
CONNECT
DECEMBER 2022Your Lakeshore Business Connection

Cover photo by Ron Moore of Photo Op Studio

The Children’s 
  Advocacy Center:  

Justice, Health and Healing



2 CONNECT  |  DECEMBER 2022

Any content, resident submissions, guest columns, advertisements and advertorials are 
not necessarily endorsed by or represent the views of Best Version Media (BVM) or any 
municipality, homeowners associations, businesses or organizations that this publication 
serves. BVM is not responsible for the reliability, suitability or timeliness of any content 
submitted. All content submitted is done so at the sole discretion of the submitting party. 
©2022 Best Version Media. All rights reserved.

Andy Spears Farm Bureau Insurance ....................9
Bosch’s Landscape  ................................................7
First National Bank .................................................7
Gordon Water Systems ........................................16
Hospice of Holland ..............................................10
Lighthouse Title Group ...........................................7
Macatawa Technologies...................................... 13
Next Creative Company ........................................8
Ottawa Area Intermediate School District ................. 12
Photo Op Studio .....................................................3
Quality Car Wash ..................................................9
Schreur Printing ....................................................... 8
Smith, Haughey Rice & Roegge ............................7 
Thrive Aqcuisition ...................................................9
Troxel Custom Homes ...........................................16
West Michigan Shredding ...................................16
Yacht Basin Marina ..............................................15

Feature: The Children’s Advocacy Center:  
Justice, Health and Healing ..............................4

Expert Contributor: Schreur Printing ..................8

Expert Contributor: Hospice of Holland ........ 10

Nonprofit Spotlight: Latin Americans United  
for Progress  ...................................................11

Expert Contributor: OAISD and Thompson 
M-TEC ............................................................ 12

Business Bulletin ............................................... 13 

Guest Contributor: Jeremy Gonsior Spotlights 
Lilypad Labs ................................................... 14

Calendar of Events .......................................... 15

ADVERTISING INDEX

INSIDE THIS ISSUEExpert Contributors

To learn more about becoming an expert contributor, contact 
Patrick Avery at 616-414-2208 or pavery@bestversionmedia.com.

Andy Spears - Farm Bureau Insurance
Personal & Business Insurance
616.396.3333  |  www.farmbureauinsurance-mi.com

Hospice of Holland
Hospice and Palliative Care 
616.396.2972  |  www.hollandhospice.org

Macatawa Technologies 
IT Solutions & Support
616.394.4940  |  www.macatawatech.com

Next Creative Co. 
Creative Communication Solutions
616.218.9527  |  www.welcometonext.com

Ottawa Area Intermediate School District 
Education
616.738.8940  |  www.oaisd.org

Schreur Printing
Commercial Printing, Graphics & Signage 
616.392.4405  |  www.schreurprinting.com

Smith Haughey Rice & Roegge
Business and Real Estate Law, Employment Law, 
Litigation
616.499.6360  |  www.shrr.com

Thrive Acquisition 
Business Broker
616.422.5874  |  www.thriveacquisition.com

Troxel Custom Homes
Custom Home Builder
616.355.2600  |  www.troxelcustomhomes.com

Quality Car Wash
Culture and Leadership
616.796.8762  |  www.qualitywash.com

Find us online at www.connectlakeshore.com

https://www.facebook.com/Lakeshore-Connect-111040820682206



CONNECT  |  DECEMBER 2022 3

Lauren Van 
Tatenhove

Andrew 
McLean

PUBLISHER: Patrick Avery
ACCOUNT EXECUTIVE: Lauren Van Tatenhove
lvantatenhove@bestversionmedia.com
CONTENT COORDINATOR: Andrew McLean
DESIGNER: Donna Johnson
CONTRIBUTING PHOTOGRAPHER: Photo Op Studio

PUBLICATION TEAM

CONTACT: Patrick Avery
PHONE: 616-414-2208
EMAIL: pavery@bestversionmedia.com

FEEDBACK/IDEAS/SUBMISSIONS
Have feedback, ideas, or submissions? We are always 
happy to hear from you! Deadlines for submissions are 
the 5th of each month. Go to www.bestversionmedia.
com and click “Submit Content.” You may also email 
your thoughts, ideas and photos to: 

Andrew McLean, Content Coordinator,  
amclean@bestversionmedia.com

SPONSORSHIP

Looking to become a sponsor with 
an advertisement in CONNECT?

Dear CONNECT Readers,

Part of me feels a bit like Ebenezer Scrooge when the holidays 
roll around. I want to bah-humbug the season and forget about 
the holiday spirit altogether, but inevitably, I notice the good 
cheer in our community or hear a catchy Christmas song or see 
a beautifully decorated house, and I’m swept up in the season 
immediately. Moreover, it makes me realize the reason for the 
season—giving to others. 

Our feature this issue follows that theme in many 
ways. The Ed and Nancy Hanenburg Children’s 
Advocacy Center (CAC), its director Darcy 
Fluharty, and its staff are in the business of giving 
hope. Their important work addresses the needs of 
our community’s children after they encountered 
neglect and abuse. The CAC has been community 
resource for almost 25 years and inside you will 
learn what incredible work they do for Ottawa County. 

This issue will also educate you about an innovative boating 
company, Lilypad Labs, who have developed the world's first 100 
percent solar-powered boat for the rental market. We have a 
look at what new leadership is bring to Latin Americans United for 
Progress and three great articles from this month’s crew of expert 
contributors. Are you interested in becoming an Expert Contributor 
and sharing quarterly articles in your area of expertise? Contact 
me to learn how!

As always, check out our Calendar of Events for great ways to 
expand your horizons and engage with new people. We are 
adding a new section to the publication for good measure. We 
call it the Business Bulletin; it will be a space for our readers to 
share good news about our business community—you’ll find more 
details inside. 

During this busy time of year, don’t forget to tell those who matter 
that you appreciate them —like we appreciate you, our reader. 
It’s easy to get distracted with so much going on, but the gift of 
acknowledgement doesn’t cost anything, and it’s the easiest gift to 
give. Happy Holidays!

Until next month…

Patrick Avery
Publisherwww.PhotoOpStudio.com(616) 836-5217

WEST MICHIGAN PHOTOGRAPHY STUDIO

PHOTO OP STUDIO

430 West 17th Street, Suite 18, Holland, MI 49423 

CONTENT SUBMISSION DEADLINE
Content is due on the 5th of each month for 

the following month’s issue.

Ron@photoopstudio.com, 616-836-5217
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Tucked away on aside street off 120th 
Avenue, there is an unassuming 
building that houses an organization 

that carries out very challenging work for 
the very best of reasons, the health and 
safety of our community’s children. It is 
home to the Ed and Nancy Hanenburg 
Children’s Advocacy Center (CAC). The 
CAC provides child-centered prevention, 
advocacy and team intervention in the 
investigation, assessment and treatment 
of child abuse inclusive of all children and 
families so to advance a safe community 
free from child abuse.

Origin Story
In 1997, a group of like-minded specialists 
in the child advocacy profession banded 
together to make a change to the 
fragmented system of investigation of child 
abuse in Ottawa County. The research 
on unduplicated numbers of victims in 
the county indicated that there were 350 
potential children who could benefit from 
a centralized system of investigation. 
The Department of Human Services 
awarded the group a grant, and they 
attended comprehensive training in the 
multidisciplinary response to Child Abuse 
Investigation, Assessment, and Treatment.
At the time, there were several well-
regarded child assessment centers in the 
United States to model a new center after. 
The guiding documents were prepared, a 
facility was donated by the City of Holland, 
and a board was formed. Shortly after, 
the CAC raised funds for the first year of 
operation, and in the spring of 1998, the 
CAC hired three personnel. The Children’s 
Advocacy Center assembled a multi-
disciplinary team, expanded the board, and 
the first case was served in August of 1998.
After operating in the donated property for 
seven years, a successful capital campaign 
in 2004 allowed the CAC to move to 
a state-of-the-art facility and expand 
services. The core services of forensic 
interviews, therapy, medical examinations, 
court preparation and victim advocacy 
have remained the same; however, a very 
comprehensive prevention program was 
added. The Center enjoys extensive support 
from the community and has continued to 

serve this extremely high-risk population 
since its inception 25 years ago.

Directing Advocacy
Darcy Fluharty has championed children’s 
welfare throughout her professional career 
and was the Children’s Advocacy Center’s 
first executive director and still holds the 
position today. “It is truly an honor to walk 
alongside this dedicated staff and team 
seeing firsthand the incredible impact they 
have on children and families every day,” 
she confided.
The past has been a harsh teacher in many 
regards, and just like before the Advocacy 
Center was founded, it is difficult for 
any one agency to meet all the needs of 
victimized children and their families, but 
it’s not from lack of trying. “The board 
of directors, staff and volunteers of the 
CAC believe child abuse is a community 
problem,” said Darcy. “Our goal is to 
provide a safe child friendly environment 
where kids are provided the opportunity 
to talk to specially trained interviewers 
and receive best practice, trauma informed 
supportive services.”

“At the Children’s Advocacy Center, we 
see improvements in behavioral problems, 
self-esteem, and newly instilled hope in 
our clients and non-offending caregivers. 
Serving our community for nearly 25 years, 
we continuously see our clients pursuing 
their future goals while engaging in healthy 
lives and positive relationships.”
When asked what makes her want to go 
to work each day, she reported, “Working 
at the CAC is like being surrounded by 
superheroes every day! These professionals 
are passionate and committed to restoring 
health, healing and justice for the children 
and families we serve!”

Serving Up Education
Besides providing supportive services for 
victimized children and family members, 
the Children’s Advocacy Center carries 
out educational programs for children and 
adults too.
The CAC delivers Child Abuse Prevention 
Education to youth at 74 of Ottawa 
County’s elementary schools. In 2021, 
that meant 13,558 students between 
kindergarten and fourth grade were taught 
body safety lessons during the school day 
that were engaging, child-centered, and age 
appropriate.
They also provide four preventative and 
safety education programs for adults. One 
program, Darkness to Light training is 
intended for youth-serving organizations, 
community members, and anyone 
interested in keeping children safe. During 
the two-hour presentation, participants 
learn how to prevent, recognize, and 
react responsibly to child abuse. 5 Steps 
to Protect Children, Mandatory Report 
Training, and How Predators Groom 
Children are the other courses in their 
curriculum geared to inform us on how to 
identify and stop child abuse.  

Initiative
Although the Children’s Advocacy Center’s 
primary goal is the health and safety of 
children, they realize the vital role the 
community plays in their mission. In the 
summer of 2020, the Grand Haven Area 

COVER STORY

The Children’s Advocacy Center: 
Justice, Health and Healing
By Andrew McLean  |  Photos by Ron Moore of Photo Op Studio

>> Continued on page 6
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Community Foundation 
provided the CAC with 
a grant to form a Youth 
Advocacy Team (YAT). The 
YAT is comprised of high 
school students representing 
all areas of the county who 
are passionate about the work 
of the Children’s Advocacy 
Center. The YAT’s purpose is 
to provide insight regarding 
the impact of abuse on the 
lives of Ottawa County youth, 
and how the CAC can better 
serve our community.
For the teen volunteers, this is an 
opportunity to develop leadership 
and teamwork skills while making a 
lasting impact on the community and 
in the lives of children affected by 
abuse. The students commit to serve 
on the team for one year, participate 
in an all-day initial training session, 
execute a service project in the 
community and attend monthly 
meetings.
A recent outreach and awareness 
campaign highlighting the CAC 
as a resource for their high school 
peers. Members created a hashtag to 
appear on awareness buttons, masks, 
and other educational materials 
they created. Overall, the Youth 
Advocacy Team provided abuse 
awareness and prevention resources 
to approximately 1,000 high school 
students in Ottawa County in the 
spring of 2021.

Help the Helpful
Cora Visscher, one of the founding 
members of the CAC, long dreamed 
of having a “store” filled with new, 
free, and donated items by members 
of our community that would help 
meet the needs of the families they 
served, and in 2018, it became a 
reality. Aptly named Cora’s Care 
Closet and housed at the facility, it 
provides immediate access to brand 
new clothing, hygiene products, 
home cleaning supplies, baby items, 
furniture, school supplies and more—
completely free of charge.
More often than not, children who 
are removed or forced from their 
homes due to neglect or abuse leave 
with nothing but the clothes on their 
backs, and the emergency caregivers 
hosting the children may struggle to 
provide them with the things they 
need. Cora’s Care Closet helps to 
alleviate those problems by giving 

them access to essentials that will help 
make a tough time better.
If you have an interest in supporting 
Cora’s Care Closet, you can either 
make drop of items independently 
or by becoming a Cora’s Care Closet 
sponsor through your work or 
church. Their website has a list of 
cleaning, personal care, household 
and clothing items they often need, 
and information about how to 
support the Children’s Advocacy 
Center through donating items, 
volunteering, and sponsorship 
opportunities. Go to https://cac-
ottawa.org/ to learn more.

LOCATION AND HOURS
Children's Advocacy Center
12125 Union Street
Holland, MI 49424
Phone: 616-393-6123

Hours of Operation  
(Labor Day - Memorial Day)
M-Th: 8:30am-5:00pm
Friday: 8:30am-3:00pm

Hours of Operation  
(Memorial Day - Labor Day)
M-Th: 8:00am-5:00pm
Friday: 8:00am-12:00pm

CPS Centralized Intake Phone 
Number:
1-855-444-3911

>> Continued from page 4

CLINICAL AND FAMILY ADVOCACY IN 2021

403 Children Served
1,870 Counseling and Therapy Services
241 Appointments with Translation Services
102 Court Preparation Services
79 Medical Exams
403 Forensic Interviews
42 Children Accompanied to Court
208 Families Helped by Cora’s Care Closet
47 Problematic Behavior Screenings
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616.399.6861   4275 136th Ave., Holland, MI 49424
www.boschslandscape.com

Planting for the Future

AW
ARD WINNING COMPANY

IN BUSINESS

36 YEARS 

Paver brick patios 
and walkways

Full Service 
Landscape Company
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The Modern Consumer 
Expects Personalization
By Mary Jane Schreur, Schreur Printing & Mailing

Companies that adapt their style to the 
consumer increase customer loyalty 
and help everything go smoother. 

Personalization starts with getting to know 
each customer individually.
First, continue to learn and get to know your 
customer. Knowledge about the customer is 
important for personalization.
How can you personalize marketing 
initiatives and communications if you 
don’t know anything about your customer? 
Work on acquiring both structured and 
unstructured data.
Structured data fits into neat rows and 
columns and can easily be stored and 
organized by computers. Unstructured data 
tends to be more prolific, and generally must 
be managed differently. Both are important 
to developing a more personalized 
approach.

Businesses should be cautious of the 
methods they use to acquire customer 
information. Consumers are growing 
increasingly skeptical of the amount of 
information companies have about them, 
decreasing their trust in the business. 
According to Salesforce, 61% of consumers 
feel like they’ve lost control over how their 
personal information is used.
Keep your customers’ trust by going to them 
for information through surveys, inviting 
them to have coffee and visit, sending them 
an email and simply asking. Allow your 
customers to be in control of what you know 
about them. Take it a step further by being 
transparent about why you’re asking and how 
this information will directly benefit them.
Use the information to provide more 
personalized marketing. When customers 
can personally relate to marketing material, 
they are more receptive to it.

Direct mail is an effective, cost-efficient way 
to achieve personalization in marketing. 
Printing companies like ours provide an 
array of print and alteration options so you 
can customize mailings for each individual 
recipient.
This personalization and investment in 
your customers yields results. According 
to the DMA, the response rate for direct 
mail is 4.4%, much higher than the 0.12% 
for email. Effectively personalizing the 
customer experience leads to higher 
profits. According to SuperOffice, a more 
personalized customer experience led 49% 
of buyers to make impulse purchases.

For more information about personalization 
through direct mail, contact Schreur Printing at 
(616) 392-4405 or visit www.schreurprinting.
com.

EXPERT CONTRIBUTOR   SCHREUR PRINTING & MAILING
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Kathy DeVries, MBA 
Managing Broker

Certified Business Intermediary
REALTOR®

Independently Owned and Operated

560 Fifth St NW #205 Grand Rapids MI 49504
616-422-5874  ✦  info@ThriveAcquisition.com

ThriveAcquisition.com

Thinking 
about selling 
a business?

your business
+

BVM micr     -targeted 
marketing

=

genius!

Contact the Publisher 
of this magazine for 
more information.
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EXPERT CONTRIBUTOR   HOSPICE OF HOLLAND INC.

November, December, and early January 
bring the holidays, but for some, 

the season doesn’t always feel like it’s the 
most wonderful time of the year. Holidays 
already come with so many expectations 
and extra demands placed on our available 
time and resources. For those who have 
recently lost a loved one, the holidays also 
come with the additional challenge of 
having to maneuver through grief.

Often, knowing that bereavement support is 
available, hospice patients feel more at ease 
with their end-of-life diagnosis. Patients 
are comforted knowing support will be 
available for their loved ones after they are 
gone. Additionally, families feel reassured 
in knowing that when the time comes, they 
won’t have to face their grief alone.

Hospice bereavement counselors can help 
those who have lost a loved one navigate 
the holidays while they grieve. Counselors 
may suggest an individual create space for 
their grief and explain that grief needs to 
have room to breathe and to be expressed. 
They will remind the bereaved that it is 
OK to say “no” to activities, and they will 
provide tools and useful hints to help 
manage the holiday season.

The hospice bereavement team will 
encourage those grieving to enjoy time 
with others when they feel up to it, 
allowing themselves a break and brief 
escape from their waves of grief emotions. 
Bereavement counselors are skilled at 

helping people remember to practice self-
care and also to remember that while they 
may have committed to holiday plans, they 
have every right to change to their mind. 
Counselors will remind those grieving to 
focus on what they themselves need this 
holiday season—and that their grief does 
not need to become a tradition.

Hospice of Holland bereavement services 
are available to anyone in the community 
who is experiencing grief from losing a 
loved one. Many resources are available—
and not just during the holidays. Through 
13 months of ongoing support, the Hospice 
bereavement team helps those who lose 
someone they love to find hope through 
their grief.

Helpful Resources:

• Hollandhospice.org – end of life care, 
bereavement counseling

• YoungWidow.org – book lists, online 
resources and support

• GriefNet.org – online support groups

• GROWW.org – online bereaved 
community

• Wpsgr.org – Grand Rapids widowed 
persons service, local groups and support

• Dougy.org – website for children, teens 
and parents following a loss

• WebHealing.com – grief resources

• Centering.org – grief resources and books

• Griefshare.org – nationwide grief support 
program; find one nearby

• Griefwatch.com – resource for more 
helpful websites

• Griefwords.com – an online library of 
grief-related articles and resources

• Widowconnection.com – resources to 
inform, encourage and equip widows

• Bereaveddadsnetwork.com – dads 
helping dads through grief

• Whatsyourgrief.com – grief education, 
articles, sharing and support

For more information about Hospice 
of Holland programs and services, to 
make a referral, or for answers to your 
questions about hospice care, please call 
616.396.2972. View www.hollandhospice.
org and hear from others why care from 
Hospice of Holland made a difference for 
their loved one.

Not feeling jolly this holiday 
season? Hospice can help
By Denise Stancill, Director of Business Development, Hospice of Holland Inc.
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“Sometimes all that’s missing 
is the right people. A 
dreamer can see a vision as 

clearly as the colors of the fall leaves, 
but without the right leader and the 
right team, it can never be real.
Where do these right people come 
from and how do you find them? 
Sometimes you stumble across 
them, but most of the time, it takes 
intentional investment.
It has been a year since Johnny 
Rodriguez came on as Latin 
Americans United for Progress’ 
executive director. Rodriguez came 
on with vision, lived experience 
and determination to take the 
organization into the future.
Rodriguez believed that the 
organization could return to the 
strength it once had in the 80s and 
90s, and even grow beyond that. 
But, coming out of the depths of the 
COVID pandemic, there was a lot of 
work to be done.
At the time of Rodriguez’ onboarding, 
the organization operated out of an office 
tucked away within the Boulevard Church 
in Holland. They had opened their doors at 
a critical time and allowed LAUP to set up 
in the chaos of the pandemic.
Rodriguez knew that getting the 
organization back into its own space was 
a top priority. It was the first major step of 
his vision for LAUP.
LAUP is powered by a working board, 
which Rodriguez worked with to present 
his vision for the future and put tangible 
goals in place through strategic planning.
As Rodriguez often quotes from an African 
proverb, “if you want to go fast, go alone, 
but if you want to go far, go together.”
Under Rodriguez, several new board 

members were recruited, and each was 
strategically selected. Candidates were 
evaluated not only on their professional 
value outside of the board, but also on 
who they were as people. To Rodriguez, 
the people you choose to reach your goals 
with are just as important as the goals 
themselves.
After an incredibly successful Fiesta in July 
at the Holland Civic Center, LAUP was 
getting attention and it was time to put the 
plan into action.
Over a few short weeks, Rodriguez and his 
executive board found a location, worked 
out a deal with the property owner and 
closed on it.
The next several weeks were spent painting, 
knocking down walls, reflooring and 
cleaning, all with the help of the LAUP 
board and members from the community.

When it was completed, the new office 
space was a major step forward for the 
organization. For the first time in its 
history, LAUP had its own building. Not 
only would the office serve as a place 
of work for staff, but as a classroom for 
GED and Citizenship students, as well 
as a place for community youth to come. 
Beyond that, Rodriguez was a step closer to 
creating the community resource hub that 
he knew LAUP could become.
Building something like LAUP requires 
more than just business expertise and 
access to networks, the right people have 
passion, empathy and determination to do 
the work that few can.
Now, with over a year of experience and 
several events behind them, Rodriguez and 
the LAUP team turn their attention to the 
future, and how the organization can best 
continue to serve the community.

NONPROFIT SPOTLIGHT

Building a Dream with the Right Team
By Baruch de Carvalho, Latin American United for Progress
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EXPERT CONTRIBUTOR   OAISD

Thompson M-TEC in Holland, 
a service of Ottawa Area 

ISD, has been the premier 
adult training facility in Ottawa 
County for more than 20 years. 
With fast, up-to-date training in 
health sciences, manufacturing, 
office and technology, and 
residential skilled trades, M-TEC 
also offers more than 200 
professional certifications.
With an eye toward providing 
relevant employee training 
to keep our local businesses 
successful, M-TEC is the only 
Ottawa County adult training 
facility to offer FANUC Certified 
Educational Robotic Training 
(CERT) as well as heating, 
ventilation, air conditioning and 
refrigeration (HVAC-R) training 
and certification, including EPA 
608 Technician Certification, 
to enable graduates to become 
employed immediately as 
residential or commercial 
HVAC-R technicians, as well as a 
plumbing program that prepares 
students to enter into a plumbing 
apprenticeship.
“Thanks to a grant from 
Lakeshore Advantage, we 
are able to add two FANUC/
Miller Robotic Weld Cells and 
further expand our Industry 4.0 
training options for businesses 
and students in Ottawa County 
and beyond,” said Tonia 
Castillo, director of adult 
training and career services for 
Thompson M-TEC.
M-TEC selected these specific 
programs after listening to local 
companies and hearing about 
their workforce needs. This 
next-level industry training will 
help local companies keep up 
with their changing employment 
needs, allowing them to grow 
and improve their business-
es while also saving time and 
money by eliminating travel to 

Detroit or Chicago to the next 
closest training resources.
The new robotic weld cells will 
arrive in February 2023 and will 
be available for training in the 
spring. With these additions, 
M-TEC is proud to be the only 
adult training facility in Ottawa 
County to offer FANUC CERT 
HandlingPRO with an added 
certification in WeldPRO. These 
new robotic weld cells will 
allow M-TEC to offer a FANUC 
CERT curriculum that trains 
students to become skilled 
in both welding and robotic 
programming concurrently 
to earn a FANUC ARCTOOL 
Operation and Programming 
certification.
The FANUC/Miller Robotic 
Weld Cell will join the already 
established welding program 
at M-TEC that includes 
GMAW, GTAW, SMAW and 
oxy-acetylene torch welding. 
The small class sizes allow 
students to work in their own 
weld cells to maximize hands-
on learning time. Classes are 
taught by American Welding 
Society (AWS) Certified Welding 
Instructors in a clean and well-
lit environment. M-TEC also 
offers AWS Safety in Welding 
Certification. All welding 
students receive a free set of tools 
along with a welding jacket.

Thompson M-TEC, a service 
of Ottawa Area ISD, provides 
customizable and flexible 
education and business 
training, career coaching and 
development, certification 
testing, and assessments to meet 
the needs of adult students and 
the business community. We 
invite you to call us today at 
(616) 738-8935 or visit www.
mtec.org to see how we can 
work with you to take your 
business to the next level.

Thompson M-TEC Offers Exclusive Training 
in Ottawa County to Meet Industry 4.0 Workforce 
Needs By Tonia Castillo, Director of Adult Training and Career Services for Thompson M-TEC
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CONNECT
The 

Business Bulletin
This new section of our publication is for YOU to 
share with us good news happening in our business 
community. We want it to be a place where we can 
herald positive business news about expansions, 
promotions for employees and recent industry 
recognitions and awards.
Please contact our publisher  
Pavery@bestversionmedia.com with updates to share!

•expansions
•promotions for employees
•recent industry recognitions 

and awards

Note: This is NOT a job board. If you want to 
advertise job openings, you will have to find 
somewhere else to share those.
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Jeremy Gonsior is 
a communication 
specialist for a K-12 
school district. He 
also is a freelance 
writer, marketing 
specialist for small 
businesses, blogger, 
and podcaster. Reach 
out to him at jeremy.
gonsior@gmail.com.

Imagine a stunning modern boat that runs 
completely on solar power. It’s quieter than 
a kayak. No steering wheel, just a joystick 

control pad. Plus, when you are done with 
the ride, someone else takes care of it.
In other words, a simple, carbon-free option 
for environmentally-conscious boaters.
Thanks to Holland-based Lilypad Labs, a 
new startup, these sustainable and accessible 
vessels finally became a reality this year. 
Founder Jim Hotary had been working on 
the concept for a decade, according to Dana 
Lowell, co-founder and CEO of Lilypad 
Labs. He saw two major issues in the boating 
industry: traditional boating had a negative 
impact on the environment through 
pollution and the standard model for using 
boats was through private ownership.
After conversations with Lowell and co-
founder, Rodger Eich, the experienced trio 
decided to pursue the dream of protecting 
the environment and making it easier for 
people to enjoy the water.
“Two years ago the time was right and we 
decided to put it together,” Lowell said. “At 
this point in our careers, if not now, when?”
Furthermore, the boat rental market is 
trending right now as individuals realize 
private boat ownership isn’t the best 
investment out there.
“It’s growing more and more rapidly,” Lowell 
said.
In fact, the global boat rental market is 
projected to increase from $100.91 million 
in 2021 to $280.02 million by 2028 at a 
compound annual growth rate of 15.70 
percent, according to a recent report by 
Fortune Business Insights.
“In today’s market, when everything can be 
acquired without owning, renting a boat is 
a sensible way to do it,” the report stated. 
“The bulk of boats spend 50 percent of their 
functional lives docked, and the renting 
solution helps to reuse these inactive ships.”
Designing the Vessel

Motivated to make a lasting difference, they 
spent 2021 developing the “world's first 100 
percent solar-powered boat designed for the 

rental market,” Lowell said. The solar panels 
take power directly from the sun, convert 
them to electrons, and power the boat's EV 
motors, he said during an Aug. 19 episode of 
the MiBiz podcast.
The business veterans also raised capital and 
found suppliers primarily from Michigan 
during that year.
“It’s a relatively complicated process 
designing and building a boat from scratch,” 
Lowell said.
This year they had two boats manufactured 
and ready for rentals at Retro Boats in 
Saugatuck. Initial feedback from customers 
who used them has the team excited.
“It’s super positive,” Lowell said. “The overall 
design theme is very well received.”
Lilypad Labs engineered the boats with 
novice boaters in mind and took a social-
first approach, he said. The boats travel at 
slow speeds, usually 5 to 6 mph, so they are 
ideal for inland lakes and rivers. There are 
solar panels on the front and back of the 
boat, while the middle is the centerpiece, 
the area to kick back, relax and enjoy the 
company. And, of course, the views.
“The overall theme is a cafe table on water,” 
Lowell said. “There’s no noise. It’s quieter 
than a kayak.”
Customers can rent the boats by the hour, 
for half days, or the entire weekend. The rate 
is less per hour the longer they rent it for, 
Lowell said.
They also have developed a user-friendly 
app so customers can book a boat and pay 
for the boat in one spot. Lowell said it will 
be similar to a Lime scooter or Uber ride 
app experience. However, they are waiting to 
turn that capability on until there are more 
locations to warrant the cost required to 
manage the app.
Support to grow

The company’s office is located in the 
new SURGE Center, a business incubator 
operated by Lakeshore Advantage in 
downtown Holland. The Zeeland-based 
organization helps Lilypad Labs find 
important suppliers thanks to their longtime 
connections in the area.

“Really, they are a big part of our startup 
community,” Amanda Chocko, director 
of entrepreneurship with Lakeshore 
Advantage, said in a Lilypad Labs 
promotional video.
Lowell said the company also receives 
technical and network support from the 
Southfield-based Centralpolis Accelerator, 
a Lawrence Technological University 
organization that helps entrepreneurs grow.
“A true Michigan success story. It has 
been incredible to see the progress the 
Lilypad Labs, Inc. team has made to date,” 
Riley Lenhard, program and marketing 
administrator at Centrepolis Accelerator 
wrote in a LinkedIn post about the company 
on Nov. 1. “Excited to see what is next!”
What is next, Lowell said, is raising capital to 
build more boats and expand to additional 
locations in Michigan.
Marquette is likely the next destination 
because the city is focused on becoming 
an eco-friendly destination for outdoor 
recreation. The Lilypad Labs boats could 
become a water taxi fleet on the city’s 
proposed historical tour in the harbor, 
Lowell said. The company is in talks with 
other locations in the Lower Peninsula as 
well.
“The demand is there for more than a couple 
of boats,” Lowell said.
As the young company continues to evolve, 
the overarching goal will remain the same.
“The vision is to provide 100 percent solar-
powered boating that is accessible for all,” 
he said.

Lilypad Labs makes boating sustainable
and accessible to all  By Jeremy Gonsior
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1866 OTTAWA BEACH RD. HOLLAND, MI  49424
(616) 786-2205   •  YACHTBASINMARINA.COM

Slips up to 70’  •  Transient Slips 
In/Out Service  •  Storage  •  Service

Boat Service & Outfitters  •  Conference Center
The Staterooms Vacation Rentals

DecemberDecember
Rapids Brewing Co. to build a sense of 
community between our members, new 
guests (YOU) and staff. Gather ’round for free 
beer and pizza as we give a sneak peek to 
GRBC’s pizza of the month! Monthly proceeds 
from GRBC’s Pizza of the month go to support 
local businesses.
Time: 4-5pm
Cost: Free to Members and Non-Members
www.grandrapids.org
 
Tuesday, January 3
Coffee Time - Small Business Owners' 
Networking
@ Signatures Coffee & Espresso, 6375 Balsam 
Dr., #100, Hudsonville, MI
It's coffee time and we're back at Signatures 
Coffee & Espresso in Hudsonville. Introduce 
yourself, your business, and meet other 
business owners in a low-key, casual 
environment. We'll also discuss what we do, 
what our business goals are, and a time to 
share tips, lessons, or resources. The goal of 
this meetup is to make business networking 
enjoyable and non-stressful. No referrals are 
required! Dress as casual or as formal as you 
like. You can find us at the table with the 
"West Michigan Networking" table tent.
Time: 10-11am
Cost: Free
www.meetup.com

Fridays & Saturdays, December 2-17
Magic at the Mill
@ Windmill Island Gardens, 1 Lincoln Ave, 
Holland, MI 49423
We are excited to launch a new holiday 
event this year: Magic at the Mill! This 
ticketed event will feature a 'tulip field' 
of 1,000 LED blossoms displaying a 
synchronized light and music show. The 
windmill and park grounds will be lit up 
and attractions such as the carousel, street 
organ and shops will be open. There will 
also be an opportunity for kids to greet 
Sinterklaas (the Dutch predecessor of Santa 
Claus) along with snacks and beverages.
Time: Evenings
Cost: $10 for adults, $5 for kids
www.cityofholland.com
 
Wednesday, December 7
Nov/Dec Lakeshore Networking
@ Modales Wines & Vineyard, 2128 62nd 
Street, Fennville, MI
Join this longstanding networking group 
and build relationships that build business! 
This is a great opportunity to mingle with 
other local business owners, exchange 
information, ideas, knowledge, and relax 
over appetizers and drinks while growing 
our businesses in the Saugatuck/Douglas, 
Glenn/Ganges, South Haven, Holland and 
Fennville area. Everyone is welcome and 
YOU are invited!
Time: 5-7pm
Cost: Free
www.facebook.com/LakeshoreNetworking
 
Thursday, December 8
The Right Place’s 2023 Economic 
Outlook
@ The JW Marriott, 235 Louis St. NW, Grand 
Rapids, MI
Join The Right Place and hundreds of other 
executives, business professionals, and 
community leaders for the most anticipated 
economic forecast in our community. 
With inflation on the rise and talks of a 
recession looming, now is the time to arm 
yourself with the information you need to 
ensure a successful 2023 for your business. 
The program’s agenda will highlight key 
regional business insights from The Right 
Place’s new Economic Outlook report, as 
well as state and national forecasts from 
economic experts at the University of 
Michigan and Fifth Third Bank.

Time: 8-10am
Cost: $120
www.rightplace.org/events
 
Monday, December 12
Breakfast with Our Congressman
@ Haworth Hotel, 225 College Ave, Holland, MI
This West Coast Chamber of Commerce 
Advocacy in Action program is your 
opportunity to hear updates from 
Washington D.C., ask questions of 
Congressman Huizenga, and participate in 
discussions about issues that affect you and 
your business. As with all Chamber events, 
there will be ample time allotted both 
before and after breakfast for networking 
with business professionals across all 
industries. This is also a great place to make 
connections with our local and state elected 
officials and talk about issues that impact 
our community. There's no other place 
where you can make so many connections 
in one event.
Time: 7:30-9am
Cost: Member $40 / Non-Member $55
business.westcoastchamber.org
 
Saturday, December 17
Shopping Jam
@ Downtown Holland
The early bird gets the…deals at the 
annual Downtown Holland Shopping 
Jam! Set your alarm clocks because this 
is one holiday savings event you won’t 
want to miss! As part of the Shopping Jam 
on Saturday, December 17, participating 
businesses will open their doors early, 
offering 30% off at least one item from 
8– 9am and 25% off at least one item 
from 9-10am. Whether you’re just starting 
your holiday shopping, or you need just 
one more special gift to finish off your 
nice list, this is one sale you won’t want to 
miss! Discount details vary so please see 
participating businesses for specific savings 
details.
Time: 8-10am
Cost: FREE
www.downtownholland.com
 
Wednesday, December 28
Hump Day Happy Hour
@ Grand Rapids Chamber Work Café,
250 Monroe Ave NW, Grand Rapids
The Grand Rapids Chamber is hosting a 
happy hour in our Work Café with Grand 

CALENDAR OF EVENTS
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Merry Christmas and Happy New Year
    from all of us at

BUILDING AND RENOVATING HOMES AT THE 
INTERSECTION OF STRONG RELATIONSHIPS AND 

METICULOUS QUALITY FOR OVER 20 YEARS.

WWW.TROXELCUSTOMHOMES.COM   616.355.2600


