TEC also sets itself
companies are suffering from
apart from other schools through
low employment numbers and
small class sizes that allow for
struggle to find workers.
hands-on training. Most classes
offer students the ability to work Also coming this spring is a full
in their own station without hav- suite of Excellence in Leadership
training. Highly-qualified
ing to share equipment or tools.
14
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adjunct instructors can save businesses
time and money by recommending the best
classes for their leadership needs. Training
can occur at the business or Thompson
M-TEC, whichever works best for the
client. Classes include Everyday Leadership,
Coaching for Managers and Selling Smarter
and Dynamic Sales Presentations.
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With over 20 years of educating and training
industries along the lakeshore, M-TEC has
proven to be a reliable training resource for
businesses. We invite you to call us today to
see how we can work with you to take your
business to the next level.

Thompson M-TEC, a service of Ottawa
Area ISD, provides customizable and
flexible education and business training,
career coaching and development,
certification testing, and assessments to
meet the needs of adult students and the
business community. To learn more about
Thompson M-TEC visit www.mtec.org.
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The Art of Tulip Time…

“First Bloem”
Returns for
its 20th Year

By D.C. Beattie | Photos courtesy of Tulip Time

I

n last month's issue of CONNECT, we
discussed the return of Tulip Time and
what it means to our community in an
era tossed about by the uncertainties of
ever-changing public healthcare concerns.
We are all on the same page when it comes
to getting back to normal and feeling
confident among friends, strangers, and
crowds for any number of events around
our community.
One thing we know is certain that the
sun will rise, the seasons will change, and
before we know it, this snowy winter cold
will break in West Michigan. A certain
iconic flower will emerge, signaling the
time to celebrate the blooming of spring,
the greening of our world, and the not-toodistant summer.
The Tulips, in all their multicolored glory,
are just around the corner and Tulip Time
is back, May 7-15, a bit trimmer perhaps,
still in all of its glorious splendor.

Needle in a Haystack?

So, Don’t We the People get a Say?

Well, maybe more like finding the best piece
of artwork among over a hundred entries
that best represent Tulip Time’s mission “to
celebrate Holland’s tulips, Dutch heritage
and community.” The Criteria? Select a
tulip-themed submission that is not only
an outstanding piece of artwork but also
one that is easily reproducible and highly
marketable. The “winning” submission
becomes the Poster, and the dominant
image, or “brand” for the festival and all the
marketing that goes with it.

If the jurors get their say on the winner,
(Mary Sundstrom, the Tulip Time Board
and Staff), what about the folks like us who
might like to offer another opinion?

According to Lorma Freestone, Coordinator
of the Festival Art Competition, “The
marvelous thing about the “First Bloem”
poster contest is that it engages area artists
in the fall—well before Tulip Time—giving
them an opportunity to have their artwork
showcased throughout the year.”
So Many Choices

Good news! The remaining 19 of the
finalists’ original works will be on display
during Tulip Time at Warehouse 6, 136 E.
6th St. for the Viewers Choice Award. The
public (you and me) will be able to vote on
our favorite submission. The winner will
be announced on the last Friday of Tulip
Time, May 13, 2022. The Poster Winner
is awarded a cash prize of $1,000 and the
Viewers’ Choice Award winner $500. Now,
don’t you wish you had moved beyond
finger paints in kindergarten?
It’s Great to Be Back!
For many of us who had volunteered
through the years at the Festival, it is
heartwarming to see Tulip Time’s return to
normalcy. It makes us stop to think about
what we have missed these past two years,
and perhaps makes us consider taking the
time to look for special events like First
Bloem. We might appreciate just a bit
more how important it is to acknowledge
the expression of love for this community
and West Michigan that these artists
demonstrate.

This year 54 artists submitted a total
of 102 works in all media. Watercolor,
One very special event that many of us have photography, digital, oil acrylic, pen & ink,
looked forward to over the past twenty
mixed media, pastel, collage and pencil.
years has been the “First Bloem,” Tulip Time You can visit the works chosen for the top
Poster Contest. If you’re like me, you may
20 online at https://www.tuliptime.com/
have wondered how this process works.
events/artwork/may-7-10:00
How do “they” distill all the submissions for The winner is announced at an opening
this Regional West Michigan competition
reception on February 24 among the twenty
that must arrive in the Tulip Time office by finalists. The “First Bloem” Art Exhibit that
Our West Michigan region is blessed with
the September 30 due date?
takes place during the Festival showcases the a richness of talent that we don’t always
Top 20 finalists from all submissions.
notice. So this spring, while we stop to smell
the roses, we might also pause to see the art
of the tulip at “First Bloem” this May.
Captured on Canvas

16
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Courtesy of Tulip Time

2022 First Bloem Juror:
Mary Sundstrom
Artist and Exhibitions Director of the
Holland Area Arts Council will judge
the submitted pieces and select the
Top 20. The official Festival Artwork
will then be selected by the Tulip
Time Board & Staff. Ms. Sundstrom
is a visual artist with a BFA from
the University of Wisconsin and
graduate work at Western Michigan
Her experience includes magazine
illustration, art exhibition, public
art project management, and art
instruction. Sundstrom has taught
art in the public schools and at the
Holland Area Arts Council and
managed her own arts studio with
exhibits around the state of Michigan.
Mary has submitted entries as well
as coordinated past Art in Bloom
competitions.

Did You Know?

CONNECT
has a website!

You can...
•Read the latest issue
•Browse past issues
•Share the magazine with
colleagues and clients
•Connect with us
•Become a sponsor

www.connectlakeshore.com

D.C. Beattie is a marketing consultant and
integrated communications specialist who has
extensively served the identity and branding
needs of Fortune 500s, start-ups, government
entities, non-profits and faith-based
organizations over the past thirty years. He is a
recovering Cub fan seeking support groups.

CONNECT | MARCH 2022

17

FROM THE NONPROFIT WORLD

Hope for Haiti in Troubling Times
Submitted by Kathy Hegedus, Chief Administrative Officer at Rotary International District 6290
Photos courtesy of Terry Miller

"T

is the season to be thankful! Our [Elk Rapids Rotary] Club and individuals in
our club deserve a huge thanks for the support of our efforts in Haiti over the
years!” wrote Bill Donberg recently in an update on work with Pure Water for
the World (PWW). A Past President of the Elk Rapids club, Bill has been involved with
PWW since 2010 and is a member of the PWW Board of Directors.
Back to Bill’s update:
Despite all the latest news on issues facing the people and Pure Water for the World in
Haiti, filters are being installed, toilets are being built in schools and lives are literally
being saved, as we speak. Thanks for your support.
Shown here are families at home and kids in schools in Limonade, Haiti, who are
current recipients of our Global Grant. And the work goes on!
For more information, visit www.ridistrict6290.org.

Bill Donberg and
Haitian children.

Slips up to 70’ • Transient Slips
In/Out Service • Storage • Service
Boat Service & Outﬁtters • Conference Center
The Staterooms Vacation Rentals
1866 OTTAWA BEACH RD. HOLLAND, MI 49424
(616) 786-2205 • YACHTBASINMARINA.COM
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WWW.TROXELCUSTOMHOMES.COM 616.355.2600

BUILDING AND RENOVATING HOMES AT THE
INTERSECTION OF STRONG RELATIONSHIPS AND
METICULOUS QUALITY FOR OVER 20 YEARS.

LEGACIES START HERE.
WE WANT TO HEAR YOUR STORY!
● Tell your kid’s story with BVM Sports – the #1 place for
the latest in local, college and pro sports coverage.
● Share your story with one of the most trusted names
in local sports news.
● See your story published across all BVM Sports
media platforms!
Follow the latest in sports news with our podcast,
CHALK TALK – streaming on YouTube.

Interested in sharing? Go to
www.BVMSports.com and click “Submit A Story”.

FREE, EASY, & FAST • NO ACCOUNT NEEDED!
LIKE | COMMENT | SHARE | FOLLOW

Interested in becoming an Expert Contributor?
Contact the Publisher of this magazine for more information.
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