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Andy Spears - Farm Bureau Insurance
Personal & Business Insurance
616.396.3333  |  www.farmbureauinsurance-mi.com

Hospice of Holland
Hospice and Palliative Care 
616.396.2972  |  www.hollandhospice.org

Macatawa Technologies 
IT Solutions & Support
616.394.4940  |  www.macatawatech.com

Next Creative Co. 
Creative Communication Solutions
616.218.9527  |  www.welcometonext.com

Ottawa Area Intermediate School District 
Education
616.738.8940  |  www.oaisd.org

Schreur Printing
Commercial Printing, Graphics & Signage 
616.392.4405  |  www.schreurprinting.com

Smith Haughey Rice & Roegge
Business and Real Estate Law, Employment Law, 
Litigation
616.499.6360  |  www.shrr.com

Spectrum Health Zeeland Community Hospital
Healthcare Provider
616.772.4644  |  www.spectrumhealth.org

Thrive Acquisition 
Business Broker
616.422.5874  |  www.thriveacquisition.com

Troxel Custom Homes
Custom Home Builder
616.355.2600  |  www.troxelcustomhomes.com/

Quality Car Wash
Automotive Care
616.796.8762  |  www.qualitywash.com

Find us online at www.connectlakeshore.com

https://www.facebook.com/Lakeshore-Connect-111040820682206
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Looking to become a sponsor with 
an advertisement in CONNECT? Dear CONNECT Readers,

I am excited to bring you another installment of 
CONNECT Magazine. This month’s issue makes 
me appreciate how wonderful it is living in West 
Michigan and reminds how lucky we are to 
have so many business resources supporting our 
community. We are blessed to live in an incredible 
area, with distinctive seasons and great geography, but more 
importantly, an area with a robust, diverse, and growing economy.

Our feature this month champions the work of Lakeshore 
Advantage and their dynamic leader and team. The President of 
Lakeshore Advantage, Jennifer Owens, has been involved with the 
non-profit economic development organization since 2013, and 
her vision and dedication to the economic growth and sustainability 
of our region has brought her recognition from several noteworthy 
groups. Inside you will learn more about what they do, their mission 
and their tremendous achievements.

We have outstanding contributions from one group of our esteemed 
expert contributors. As always, you will get useful marketing insights 
from Mary Jane Schreur from Schreur Printing, career growth 
details and guidance from Tonia Castillo the Director of Adult 
Training and Career Services for Thompson M-TEC, and a better 
understanding of hospice care from Denise Stancill. Interested in 
becoming an Expert Contributor and sharing quarterly articles in 
your area of expertise? Contact me to learn how!

In this issue we also hear from voices in our community. The 
Lakeshore Nonprofit Alliance informs us about Community 
Foundation of the Holland/Zeeland Area (CFHZ) campaign to 
Strengthen the Nonprofit Sector in our area. Alla Dickson, a force 
in our local art community, shares her thoughts about how best deal 
with “not-so-nice” emotions—something we can all use help with 
at work and at home—and our monthly Calendar of Events will 
help you find beneficial educational and social functions that will 
expand your knowledge and network.

Fall is always the time of year when we feel a renewed sense 
of seriousness regarding work—and that’s understandable and 
essential. However, don’t let that keep you from appreciating 
what you have and being grateful to live in West Michigan. Don’t 
forget to smell the roses, or in our case, the falling leaves. Until next 
month…

Patrick Avery
Publisherwww.PhotoOpStudio.com(616) 836-5217

WEST MICHIGAN PHOTOGRAPHY STUDIO

PHOTO OP STUDIO

430 West 17th Street, Suite 18, Holland, MI 49423 

CONTENT SUBMISSION DEADLINE
Content is due on the 5th of each month for 

the following month’s issue.

Ron@photoopstudio.com, 616-836-5217
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Inundate.
Bombarded.
Overwhelming.

These three terms are just a few used to 
characterize the constant and ceaseless flow 
of information pushed at us day in and day 
out. National and global news, celebrity 
gossip and human tragedy are commodities 
packaged to capture our attention but 
often do just the opposite. The media muck 
muddies the water and obscures important 
and worthy information. It turns us off, 
and we tune out.
What’s the purpose of overstating the 
obvious? Is it just to catch your attention? 
Not at all. It’s to draw your attention to a 
tremendous achievement that has been 
obscured by the muck.
Since January of this year, our regional 
community has had twelve primary 
businesses launch major expansion 
projects. An estimate of total investment, 
not including the 1.7-billion-dollar future 
commitment from LG Energy Solutions, 
comes in around $391 million dollars; that 
is a tremendous amount of money to see 
injected into our economy over a seven-
month period. These projects will create 
hundreds of jobs directly and hundreds 
more once completed. Developments like 
these ensure employment for residents, 
economic growth for the community, and 
long-term economic health for our region. 
It should be no surprise that our good 
fortune didn’t happen by wishful thinking.
Our Advantage

Lakeshore Advantage, a non-profit 
economic development organization, is 
a primary force behind our community’s 
good fortune. Founded in 2003 by 
area business and community leaders, 
the organization’s goal is simple and 
straightforward: To ensure that current 
and future generations want to live 
and work in our vibrant economy. In 
a nutshell, Lakeshore Advantage works 
to improve our community’s economic 
well-being by understanding where we 
are and implementing strategies with area 
businesses to get us somewhere better and 
long-lasting.

They achieve that goal by doing four things. 
First, they gather unique primary research 
and use it along with secondary data to 
benchmark our region’s competitiveness. 
This approach gives them an accurate 
understanding of our business community’s 
strengths compared to other communities. 
Second, they participate as an extended 
member of a primary employer’s team to 
overcome challenges and to assist with 
opportunities for their growth. Third, they 
cultivate ideas between the public, private 
and nonprofit sectors to position our 
community for growth. That can include 
coordinating with community colleges, 
supporting startup business owners, or 
providing guidance to area nonprofits. Last, 
they champion the value proposition of 
the region’s businesses internationally and 
share their economic expertise with the 
community.
Although it sounds uncomplicated, that 
must be the furthest thing from the truth. 
Nonetheless, their thirteen-person team 
has clearly had a considerable influence 
on the economies of Ottawa and Allegan 

counties. In 2021, Lakeshore Advantage 
helped secure $259.9 million dollars of 
private investment for area businesses. They 
served 271 primary employers, supported 
21 expansion projects, and assisted 62 
startup companies. They played a part 
in creating or maintaining 694 jobs and 
helped Lakeshore small businesses receive 
$1.8 million dollars in grants. It looks like 
they will have no problem surpassing those 
achievements in 2022.
Leading Leaders

Lakeshore Advantage President Jennifer 
Owens does not bask in the spotlight like 
some leaders of influential organizations. 
In fact, one of her mottos and one of 
Lakeshore Advantage’s core values is to 
Lead the Standing Ovation. According 
to Jennifer, “I love leading the standing 
ovation, not only for my team but also for 
key partners who contribute to our shared 
success.” Her philosophy is to applaud 
and applaud loudly, for those who deserve 
recognition for doing something well.
When we talked, she was eager to share 
her appreciation of the team at Lakeshore 
Advantage. “Our team is the strongest 
group of individual leaders that I have ever 
worked with. I love working side by side 
with them and our incredible board of 
directors. Our board is composed of some 
of the top business and community minds 
in West Michigan. Collaboration is at my 
core and working with strong internal and 
external teams to solve challenges is what 
gets me excited to go to work every day.”
When asked what got her involved in 
economic development, her story came 
as no surprise. Like many others, her 
vocation came by happenstance, and 
she wouldn’t give it up for anything. “I 
stumbled into economic development 
via a job writing for the state of Michigan 
business news magazine. I fell in love with 
my profession because it allows me to never 
stop learning, engaging with some of the 
most brilliant minds, and putting various 
pieces of a complex puzzle together to 
make our region stronger. Every day is a 
new challenge and presents opportunity for 
growth.”

COVER STORY

Lakeshore Advantage: Helping 
Business Leaders Grow Companies
By Andrew McLean  |  Photos by Photo Op Studio

Jennifer Owens
President
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She describes the work they do at Lakeshore 
Advantage with self-assured enthusiasm. “We 
work with company leaders to maintain a 
robust business base and help them to tackle 
challenges. Data drives our work, and we meet 
with plant managers and business leaders to 
understand and help fulfill immediate needs for 
them to succeed in our region.” She continued, 
“We also work with entrepreneurs through 
SURGE, our virtual commercialization program 
and startup support community, to foster the 
growth of tomorrow’s primary employers.” 
Located in Downtown Holland, SURGE gives 
startups access to vital resources, a network of 
seasoned mentors and startup-friendly service 
providers and the opportunity to work side-by-
side with the community of entrepreneurs and 
innovators.
I inquired whether it was ever difficult to get 
area business leaders excited to work with 
Lakeshore Advantage, and her answer surprised 
me. “Absolutely not. Our community has a long-
standing strong partnership between the public 
and private sectors working together to make a 
region a better place to live and work. We also 
don’t wait for help from outside sources; instead, 
we figure out a way together to overcome 
barriers to growth. This was evident during the 
recent pandemic. Our business sector stepped 
up by donating supplies and filling gaps we 
needed to keep the community safe.”
It is no surprise that Jennifer’s commitment 
to the region has brought her recognition. 
Jennifer was recognized as a Top 50 Economic 
Developer in North America by Consultant 
Connect. She was also named as one of the 50 
Most Influential in West Michigan and as well 
as being a Newsmaker of the Year finalist.
A major part of the organization’s success comes 
from the staff ’s far-reaching involvement in the 
community. Their 13-person team sits on over 
30 local boards and committees in the region. 
The boards' purposes are varied; some involve 
regional planning, some influence employment 
opportunities and others focus on housing, 
health, and infrastructure—the list is extensive 
and wide-ranging.
“I think we forget that this area is special,” 
Jennifer commented. “Tons of people come 
to vacation in West Michigan because it is so 
incredible, and I think we forget it’s incredible 
because we live here. We are surrounded by 
some of the country’s best and most beautiful 
natural resources. I am truly blessed to call this 
region my home, and I feel a responsibility to 
keep it resilient and vibrant.”

>> Continued on page 6
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Continued from page 5

How does the health of primary 
employers affect our region?

•Sell product and return wealth to the 
community

•Create good jobs that pay higher than 
average wages

•Invest in the community, support the 
community and create tax revenue

•Employ workers who choose to live, 
work, play, learn, shop, eat out, use 
public services and enjoy recreation and 
entertainment locally, creating revenue 
for local businesses

•Create opportunities for visitors to enjoy 
the amenities and recreation in the 
community, bringing in more revenue

Lakeshore advantage works with primary employers in driving industries. 
By definition, primary employers make a good or provide a service 
and export it out of the region. Primary employers in our community 
come from the automotive, food processing, aerospace, manufacturing, 
and automation industries. Driving industries are companies within 
manufacturing that have an influential impact on our economy because 
they create the greatest number of jobs for our region. A diverse base of 
primary employers is the foundation of a healthy economy.

Lakeshore Advantage 
201 W. Washington Ave. Loft 410
Zeeland, MI 49464
1.616.772.5226
info@lakeshoreadvantage.com
Open Weekdays from 8:00am to 5:00pm

SURGE Center
Lakeshore Advantage’s Startup Incubator
44 E 8th St Suite 400
Holland, MI 49423
Open Weekdays from 9:00am to 5:00pm

6 CONNECT  |  SEPTEMBER 2022
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Kathy DeVries, MBA 
Managing Broker

Certified Business Intermediary
REALTOR®

Independently Owned and Operated

560 Fifth St NW #205 Grand Rapids MI 49504
616-422-5874  ✦  info@ThriveAcquisition.com

ThriveAcquisition.com

Thinking 
about selling 
a business?

Lead generation is essential 
for healthy businesses. The 

goal of lead generation is to 
share your message and engage 
individuals with your company 
or organization. There are 
many effective ways to engage 
prospects.
One successful way to engage 
prospects is through print mar-
keting. On a psychological level, 
physical touch is processed by a 
part of your brain that connects 
with emotion.
Print marketing is powerful 
because it is tactile. Print 
removes barriers, makes lasting 
impressions, and generates 
leads you cannot capture online. 

Since making a sale usually 
involves multiple touchpoints, 
using a combination of print 
and digital is a wise investment 
for any business.
Direct mail is an excellent tool 
for opening doors. According 
to the Association of National 
Advertisers, oversized 
envelopes have the highest 
direct mail response rate at 
6.6%. Postcards come in second 
at 5.7%, followed by letter-size 
envelopes at 4.3%.
Making your print ads 
interactive can increase these 
response rates tremendously. 
Today’s marketers use free 
samples, memorable website 

Capturing Leads Through 
Direct Mail
By Mary Jane Schreur, Schreur Printing & Mailing

EXPERT CONTRIBUTOR  SCHREUR PRINTING & MAILING

names, or QR codes to give 
interested customers a quick 
and effortless way to engage. 
To connect print and digital 
advertising, try to drive people 
to a landing page so they can 
see detailed information, 
watch a video, claim a discount 
code, or register for an event. 
Within 2 to 3 seconds, you 
can put tools in their hands 
while monitoring the number, 
location, date and time when 
your scans occur.
To make the most of your 
mailing be sure to offer 
actionable incentives such as:
•Access to exclusive content 
such as unreleased videos, 

guides or specialized training 
tips

•Information that will benefit 
someone personally or 
professionally

•A discount, deal or limited 
offer

•Priority placement for a 
limited seated event

•Additional offers, such as, free 
shipping or product bundles

Lead generation builds trust 
and provides an onramp to 
future sales. Using direct mail 
and print advertising effectively 
completes your marketing 
strategy.
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Thompson M-TEC in Holland 
works closely with local 

businesses and understands the 
hiring and retention challenges 
many companies currently face. 
We also know recent fluctuations 
in the job market have provided 
an opportunity for employees to 
re-evaluate career choices and 
options. Lucky for them, we are 
here to help!
Besides providing career 
and corporate training in 
high-demand career fields as 
well as over 200 professional 
certifications, Thompson 
M-TEC also offers career 
coaching. Our Global Career 
Development Facilitators are 
certified by the National Career 
Development Association and 
are ready to assist job seekers, 
individuals unsure if their 
current employment path meets 
their personal career goals 
and those currently employed 
looking to grow their skills.
With good employees more 
valuable than ever in this job 
market, our services can help 
businesses grow their own from 
within which saves time and 
money. Our career coaches can 
help strengthen the leadership 
skills employees currently 
possess and encourage the 
growth of new skills through our 
Front-Line Leadership Training 
offerings. Training can occur 
at your business or Thompson 
M-TEC, whichever works 
best for your team. Classes 
include Everyday Leadership, 
Coaching for Managers, and 
Selling Smarter and Dynamic 
Presentations.
For those considering a 
career detour into a new field 
where there’s a need for more 
employees or those seeking 
to grow skills in their current 
career, M-TEC can help with 
that too! Through open dialogue 

and discussion, guidance, and a 
comprehensive plan of action, 
our career coaches will help you 
discover your next steps and 
help you reach your personal 
and career goals.
M-TEC has been an established 
training facility for over 20 
years in Ottawa County. We 
work collaboratively with West 
Michigan Works! and local 
employers to help us keep up 
to date on what employers are 
looking for in job candidates 
and current workforce needs.
As a result of these 
conversations, M-TEC is adding 
two robotic weld cells in Fall 
of 2022. With these additions, 
M-TEC is proud to be the only 
adult training facility in Ottawa 
County to offer FANUC CERT 
HandlingPRO with an added 
certification in WeldPRO. These 
robotic weld cells will allow 
M-TEC to offer a FANUC 
CERT curriculum that trains 
students to become skilled 
in both welding and robotic 
programming concurrently 
to earn a FANUC ARCTOOL 
Operation and Programming 
certification.
As Ottawa County’s premier 
adult training facility, M-TEC 
has proven to be a reliable 
training resource for businesses 
and individuals.
Thompson M-TEC, a service 
of Ottawa Area ISD, provides 
customizable and flexible 
education and business 
training, career coaching and 
development, certification 
testing, and assessments to meet 
the needs of adult students and 
the business community. We 
invite you to call us today at 616-
738-8935 or visit www.mtec.
org or to see how we can work 
with you to take your career or 
business to the next level.

EXPERT CONTRIBUTOR   THOMPSON M-TEC

Thompson M-TEC: Ottawa County’s 
Premier Adult Training Facility
By Tonia Castillo, Director of Adult Training and Career Services for Thompson M-TEC
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Career Coaches
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EXPERT CONTRIBUTOR  HOSPICE OF HOLLAND, INC.

One of the first questions people 
ask when receiving a terminal 

diagnosis is “How much time do 
I have?” Prognosis is a common 
talking point between health care 
professionals and their patients 
while discussing various treatment 
options, particularly when 
advanced illnesses are a factor. This 
idea of time, and how much of it 
remains, plays a key role for many 
in determining what route they 
wish to take with their plan of care.
Calculating available time is not specific to 
the hospice scenario. Discussions sur-
rounding time happen routinely. “Is it 5:00 
yet?” is a commonly asked question to 
determine how much time remains in the 
workday before clocking out and heading 
home. We factor the time when we de-
termine when to start dinner in between 
shuttling kids back and forth between here 
and there. We gauge our available time 
when scheduling or planning our next 
home improvement project. This idea of 
available time acts as a compass for all 
sorts of decision-making, hospice-related 
or otherwise.
Hospice professionals keep patients and 
families abreast of prognosis and antic-
ipated changes in a patient’s condition. 
However, hospice professionals do not 
have a crystal ball. The hospice care team 
is familiar with the signs and symptoms 
of approaching end-of-life in hospice pa-
tients; although, ultimately, no one knows 
exactly when life will end. Therefore, the 

hospice care team may 
begin to use words like 
“transitioning,” “actively 
dying” or “imminent” 
as a cue to families that 
the end may be near. 
Hospice caregivers 
review familiar signs 
of approaching death 
on patient visits to 
keep families alert and 
aware of what to look 
for in their loved one’s 

condition and to aid in determining when 
to stay near.
In order to have the best possible chance 
of making well-informed decisions 
surrounding care at end-of-life, it 
is important to pay attention to the 
cues healthcare providers and hospice 
professionals offer even though sometimes 
it may be hard to hear. It is common for 
patients and families to hesitate before 
engaging with hospice and, instead, opt to 
“think about it” or “request a check back 
in a month.” Sometimes, in the case of a 
patient declining faster than anticipated, 
waiting can mean a missed opportunity 
for valuable programs and services 
hospices have available.
The hospice team desires for patients and 
their loved ones to experience the best 
quality of life possible leading up to and 
while under hospice care. They prompt 
individuals to live their best lives and 
to spend time on the things that matter 
most to them, whether it is spending time 

How Much Time Do I Have?
By Denise Stancill, Director Business Development, Hospice of Holland, Inc.

1866 OTTAWA BEACH RD. HOLLAND, MI  49424
(616) 786-2205   •  YACHTBASINMARINA.COM

Slips up to 70’  •  Transient Slips 
In/Out Service  •  Storage  •  Service

Boat Service & Outfitters  •  Conference Center
The Staterooms Vacation Rentals

with family, experiencing pain-free days 
and nights, or creating and remembering 
memories of all kinds. Hospice focuses on 
those things while caring for the well-being 
of patients.
For more information about Hospice 
of Holland programs and services, to 
make a referral, or for answers to your 
questions about hospice care, please call 
616.396.2972. View www.hollandhospice.
org and hear from others why care from 
Hospice of Holland made a difference for 
their loved one.
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616.399.6861   4275 136th Ave., Holland, MI 49424
www.boschslandscape.com

Planting for the Future

AW
ARD WINNING COMPANY

IN BUSINESS

36 YEARS 

Paver brick patios 
and walkways

Full Service 
Landscape Company
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FROM THE NONPROFIT WORLD

Strengthening the Nonprofit Sector
Submitted by Robin Hendrick-Lane, Lakeshore Nonprofit Alliance  |  Photos courtesy of Lakeshore Nonprofit Alliance

A Campaign to Support the Current and Future Success of Our Local Nonprofit Sector

Our local nonprofits 
are critical to our 
ability to create a 

fully thriving community 
for all who live and work 
in Holland and Zeeland. 
In 2020, the challenges 
created by the pandemic 
provided a living case 
study which demonstrated 
beyond a doubt that the 
nonprofit sector is a critical part of our 
community’s health and success.
At the Lakeshore Nonprofit Alliance 
(LNA) and Community SPOKE, we saw 
firsthand how efforts to increase the 
capacity and effectiveness of the nonprofit 
sector prior to 2020 allowed our social 
sector partners to lean into existing, 
trust-built relationships to collaborate, 
innovate and respond to increasingly 
complex challenges while also fulfilling 
their missions at an elevated level. Things 
moved at light speed, but they moved 
smoothly and in coordination to address 
the human services needs created by 
COVID-19 and to help keep nonprofits 
sustainable during a challenging time.
We know that the strength of our 
nonprofits will always matter, so we 
are excited to see that the Community 
Foundation of the Holland/Zeeland Area 
(CFHZ) has launched a campaign to 
Strengthen the Nonprofit Sector (SNS). 
Their goal is to raise $1.7 million to grow 
and sustain our community’s investment in 
a strong nonprofit sector. These efforts will 
support nonprofit leaders and organizations 
with the resources, information and people 
to do their best work.
The Community Foundation has been 
a partner in efforts to strengthen the 
nonprofit sector since 2011 when they 
responded to demand from social 

sector partners for programs and tools 
that equipped nonprofits with skills 
and knowledge to help them grow, 
collaborate and better deliver services 
to the community. Those funds and the 
investment of other community partners 
have allowed LNA and Community 
SPOKE to provide:
• Nonprofit board and staff training
• Executive leadership recruitment and 
onboarding support

• Nonprofit staff leadership development, 
recruitment, and retention programs

• Data collection on community needs and 
nonprofit industry benchmarking

• Support for nonprofit mergers and 
formal collaborations

Feedback from nonprofit partners, donors 
and community leaders strongly affirmed 
the value of current efforts to strengthen 
the nonprofit sector while also helping 

to pinpoint areas of potential growth. 
Using this feedback, the Foundation has 
identified three areas where the funds 
raised by the Strengthening the Nonprofit 
Sector campaign will be utilized.

• People and Talent - Doubling 
down on investments in top-level 
staff leadership AND expanding 
professional development opportunities 
for management/executive level 
leaders who aren’t executive directors.

• Field Level Capacity - Increasing 
support for LNA and Community 
SPOKE to facilitate collaborations and 
expand their programming.

• Direct Technical Assistance - 
Supporting organizations in improving 
specific areas of their operations by 
providing matching funds for outside 
consulting services.

Supporting this work is an investment 
in every local nonprofit organization—
their leadership, their staff, their unique 
mission—and our community’s success. 
The strength of our nonprofits will always 
matter, and this is the moment for our 
community to commit to this campaign.

More information about this campaign 
can be found online at www.cfhz.org/
snscampaign. You can also contact 
Colleen Hill, VP of Development & Donor 
Services at the Community Foundation of 
the Holland/Zeeland Area, at chill@cfhz.
org or 616-994-8853.

For more information about the Lakeshore 
Nonprofit Alliance, please visit www.
lakeshorenonprofits.org. For more 
information about Community SPOKE, 
please visit www.communityspoke.org.

“To strengthen the ability of nonprofit organizations to successfully accomplish 
their missions by working together.” – Mission of the Lakeshore Nonprofit Alliance
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CALENDAR OF EVENTS

Monday, September 5
Labor Day Truck Parade
@8th Street in Downtown Holland
Make some noise for the businesses and 
workers of West Michigan! Bring the family, 
earplugs, and appetite for big trucks, ice 
cream and hot dogs! This one-of-a-kind 
event showcases local companies and honors 
their employees who make the Lakeshore 
area a great place to live and work. Big rigs 
that carry locally made products rumble 
through downtown Holland and Zeeland 
complete their route by parking at the 
Holland Civic Center, where free food and 
prizes are all part of the end-of parade 
celebration.
Time: 9:15 am
Cost: FREE
www.holland.org

Saturday, September 17
The Big Give: Back to School
Downtown Holland
The Big Give "Back to School" charity 
shopping event returns to Downtown 
Holland on Saturday, September, 17! The Big 

Give is Downtown Holland's way of thanking 
the community for their support throughout 
the year by giving back in a big way! On 
September 17th, all participating merchants 
will donate 15% of all of their sales all day 
long to 15 different non-profit organizations.
Time: 10:00am-8:00pm
Cost: FREE

Tue, September 20
Networking 101
@ Brew Merchant
442 Washington Avenue, Holland,
Hosted by Holland/Zeeland Young 
Professionals and back by popular demand, 
HYP is excited to offer this Networking 
101 workshop. You're welcome to bring 
a colleague or arrive solo and make 
new friends and take on the adventure 
of networking. Perfect for new young 
professionals just getting into career-
focused networking, and a great time for 
pros and veterans in any vertical.
Time: 5-7pm
Cost: FREE
www.eventbrite.com

Wednesday, September 28th
Lakeshore Networking
@ The Chapel at New Richmond
3142 57th St,Fennville, MI 49408
Join this longstanding networking group 
and build relationships that build business! 
This is a great opportunity to mingle with 
other local business owners, exchange 
information, ideas, knowledge, and relax 
over appetizers and drinks while growing 
our businesses in the Saugatuck/ Douglas, 
Glenn/Ganges, South Haven, Holland and 
Fennville area. Everyone is welcome and YOU 
are invited!
Time: 5-7pm
Cost: Free
www.facebook.com/
LakeshoreNetworking

September

At the time CONNECT went to print, all 
event dates and times were accurate. 
Please be sure to confirm event details 
before attending.
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BUILDING AND RENOVATING HOMES AT THE 
INTERSECTION OF STRONG RELATIONSHIPS AND 

METICULOUS QUALITY FOR OVER 20 YEARS.

WWW.TROXELCUSTOMHOMES.COM   616.355.2600



14 CONNECT  |  SEPTEMBER 2022

The 21st century life is becoming faster 
and faster. Our sensory system has 
been bombarded with new words, 

new concepts, new technology, and thus an 
overwhelming quantity of data. Our mighty 
brain does not have time to sort it all out. It 
is built to prioritize what is valuable to our 
life and designates everything else as trash 
to be discarded. However, our brains get 
weary from all the extra work, and it brings 
on emotional lows and negative feelings.
Lucky for us, in this new era of information 
overload, with its adorable social media 
offering all sorts of useful advice, we are 
told a simplistic panacea that sounds like a 
very doable solution:
BE POSITIVE!

This advice indeed might seem to help, 
but it usually only lasts a few fleeting 
moments. In fact, it might actually lower 
our self-esteem when this panacea does 
not work and that can worsen how we feel 
even more. Instead, I advise looking at 
some practical tools that can truly help our 
bodies and minds to deal with the not-so-
happy feelings that are so ruthlessly labeled 
“negative.”
Here are seven simple things that you can 
do which will impact the way your brain 
works and therefore help deal with feeling 
low.
1. Recognize and respect these 

feelings. Let’s give the so-called 
“negative” emotions a bit of recognition 
and respect them by simply saying to 
ourselves: “I am irritated because my body 
is tired. I recognize how I am feeling, and 

I will respond to my lows responsibly and 
take appropriate action.” or something 
along those lines. If we acknowledge 
our feelings (in this case being crabby), 
identify the cause (I’m exhausted), 
validate the feeling (I’m killing myself at 
work), and make a plan to change it, we 
can pull out of our slump more quickly.

2. Take it easy. It’s ok to allow yourself 
to go through a low-energy day without 
pushing your boundaries and limits and 
trying too hard to be your best. Give 
yourself a break and allow your brain 
and body a day to recuperate from daily 
stresses. You can always get after things 
tomorrow when you’re at full strength.

3. You might be able to take advantage 
of your lows. Don’t beat yourself up yet, 
this could appear to be your problem-
solving day. Sometimes low-energy 
days give our brains the time they need 
to reflect on our circumstances which 
can occasionally lead to wonderful 
inspirations!

4. Find your escape where you can 
recharge during the day. In my past 
career in social work, in moments of 
high intensity and necessity to make a 
clear decision, I would briskly walk to 
the bathroom, grace myself with a loving 
smile in the mirror, stretch a bit, and 
stand or sit in the stillness and quiet. 
Believe it or not, even a few minutes of 
this “bathroom time” worked miracles for 
me and might for you too. Walk back to 
your workspace afterward with a straight 
healthy posture and trust in your clear 
presence of mind.

5. Make a minor change—our brains 
love it! A slight change from routine is 
considered a rest by our brain. A well-
known piece of advice is taking a different 
route to work in the morning. In my 
office, I regularly make minor changes on 
my display wall by bringing in different 
photos, quotes, and inspiring images. 
Changing the position of your desk or 
a computer screen’s angle even slightly 
might help your brain tremendously.

6. Surround yourself with reminders 
of change. Think about the glorious 
Midwest seasons, or waves, or tides—they 
are all simple representation of ongoing 
changes in nature. Our body has natural 
cycles as well. Having a small picture of 
any change in nature is a great reminder 
that your mood is going through a 
natural fluctuation. Our body receives 
information from the surrounding world 
with the five senses and our visual sense 
is one of the most powerful. Take full 
advantage of it; use an image to remind 
you that CHANGE is a part of your life.

7. Let others know how you are feeling. 
This can be the hardest one to follow 
through on, but it can be remarkably 
helpful. Informing your colleagues or 
family members that you are not yourself 
will certainly help make the best of this 
day without creating awkward guessing 
about what is going on with you. Simply 
disclose your situation, like something 
didn’t go as planned at work, and tell 
those who matter that it’s got you down, 
but you’ll get over it.

Negative Feelings: 
Do we fight or
respect them? 

By Alla Dickson
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About the Author: Born in 
Belarus, USSR, Alla lived for 35 
years in Siberia before she and 
her two daughters immigrated 
to West Michigan in 1996. After 
working with children and families 
for decades, she changed careers. 
She left her role as the Director 
of Eastern European Adoption 
at Adoption Associates, Inc. in 
Jenison to become a full-time 
artist. She soon became a multi-
award winning, internationally 
recognized artist.

Her husband and she develop a piece of 
property they call Dickson Kingdom in 
Zeeland, Michigan. They turned a trashed 
piece of land into a glorious woodland with 
two ponds, fish, ducks and chickens where 
they grow fruits and vegetables. Creating 
life from the American soil has become their 
passion. Finding out who we are as humans, 
trying to understand the human potential, is 
of particular interest to Alla.

You can purchase her art, sign up for her 
art classes, book studio visits or schedule 
motivational speaking engagements on her 
website at www.alladickson.com.
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