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Thankful
ALWAY

Dear CONNECT Readers,
Fall brings back wonderful memories of years past and is full of
traditions and activities to make incredible new ones. Although
the popularity of pumpkin spice “everything” can wear on one’s
sensibilities; fall colors, great football and apple
picking balance out the equation, and let’s not
forget the year’s best holiday—Thanksgiving!
This month's issue of CONNECT magazine has
balance as well. We have articles with several
themes and perspectives. Our feature gives us
an inside look at one of the lakeshore’s premier
real estate teams. The Andrea Crossman Group
has been a top producing real estate team for decades and
Andrea’s success story is remarkable. There is great expert advice
from Andy Spears about workplace life insurance plans. John
Preston gives us some valuable insights in how to approach social
media. There are articles informing us about a new scholarship
opportunity for women thanks to Gentex Corporation, and an
exciting new event for food lovers that supports the American
Cancer Society and Michiganders specifically. We have news
from our local nonprofit community, and worthwhile events taking
place in November in our Events Calendar.
If you are interested in becoming an Expert Contributor and
sharing quarterly articles in your area of expertise, please reach
out to me. It’s an important and valuable way to help our readers
and the community at large. Contact me to learn how!
November is the time for giving thanks, and we have a lot to
be thankful for. We are thankful for our expert contributors,
and the great insights they share with us. We are thankful for
the organizations and businesses that participate in our feature
articles; they are the foundation of every issue. Lastly, thank you
for taking time to read our publication—time is precious, and we’re
thankful our stories matter to you.

WEST MICHIGAN PHOTOGRAPHY STUDIO
430 West 17th Street, Suite 18, Holland, MI 49423

(616) 836-5217
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www.PhotoOpStudio.com

Until next month!
Patrick Avery
Publisher
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COVER STORY

The Andrea Crossman Group:
Luxury Lakeshore Real Estate
By Andrew McLean | Photos by Andrea Crossman Group

I

f you’ve never seen an Andrea Crossman
real estate sign marking a driveway along
the lakeshore, it’s a good guess you don’t
get out enough. Andrea and her team have
been a force in the real estate market for
decades, and her focus on helping clients
buy or sell luxury lakeshore property is the
cornerstone of her real estate team’s success.
When she started her real estate career 31
years ago, she noticed many buyers coming
from Chicago, Detroit and other areas who
were interested in properties along the Lake
Michigan shoreline. Andrea’s drive helped
her to create a business plan to serve the
growing niche of luxury real estate along
the lakeshore. One of her early successes
was selling Spyglass Condominiums.
She began her career after the gentle
encouragement of some family friends.
“After my mother died at the age of 59,
my father remarried a few years later. At
his wedding, several people I’d known for
years suggested that I would do well in
sales. Within a few days, I was asked to
interview at Woodland Realty.” Apparently,
the interview went well because she began
working for Jack Bouman shorty after, and
she is still there today. Literally. “30 years
later I am still here, and I occupy my old
boss and mentor’s office.”
“Back then, my goal was the same as it is
today,” she explained. “I want to have a
highly educated, professional, full-time
team to provide outstanding service and
real estate counseling in a fun, friendly
environment and turn customers into longterm clients and friends.” That simple goal
paired with a mission to give million-dollar
service and marketing to sellers and buyers
has built a team and business unparalleled
in Western Michigan. Her small team was
the second highest producing real estate
group in all of Michigan by banking over
154 million dollars in annual sales in 2021,
and they have achieved over a billion
dollars in sales since the group’s inception.
Just for frame of reference, a billion is 1000
million.
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Lakeshore Living
Andrea has a special appreciation for the
community she works in. “I have loved the
lakeshore since moving here over 40 years
ago. It’s the right size community, if there
is such a thing, and it has great parks, a
vibrant art scene, wonderful theater and
an outstanding waterfront—incredible
beaches and the best boating you can
find—and it certainly doesn’t hurt that we
have access to fantastic healthcare and an
international airport.”
“Living on the west coast of Michigan
is like always being on vacation, at least
when we’re not working. From Manistee to
Harbor Country there are a wide range of
activities to enjoy, extraordinary cultural
events, amazing shopping and all kinds
of restaurants that make West Michigan
a place where people want to visit, and
visitors want to live. Living in a small town
allows us to build relationships with one
another and that’s special. Working with
visitors to West Michigan looking for
homes here allows us to share everything
that our great lakefront communities have
to offer.”

Home Work
If you have ever met Andrea or ever do,
you will notice her unbound enthusiasm
for interacting with others. Her big smile
and beaming eyes aren’t part of a practiced
act; she is invigorated by meeting and
doing for others.
“I love that every day is a new opportunity
to help others and meet new people, and I
am energized by helping others find their
dream homes. There’s nothing quite like
solving problems for people, and nothing
quite as rewarding as finding people their
new perfect home or being the one who
has found the right buyer for their current
home.”
She also has special appreciation for living
spaces. “I’ve loved homes. Loved their
layouts, their colors, their moods and

what they do for the people who live in
them. Homes are a place for nesting and
celebrating. They are places where we share,
grow and renew. Sunsets, great kitchens,
great gathering rooms or patios and
gardens can transform and make magic.
Besides, what other investment can you
enjoy so much while it goes up in value?”

Team Crossman
“So much of my success and the success
of the group is due to my team members,”
Andrea shared. “They are all so good at
what they do, in their own separate ways,
and it’s a treat to work with them.”
The nine-member team is certainly diverse.
Young and old, male and female, and each
with their own approach to the work they do:
• Robert Frieling, a Chicago native,
graduated from Hope College then
received an MBA from the University of
Michigan. Robert has loved Michigan
since his childhood days at the family
cottage on Upper Silver Lake and, after
graduating from Michigan, moved to
Holland. Robert joined the Andrea
Crossman Group to manage the
marketing and work with the sales team.
He is an exceptional realtor and is proud
to be part of the best team in Michigan!
• Born and raised in Michigan, Ginger
Wardwell has lived in West Michigan
since 1994. Her knowledge of the area
and enthusiasm for the West Michigan
lifestyle are second to none. Ginger
brings her clients the perfect blend
of knowledge, professionalism, and
personalized, attentive service, working
hard to exceed her client’s expectations
with the utmost integrity.
• Kevin Cozzie has been a lifelong
resident of Ganges Township, just south
of Saugatuck, since 1971. He has been
in love with the beaches, forests, and
in-land lakes of Southwest Michigan
since he was a little boy exploring the
area with his father and brothers. He
CONNECT | NOVEMBER 2022

is now a seasoned waterfront and
luxury home specialist in the area he
has always loved and providing the
utmost service to his clients.
• A true West Michigan native,
Jennifer Bouman was born and
raised in Holland, MI, where she
attended Holland Christian High
School and Hope College. The
daughter of Woodland Realty owner,
Jack Bouman, Jennifer grew up
listening to her dad broker deals and
help agents reach the best outcome
for their buyers and sellers. With
more than 10 years of experience,
Jennifer loves to guide her clients
through the process of buying or
selling a home in this wonderful
area.
• Mike Zambetis specializes in
helping clients find just the right
property to call their own—whether
a first home, luxury waterfront,
estate tract, or private camp, Mike
has fine-tuned his skills to listen,
understand, and incorporate the
wants and needs of the people he
is working with. His keen ear for
client interests and a unique eye
for innovative land use, Mike can
identify that special sense of place
that works for clients.
• Chuck Warren worked as a
professional marine mechanic,
captain of a sunset cruise, chief
engineer on a 130-foot research and
salvage vessel in the Florida Keys,
and the driver for two offshore
powerboat racing teams before
falling in love with West Michigan
in 1998. A member of Andrea
Crossman’s team for more than 10
years, Chuck became a real estate
professional to share his passion for
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West Michigan and help people find
their perfect lakeshore home.
• Dylan Jonker is a 4th generation
member of the Jonkers Garden
family business, working along
his dad and Grandpa growing up.
A natural “people person” with
excellent communication skills,
Dylan was drawn to a career in
real estate for the opportunity
to build relationships, make his
customers happy, and give back
to the community. He provides a
fresh, professional approach to the
lakeshore luxury housing market.
• Natalia Cruz was born and
raised in West Michigan, where
she graduated from Holland High
School. She currently has more
than five years of experience in the
real estate industry. As a licensed
member of the Andrea Crossman
Group, Natalia plays a significant
role in marketing and advertising for
the company. She has also helped to
revamp magazines, printed media,
and social media content.
• With more than ten years of
experience in the real estate industry
and a drive for exceptional customer
service, Crystal Sarmiento enjoys
bringing the Michigan home
ownership experience to her clients.
A Michigan native since 1994,
she attended Grand Valley State
University and has a background
in accounting, human resources,
management, and administration.
She takes considerable pride in the
trust and value clients place in her
and strives to ensure a professional,
personable, and receptive
experience.

Andrea Crossman

Mike Zambetis

Kevin Cozzic

Ginger Wardwell

Chuck Warren

Robert Frieling

Jennifer Bouman

Crystal Sarmiento

Natalia Cruz

Dylan Jonker
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EXPERT CONTRIBUTOR FARM BUREAU INSURANCE

Workplace Life Insurance
Policies Usually Insufficient
By Andy Spears

O

ften the first life
• More expensive as you age:
insurance policy a
Waiting to buy insurance until
person has is the group
a later age can result in higher
policy offered as a perk to an
premiums than if the same
employee beginning a new job.
policy was purchased earlier.
There are some limits to this type By accepting group coverage
of policy, and by itself, it’s often
as your only life insurance, you
not enough coverage for most
could find yourself without the
people’s needs.
protection you need later in life
or paying much more for it.
Life insurance through work
is limited. With life insurance
offered by employers, workers
have few choices. It’s usually a
yes-no option. You either accept
the policy or you don’t. Most of
the time, there is no opportunity
to compare, shop around, or
customize the policy to your
specific needs. You don’t even get
to choose the insurance provider.
Coverage isn’t enough. There
is often a cap on the amount
of life insurance coverage that
is available to you when the
policy is purchased through
an employer. Usually, the total
amount of coverage may be
limited to a certain multiple of
your salary, such as two times
your annual earnings. If there is
a maximum coverage limit, it is
possible that the total coverage
available will not be enough to
provide full protection for loved
ones or to protect your future.
If you change jobs, your life
policy may be lost. When an
insurance policy is one of the
benefits from an employer, it
tends to stay with the employer if
you leave the company. In other
words, you lose it. This could
create several problems, some
obvious and some not, including:
• Pre-existing conditions: If the
policyholder has developed
pre-existing conditions in the
interim, it may not be possible
to immediately buy insurance
from another carrier. This is of
particular importance considering the recent Covid-19
pandemic.
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Are You Protected?

If an employer offers life
insurance, eligible employees
should carefully consider
whether they will need a separate
policy purchased outside of
their job. In most cases, buying a
standalone life insurance policy
from a trusted insurer will be
their best bet to ensure that their
life insurance coverage provides
the needed financial protection
and peace of mind.

your dependents, you will
need a policy payout that is
large enough to replace your
income, plus a little extra to
guard against inflation. This is
something that’s particularly
important now with inflation at
40-year highs and expected to
linger for several more years.
Insuring Others: Obviously,
there are other people in your
life who are important to you,
and you may wonder if you
should insure them. As a rule,
you should only insure people
whose death would mean a
financial loss to you. The death
of an income-earning spouse,
for example. This also goes
for business partners with

whom you have a financial
relationship. For example,
consider someone with whom
you have a shared responsibility
for mortgage payments on a
co-owned property.
These are a few general
guidelines to determine an
insurance total specific to
your needs. For the best
information, it’s always a good
idea to consult with your local
insurance agent/financial
advisor.
Andy Spears is a Farm Bureau
Insurance agent serving Holland
and the surrounding communities.

How Much Coverage Do You
Need?
A large part of choosing a life
insurance policy is determining
how much money your
dependents will need. Choosing
the face value—the amount your
policy pays if you die—depends
on a few different factors. Here
are some of the most important
considerations for choosing
a minimum amount of life
insurance.
Debt: Life insurance can be used
to pay off outstanding debts,
including student loans, car
loans, mortgages, credit cards,
and personal loans. If you have
any of these debts, then your
policy should include enough
coverage to pay them off in full—
and don’t forget the interest. You
should take out a little more to
settle any extra interest charges
as well.
Income Replacement: One
of the biggest factors for life
insurance is to replace income.
If you are the sole provider for
CONNECT | NOVEMBER 2022
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Full Service
Landscape Company
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Paver brick patios
and walkways

616.399.6861

4275 136th Ave., Holland, MI 49424

www.boschslandscape.com
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NONPROFIT SPOTLIGHT: LAKESHORE NONPROFIT ALLIANCE

2022 Nonprofit Community Assessment
Submitted by Robin Hendrick-Lane, Lakeshore Nonprofit Alliance | Photos courtesy of Lakeshore Nonprofit Alliance

“To strengthen the ability of nonprofit organizations to successfully accomplish
their missions by working together.” – Mission of the Lakeshore Nonprofit Alliance

Current information about the health of West Michigan’s nonprofit sector

T

he Lakeshore Nonprofit Alliance
(LNA) recently completed and
released their 2022 Nonprofit
Community Assessment (NCA).
Starting in 2019, every three years LNA
collects local data about nonprofit
organizations and aggregates it to provide
a measurement of the overall health of
West Michigan’s nonprofit sector. LNA
hosted a rollout event on September 8,
and a summary report is available on their
website: www.lakeshorenonprofits.org.
The report dives into information about
demographics of staff and board members,
talent recruitment and retention, board
practices, finances, fundraising, internal
operations, and strategy.
LNA Executive Director Patrick
Cisler points out that “it is rare for
a community our size to have this
kind of localized data and is a true
testament to local nonprofits’ desire
to continually improve.”
Highlights from the 2022 NCA include:
• Overall solid financial strength of the
local nonprofit sector including positive
cash flow and diversified funding
• Increased focus and intentionality to
diversify boards, staff, and leadership
• While total giving is up, individual giving
units are down
• 30% of nonprofit leaders plan to leave
their position within the next three years
• There is a high level of collaboration
amongst local nonprofits
Meagan Maas, LNA’s Director
of Programs and Community
Partnerships says, “One of the most
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impactful pieces of data for our
community is a decline in volunteer
support since the last completed
survey in 2019. We hope sharing this
data will spark a desire for people
to remember how much they loved
serving alongside nonprofits prior to
the pandemic.”

report, LNA has noticed that nonprofit
job opportunities are increasing but the
applicant pool is significantly smaller,
something nonprofit executive directors
haven’t seen in a long time. Talent
attraction and retention is a priority for the
sector and will be a strategic focus for LNA
for the next few years.

In conjunction with the decline in
volunteer support, the level of need at
local nonprofits has increased, with 74
percent of participating organizations
reporting a significant increase in
demand as compared to the previous
year. Unfortunately, the result is staff
burnout. 30 percent of executive directors
reported feelings of exhaustion or lack of
energy related to their job and 48 percent
of executive directors believe their staff
have similar feelings. Outside of the

Although similar surveys are conducted
state and nationwide, few are this detailed
at the local level. This report allows
us to track important outcomes for
nonprofits in Ottawa County which can
guide not only the work of LNA but the
work of member organizations and the
community stakeholders who power them.
To learn more about the 2022 Nonprofit
Community Assessment, visit www.
lakeshorenonprofits.org.
CONNECT | NOVEMBER 2022

Thinking
about selling
a business?

Kathy DeVries, MBA
Managing Broker
Certified Business Intermediary
REALTOR®

560 Fifth St NW #205 Grand Rapids MI 49504
616-422-5874 ✦ info@ThriveAcquisition.com
ThriveAcquisition.com
Independently Owned and Operated

Supporting this work is an investment in every local nonprofit
organization—their leadership, their staff, their unique
mission—and our community’s success. The strength of our
nonprofits will always matter, and this is the moment for our
community to commit to this campaign.
About the Lakeshore Nonprofit Alliance: As a member-based
organization, LNA has continually focused on listening to
the needs and desires of the local nonprofit community and
responding in kind. For more information about the Lakeshore
Nonprofit Alliance, please visit www.lakeshorenonprofits.org.
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November
Friday, November 4 thru
Saturday, November 12
Restaurant Week Grand Rapids
@Grand Rapids Metro Area
Home to an expanding culinary scene from
authentic taquerias and global-inspired
plates, to nationally recognized breweries
Grand Rapids is one of the best places to
be if you’re hungry or thirsty. The city of
Grand Rapids is gearing up for its annual
Restaurant Week GR which is a 9-day
event dedicated to celebrating the city’s
vibrant food scene. Restaurant Week GR
is a great time to explore Michigan’s Best
Food City—and not just because some
of the area’s best chefs will be serving up
fantastic dishes. You’ll also get rewarded for
your edible adventuring through the digital
Restaurant Week GR pass.
Time: Evenings
Cost: FREE to Participate
www.experiencegr.com/restaurant-week
SAVE THE DATE:
Wednesday, November 9
Connect Lakeshore Networking
@Big Lake Brewing
13 West 7th Street Holland
Connect Networking event is open to
anyone looking for a fun and low-cost way
to network and meet others in a relaxed
friendly environment. Appetizers, Cash bar
and good conversation. Hear from some
business owners and experts from the
Connect Magazine on several topics.
Time: 4-6pm
Cost: FREE
www.eventbrite.com

CALENDAR OF EVENTS

world of food and spirits, this Festival will
deliver a grand experience that is sure to
please every palate.
Time: Friday from 4-10pm
Saturday from 2-10pm
Cost: $20
www.devosplace.org/events
Saturday, November 19 and
Sunday, November 20
Merchants and Makers
@Holland Civic Center Place
150 W 8th Street
We are BACK at the Holland Civic Center for
our annual Holiday Shoppe—100 of the
most amazing local makers for you to SHOP
LOCAL from for your holiday shopping!
Market is open both Saturday and
Sunday from 10am-3pm. Musicians to be
announced! The Holland Civic Center will be
serving delicious food and drinks both days,
as well Voyage Bowls! $3 entry and kids are
free. Pay cash or card at the door. We will
be collecting canned goods for Community
Action House and donating a portion of the
door fees to them as well. Please bring your
non-perishables to donate! We can't wait to
see you! SHOP LOCAL!
Time: 10am-3pm
Cost: FREE
www.holland.org/events

Saturday, November 19 thru
Saturday, December 10
Kerstmarkt Holiday Market 2022
@Holland Civic Center Place
150 W 8th Street
Experience a delightful outdoor Europeanstyle market with holiday items, delicious
food and artisan demonstrations in
Holland, Michigan. Located at the 8th
Friday, November 18 and
Street Marketplace at the corner of 8th
Saturday, November 19
Street and Pine Avenue, weekends from
15th Annual Wine, Beer & Food
November 19 - December 10. "Kerstmarkt"
Festival
in the Dutch language means "Christmas
@DeVos Place Convention Center
market." Such markets pop up all over the
303 Monroe Ave. NW, Grand Rapids
Netherlands during the Christmas season,
This festival has established itself as
Michigan’s annual tasting event, measured offering a venue for local artisans and
by more than 1,000 wines, beers, ciders and specialty shops to sell their wares while
shoppers gather, enjoying traditional food,
spirits from around the world, along with
creations from the area’s finest restaurants. drink and entertainment.
Time: 10am-5pm
From the connoisseur who lives and
Cost: FREE
breathes for the finer things in life to the
www.holland.org/events
novice looking for an introduction to the

10
10

Wednesday, December 7
Lakeshore Networking
@Modales Wines
2128 62nd St, Fennville, MI 49408
Join this longstanding
networking group
and build relationships that
build business! This is a great
opportunity to mingle with other
local business owners, exchange
information, ideas, knowledge,
and relax over appetizers and
drinks while growing our
businesses in the Saugatuck/
Douglas, Glenn/Ganges, South
Haven, Holland and Fennville
area. Everyone is welcome and
YOU are invited!
Time: 5-7pm
Cost: Free
www.facebook.com/
LakeshoreNetworking

Slips up to 70’ • Transient Slips
In/Out Service • Storage • Service
Boat Service & Outﬁtters • Conference Center
The Staterooms Vacation Rentals
1866 OTTAWA BEACH RD. HOLLAND, MI 49424
(616) 786-2205 • YACHTBASINMARINA.COM
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your business

+

BVM micr -targeted
marketing
=

genius!
Contact the Publisher
of this magazine for
more information.
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Business Owners:
Is your social media strategy working for you?
By John Preston

S

ocial media has become
a big part of most
marketing strategies.
If used effectively, it can
connect your business with
potential new customers and
build stronger relationships
with your existing clients.
However, as social media
usage has increased over the
last two decades, so has the
failure rate for small and midsize companies. That failure
rate has more than doubled.
Growing your business with
social media requires a lot of time and
effort. Just having a Facebook page, a
Twitter account, or a TikTok page isn’t
enough to grow your business. You
have to work them constantly.

4.

They do not interact
with folks who like
or comment on their
posts. The key to building a
business with social media is
to open a dialog with every
person who connects with
you. That’s why it is called
“Social” media; you have to
socialize with them. That
helps you build relationships;
those relationships turn into
customers. Most social media
“influencers” spend eight to
ten hours a day interacting with their
followers.

5.

Here are the top five mistakes most
businesses make when it comes to
their social media marketing.

1.

They assume the “Field of
Dreams” attitude toward their
pages. That means they adopt the
mindset of “If I build it, they will come.”
Simply having a page accomplishes
nothing in terms of reaching customers.
You must have an online presence in
today’s world for folks to learn about
your business. However, they are not just
going to stumble across your page.

2.

They do not post often enough.
The power of an effective social media
campaign kicks in once your page is
found by Google spiders and/or the
social platform’s algorithms. Once that
happens, your posts will start being
seen by people who have no previous
connection with your business. That
only happens when you are consistently
providing new and entertaining content.
A solid social media campaign will post
up to five or six times a day.
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3.

They put way too much emphasis
on the number of “likes” they
have. As people stumble through the
web, they will often find a single piece of
information or picture that grabs their
attention. They will reflexively “like”
the page and then forget all about it. A
business owner often thinks that every
post they make reaches every person
who has ever “liked” their page. That’s
simply not true. Go to your own “likes”
page sometime and notice how many
pages are there that you don’t even
remember liking. Ask yourself when was
the last time you saw a post from those
pages in your news stream. A better
determination of your reach is to track
how many distinct persons comment or
like your posts.

They think social media marketing
is free. You indeed pay nothing to
have a page highlighting your business.
Many business owners are fiercely proud
that they built their businesses with
social media and never spent any money
on advertising. However, most will admit
they either pay someone to do their
social media or spend hours themselves
managing their social presence. With
today’s employee shortages, those costs
can quickly add up to more than the cost
of a strong advertising campaign. Time is
money when running a small business.
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American Cancer Society
Introduces New Gala in West Michigan

Taste of Hope: A Chefs Competition
Submitted By Shawn Kohlhaas, The American Cancer Society of Michigan

GRAND RAPIDS, MICH., SEPT. 26, 2022 /PRNEWSWIRE

T

he American Cancer Society (ACS)
along with local partners Huntington
Bank, American Culinary Federation,
Meijer, Lake Michigan Insurance, and
WoodTv8 announce the launch of Taste of
Hope: A Chefs Competition. A foodie's
dream event, involving chefs competing,
guests sampling foods, and auction
packages, will be held on November 7,
2022, at Frederik Meijer Gardens. The 2022
inaugural event is presented by Huntington
Bank.

Taste of Hope Culinary Chair, Shawn Kohlhaas, Owner of Culinary Cultivations and
President of the American Culinary Federation (ACF) said "ACF is honored to work
with these talented chefs for the event and
be able to highlight their skills at this meaningful event. About 60% of our Chefs have
had their own personal experiences with
cancer in their families, so they are happy to
give back to American Cancer Society."

There will be 16 Chefs competing for
awards including: Best Taste, Best Display,
Best Presentation, People's Choice, and
Top Chef.

not do any of this without the support
of our amazing volunteers. They are the
key," added Susan Brogger, ACS Associate
Director of West Michigan.

A CHEFS COMPETITION

In 2021, the American Cancer Society
in Michigan raised $6 million. In turn,
ACS invested over $13 million into
"We are thrilled to offer this exciting
opportunity to our community to meet the Michigan's cancer research, programs,
chefs and sample their incredible foods, all grants, and services. $2.4 million has
been directed to West Michigan partners
to raise money for the American Cancer
Society." Said Ken Jansen, President of Lake including Spectrum Health, Trinity Health,
University of Michigan West, Michigan
Michigan Insurance Agency and Chair of
the 2022 Taste of Hope event. "This year all State University, Van Andel Institute, and
the funds raised will go toward researchers more to help implement the best care, top
notch programs, and impactful research.
in Michigan working to find answers to
end cancer. We have the talent to find
"We believe that through research, patient
the answers here. We are confident this
support and advocacy we can change the
investment in Michigan research will pay
way West Michigan residents experience
off in the long run."
cancer in our community. And we could
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Gentex Establishes Charitable Giving
Foundation and Announces New Scholarship
for Women Seeking STEM Degrees
Submitted By Craig Piersma

ZEELAND, MICH., OCT. 10, 2022 (GLOBE NEWSWIRE)

G

make a positive impact on West Michigan,”
said Gentex President and CEO Steve
Downing. “As we continue to grow,
serve new markets, and engage in new
communities, the Gentex Foundation will
allow us to enhance our charitable giving
program to better support the needs of the
communities in which we operate.”

entex Corporation announced
today that it has established the
Gentex Foundation, a charitable
giving nonprofit, and has established a new
scholarship for female high school seniors
pursuing a degree in science, technology,
engineering, or math (STEM).
Gentex is a technology company and
leading supplier of digital vision,
connectivity, sensing, and dimmable glass
technologies for the global automotive,
aerospace, and fire protection industries.
The Gentex Foundation will provide
financial grants to organizations in the
United States to support charitable causes
in a wide variety of areas, including
economic development, children’s services,
public health, housing assistance, and
diversity initiatives, to name a few. It will
be managed by a board of directors that
will review grant applications with focused
attention on nonprofit organizations
operating in the communities where
Gentex employees live and work, and
which reflect the Foundation’s values of
integrity, compassion, innovation, and
diversity.
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Gentex is Ottawa County’s largest
employer, with over 5,300 employees.
In July, the company announced a $300
In addition to the Foundation, Gentex has
million expansion in the city of Zeeland
established the Amanda Clark Scholarship and Zeeland Charter Township, which
program to recognize female high school
will create 500 new jobs in West Michigan.
seniors in West Michigan who are pursuing The company also recently announced
a STEM degree at a four-year college
the expansion of its Spanish-speaking
or university. Recipients are eligible to
employment program, which removes
receive a $5,000 scholarship that can be
barriers to employment and career growth
renewed up to three years. The scholarship for employees not proficient in English.
was created in memory of Gentex
employee, Amanda Clark, who earned a
manufacturing engineering degree from
Kettering University and worked at Gentex
for eight years, using her technical skills in
a variety of roles.
“For nearly five decades, as one of the
area’s leading employers, we’ve sought to
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IN THE COMMUNITY

13 Annual First Bloem Art Competition
Submitted By Ben Devries, Tulip Time Staff

L

ocal artists have an opportunity for their
artwork to be selected as the official 2023
Tulip Time poster! Tulip Time Festival is
asking regional artists to submit works that
represent the festival’s mission to celebrate
Holland’s tulips, Dutch heritage, and the evergrowing diversity of our community. Artists
may submit up to three works for a single-entry
fee of $35. The deadline for entry is September
28, 2022.
The juror for the 2023 contest, Professor
Margaret Vega, will select the top 20 pieces
from all the entries. From the top 20 pieces
selected by Vega, one winner will be selected as
the official Tulip Time poster artwork and will
be available for purchase following its’ unveiling
in February 2023.
Recent winners of the competition include
Kate Moynihan (2022), Aron Lowe (2020) and
Carolyn Stich (2019). In 2021, due to COVID,
Lowe was commissioned to create a partner
piece to her winning design from 2020
As part of the competition, the top 20 artists’
works from 2023 will be on display during
the May festival and viewers can vote on their
favorite. The winner of the most votes will
receive the People’s Choice Award.
Information about the competition, instructions,
and submission forms are available at
https://www.tuliptime.com/first-bloem-2023
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WWW.TROXELCUSTOMHOMES.COM 616.355.2600

BUILDING AND RENOVATING HOMES AT THE
INTERSECTION OF STRONG RELATIONSHIPS AND
METICULOUS QUALITY FOR OVER 20 YEARS.

